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builds customer 
satisfaction... higher 
profits for you 


THE WIDESPREAD demand for Vitadine by feed manufacturers 
year after year is proof that it pays to build repeat business 
on feeds made with Vitadine. Here’s why. Vitadine replaces 
milk values in feeds and provides exact quantities of other 
vital hard-to-mix ingredients in a single mixing operation. It 
eliminates costly guessing about expensive ingredients . . . 
reduces inventories . . . insures inclusion of vital nutrients in 
properly balanced proportion for the best feeding results. It’s 
easy to understand why feeds built with Vitadine bring you a 
steady flow of profit through customer satisfaction. Write for 
the Vitadine booklet, “Better Feeds Lower Prices.” 
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Strong-Scott 


Pneumatic 


Attrition Mill 


‘The operating principle of this Mill pre- 
vents the possibility of dust explosions from 
sparks created by foreign material passing 
through the grinding plates. 

The fact that the feed is cool when sacked, 
plus the possibility of installing it in a loca- 
tion more convenient to the operator, has 
made it popular with operators. 


Details on request 


Strong-Scott 
Unit Molasses Feed Mixer 


Has an ALL STEEL FRAME and is equipped 
with roller bearings. It produces a smooth, uniform 
product free from molasses balls and with a rich 
golden brown color. 


Patented meter control permits any desired per- 
centage of molasses to be rubbed into every bit 
of feed. 


Ask for details 


Headquarters for 
SPOUTING 
All Kinds, Special or Standard 


ELEVATOR HEADS 
and BOOTS 


Wood, Iron and Steel 


BELTING 


Strong-Scott 
Triple Action 
Dry Feed Mixer 


Tests have proven that there 
is absolutely no variation in the 
mix of any batch that comes 
out of this unit. In a recent 
test, not one out of 400 sacks 
showed any variation. 


Experienced operators know that this horizontal 
mixer with its ribbon agitator is the most positive 
mixing device in existence and that it will outmix 


All Kinds 
FRED H. CHASE 
Representative 
BOX 126 TELEPHONE 698 


OSHKOSH, WIS. 


H. J. HARDERS 
Representative 
411 E. Howard St. Phone 2549 
WINONA, MINN. 
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any other type. 


Get details on this 
‘*PERFECT MIXER’’ 


Everything Jor Every Mill, Elevator 
and Feed Plant 
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There's more in this sack than meets 
the eye. 


The label indicates that it contains 
dried corn solubles. 


But there’s a heap of meaning in 
the B-F which represents “Brown- 
Forman’. 


WN -FORMAN 


That's why we say it's a sack full 
of assurance—a sackful of assurance 
of unvarying quality and uniformity 
backed by the 77-year reputation 
of Brown-Forman, the country’s 
largest independent distillers. 


Carbohydrates + Thiamin -- Protein + Folic Acid 
Niacin « Riboflavin + Choline + Pantothenic Acid 
Pyridoxin + Fat «+ Biotin + P-amino-benzoic Acid 


plus 


valuable “unknowns” 


& 
another superior product of BROWN | -FORMAN 


ISVILLE in KE 
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FEEDS for TWO MIXING NEEDS 
E under your OWN NAME BRAND : 


Re 


\\ 


Under Occident’s reliable Laboratory Control and Formula Service Program 
these two quality products give you an opportunity to build efficient feeds 
under your own name brand that will assure livestock and poultry raisers 
top performance in the feed lot. 


Occident’s mixing program will simplify your mixing operations. It saves 
time and worry and eliminates the necessity of carrying a large inventory 
of critical ingredients. 


Write the Minneapolis Feed Dept. for complete information. 


FEED BUSINESS 18 NO ACCIDENT -IT's 


7 


FEEDS For LIVESTOCK and POULTRY 


-—--RUSSELL-MILLER MILLING CO. + MINNEAPOLIS + EAST ST. LOUIS, ILL. + DES MOINES 
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FOR 
Protein Mea/s 


PROCESSORS 
NOT 
FEED MIXERS 


BUFFALO, N.X- CRICAGO, 

Phone C\eveland 5350 Phone Franklin 

BELLEVUE, OHIO 
Phone Bellevue 2-820), 


NNEAPOUS, 
“Phone 


Phone DE 
EDGEWATER, N. 


LONG BEACH, CAL: 
Phone Long Bee Rhone Ciifiside 6 


ch 67953 
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6G MASH 


Stacked in the store, the ends Standing-on-End in the win- 
of flour and feed bags are visible. | dow or on the store floor—the 
That’s why the P/K BUTT- P/K BUTT-PRINT LABEL is 
PRINT LABEL gives instant iden- completely visible for 100% 
tification in any stack. SALES EFFECTIVENESS! 


Anyway You look at lt—the P/K BUTT-PRINT PAPER 


LABEL is a natural. Check any store. See for yourself how they stack 
and display flour and feed. | 


& 


Compat @ with any and all other labels. You'll insist 


on the P/K BUTT-PRINT LABEL on your next order 
of bags! 


PERCY KENT BAG COMPANY, INC. 


Buffalo Kansas City New York 
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(eni0us and troublesome is the 
job of changing screens in the ordinary 
hammermill. But that’s not true of 
the Gruendler Superior Custom Feed 
Grinder. Think of being able to change 
screens in ten seconds, while the mill is 


in motion if you wish. 


GRUENDLER 


SUPERIOR “SIMPLE TO OPERATE @ 


C U STO M FEED The screen in a Gruendler Superior Custom Feed Grinder is held in place 
by an eccentric, which locks it firmly in position but is released with the 
G Ri N DER turn of a handle. The screen then slides up and out, while a screen of 


OTHER WANTED FEATURES 


Crusher & Puluerizer Co. 
@ St. Louis 6, Mo. 


the choice of thousands of discriminating 
feed men in many parts of the country. 


different size can then be inserted in a matter. of seconds. Think of the 
simplicity! Think of the time saved, as compared with old-fashioned change- 
over methods, which require disassembling a portion of the mill. 


Other superior features make the 2. Trouble-free permanent magnet; noth- 
Gruendler Superior Custom Feed Grinder ing to get out of order; a safety fea- 


ture which prevents nails, screws and 
tramp iron from entering the grinding 
chamber of the Superior Mill. 


1. Controlled ear corn crusher and grain 3. Large, powerful fan, with air capacity 


feeder, operated by rack ahd pinion to assure cool grinding. 

on the feeder and from upper floors 4, One-piece welded steel base, for 
by simple guide wire arrangement accurate alignment and a balanced 
and control stand when desired. installation. 


MAIL THIS COUPON TODAY 
GRUENDLER CRUSHER & PULVERIZER CO., St. Louis 6, Mo. 
Please send, without obligating me in any way, information on the following: 
“Superior” Custom Feed Grinder []: Batch Mixer [[] 
Chain Drag Feeder [] 


Name of Person 
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If you’re a feed mixer who’s worried about how 
to maintain quality and still sell your poultry 
feeds economically, here’s good news! You now 
can get all the Kraco Dried Cheese Whey you 
need—at the lowest price in years! 


Kraft’s cheese production has risen so sharply 
that we can keep you steadily supplied with this 
nutritious dried milk by-product. Kraco contains 
high-quality protein and other important milk 
nutrients. So why use supplements of question- 
able value when you now can use Kraco in pro- 
portions that will give a real boost to your feeds? 


4 important feeding values 
Kraco is made exclusively of whey from Swiss 
and American cheese manufacture and is guar- 
anteed to contain no neutralizer. It adds four 
important feeding values. 
1. Contains high-quality milk protein 
(largely lactalbumen), valuable 


Now! Costs even less 
improve feeds with 


in supplementing the protein in grains. 

2. Contains 70% lactose, which has highly bene- 
ficial effects in flushing mashes. 

3. Helps supply milk calcium and phosphorus, 
which aid in developing good frames and 
capacity for egg production. 


&. Supplies important vitamins. Kraco contains 


factors of the vitamin B-G complex, including 
riboflavin. 


Aids in control of coccidiosis 
When proper sanitary measures are taken and 
Kraco is used in a special flushing mash, it is 
valuable in the control of coccidiosis, the most 
dreaded of all poultry diseases. 


Order Kraco today from your nearest Kraft 
office. More than ever, at this low price, it’s a 
wise buy for all your poultry feeds. 


Industrial Food Products, 

KRAFT FOODS COMPANY 
General Offices: 

500 Peshtigo Court, Chicago 90, III. 
New York «+ San Francisco 
Atlanta Minneapolis 

Denison, Texas 

Branches in all principal cities 
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THE STORY OF AN IDEA 


THAT CLICKED FOR 


Webl, Purina, 


In 1923, Hugh Webb was farming down 
in the Ozarks. He found time to run a side-line 
hatchery . .. even experimented with raising some 
of the first broilers to be grown in his area. But 
Hugh wasn’t satisfied. Times were not the best, 
the future looked no better so finally, he was ready 
to give up. He made plans to leave the Ozarks. 


By fortunate coincidence, the local Purina 
salesman hanwd of his plan, owe him on setting up 
= a hatchery and 
Purina dealer- 
ship at Pea Ridge 
— convinced 
Webb he could 
make a go of it 
there. Webb 
™ agreed to give it 
a nie: In Pea Ridge, Hugh saw that a volume feed 
business hinged on the amount of financing he 
could arrange for broiler growers in the area... 
so he sat down with banker Patterson. 


Now bankers, by and large, had never 
cared much for making loans to chicken growers. 
The risks were high and the policing of accounts 
too heavy. Yet Patterson was willing to work with 
Webb on his plan. Why? Largely because Purina’s 


ane, (Pee Arkansas. 


1 minute, 25 seconds 


supervision and busi- 
ness “know-how” 
were back of gw 
Webb, reducing 
the chance of fail- = 
ure. The unique ' 
stigma from “chicken 
paper,” boosted Pea Ridge income, and built a 
big Purina business was this: Webb was to secure 
a note and chattel from producers using their 
chickens as security. Then Webb would insure 
the chickens against unforeseen losses. This done, 
the bank would accept the paper from Webb and 
advance the funds growers needed for feed and 
supplies. 


The plan really “clicked” right from the 
start. Loans to Webb’s customers have totaled 
$100,000 a year, and are responsible for the 

production of over 
a half a million birds 
annually. Webb 
Be ia @ sold nearly a quar- 

ter million dollars’ 
worth of Purina 
merchandise in 

~ 1946. Says Banker 
Patterson, “Hugh Webb has done more for this 
town than anyone else in it.” 


Men like Hugh Webb, who couple the Purina Fran- 
chise with alert, constructive interest in civic affairs, 
are the rule rather than the exception. Aggressive 
leadership has long been identified with the Check- 
erboard trademark. Over the years, Purina has built 
and backed its fine dealer organization with quality 
merchandise, and solid selling tools—the kind of 
home office support that makes for success on the 
Purina Franchise. 


RALSTON PURINA COMPANY 
St. Louis 2, Missouri 
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FRANKE GRAIN CO. 


ESTABLISHED 1892 


Jobbers of 
Wheat Gran 
Wheat Middlings 
Rye Middtings 
Malt Sprouts 
Linseed Walk 
Soybean Meal 
Oatfud 


GRAIN AND STOCK EXCHANGE 


MILWAUKEE 


PUT 
EASY-TO-SELL 


GRANITE POULTRY GRIT 


TRADEMARK REGISTERED 


TO WORK FOR YOU 


National advertising pre-sells STONEMO .. . makes 
your selling job easier and paves the way for more profit. 
This popular, fast-selling poultry grit is preferred by lead- 
ing poultry raisers. STONEMO is a profitable item you 
can be proud to carry and 
feel safe to recommend. 


Contact your nearest Iowa 
Limestone representative to- 
day, or write our Des Moines 
office. 


Distributors for 
Iowa, Minnesota 
and surrounding 
territory 


IOWA LIMESTONE 


COMPANY 
DES MOINES 


Percussive Vacuum Process 


Large 
Capacity 
: At Small 
—Fireproof— 993 
: _ | MILLERS TO THE FEED TRADE 
= ege = 
= Co rn Pu rifi er E A wide variety of grain ingredients for formula 
feeds .. . includin 
= A sanitary system. Cleans, polishes, brightens. 4 . 9g 
E Removes ragged edges, wings, caps, bran and flour | TOWER BRAND ROLLED OATS 
= residue from ‘cracked or ‘steelcut. Used in America’s = 
= leading corn mills for removal of adhering filth, 2 STANDARD BRAND PULVERIZED OATS... 
- cob fragments, trash, rat droppings, rotten or un- = Get Samples and Prices 
= = Prompt Delivery 
= Ask for Bulletins B-168-169 = 
= HOWES CO., INC., Silver Creek, = CO 
ei12ze THE FEED BAG — October, 1947 


5) 
4 
a 
Ni, 
= 
= 4 
= = Mmneapolis. Minn 
= = 
= = 
= = = fi 
I 


with EXTRA AIR for FASTER GRINDING! 


“Take the feed away faster, keep 
the screen cleaner=there lies the 
secret to big capacity grinding. 
BRYANT mills are the answer 
with not one—but TWO FANS. 
Double suction moves the feed 
twice as fast, assuring a clean 
open screen for full capacity. 


Capacity is increased up to 100%. 
Costly choke-ups and plugging 
are completely eliminated. 
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Gear your plant for maximum 
output with a BRYANT 2-FAN 
mill. You'll marvel at the differ- 
ence proper fan suction makes 
and delight in the increased 
profits. 


Write today for complete infor- 
mation. 


BRYANT ENGINEERING CO. 
Port Huron, Mich. 
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Condensed Milk By-Products, Molasses and Vitamin 
Oils... ‘Sealed In’’ by Arcady’s Exclusive 4-Step Process 


Sealed in by Arcady’s exclusive Emulsifying process, the 
Condensed Milk By-Products and Vitamin Oils in Arcady 
Laying Mash are protected from deterioration by a milk- 
molasses film around every droplet of the creamy emulsion. 
Then the microscopic droplets are absorbed into a granular 
Pre-Mix Concentrate, cure-dried at room temperature and 
blended with other quality ingredients. Arcady Laying Mash 
(available in pellets, too) is nature-dried without heat 
deterioration, stable and full-strength. 


Feed more flocks this fall and winter. Write for new circular 

describing Emulsified Process, posters, mailing pieces to sup- 
port your feed sales and boost your tonnage with Arcady 
Laying Mash, Breeder Mash, Poultry Concentrates and 


Wonderfat pellets. | 4. BLENDED 


Jos 


MILLING COMPANY 
223 WEST JACKSON BOULEVARD 
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Service Determines Future Growth 


Feed Industry Must Help Farmers Profit 


e HERE are three questions that are 
of vital and fundamental importance 
to every grain and feed dealer in 
America: 

(1) What is the future growth op- 
portunity in the formula feed 
business? 

What is the profit opportunity 
for you as feed and grain deal- 
ers in handling a formula feed 
business? 

What must you as dealers do to 
turn such opportunities into 
cold cash dollars? 

Let’s look at these one at a time. 
First, what is the future growth op- 
portunity in the formula feed busi- 
ness? In order to appraise this situation 
we have to turn back and take a brief 
look at history. Ours isa comparatively 
new industry. Fifty years ago formula 
feeds were practically unknown; and 
what was known about them was any- 
thing but favorable. Most manufac- 
tured feeds at that time were made 
to dispose of otherwise unsalable by- 
products. They consisted mostly of 
hulls and offal covered with molasses 
for palatability. Little was known 
about real scientific feeding and manu- 
facturers carried on little or no honest 
research work. No wonder the agri- 
cultural press, the educational forces, 
and the feeders themselves had little 
use for so-called formula feeds. Many 
considered it a pure racket of manu- 
facturers trying to sell back to the 
farmer his own products at a higher 
price. 

Yet during this period there were 
a few companies who were trying sin- 


(2) 


(3) 


“An_address delivered at the 51st annual con- 
vention of the Grain & Feed Dealers National 
association held Sept. 14-16 at St. Louis, Mo. 
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By DONALD DANFORTH* 
Ralston Purina Co. 


cerely, even if somewhat insufficiently, 
to improve feeding standards and give 
the farmer rations that would increase 
the production of meat, milk, and 
eggs. If it were not for these compan- 
ies the industry could not have sur- 
vived. 

Even as it was, in 1914, at the out- 
break of the first World War, the 
total consumption of formula feeds 
had grown to only approximately 1, 
000,000 tons annually. With the ad- 
vent of the first World War came a 
demand for more feed and more effi- 
cient production, encouraged by the 
highest prices American farmers had 
ever known. By this time commercial 
feed formulas had improved. It was 
proved that they would produce econ- 
omical results; and by the end of the 
war the usage had increased to ap- 
proximately 5,000,000 tons annually. 


The feed industry grew steadily 
after World War I. First, because it 
had demonstrated its value as an econ- 
omic factor in the production program 
of the poultry and livestock feeders; 
and, second, because various groups 
and organizations became interested 
in nutritionally balanced feeds. The 
colleges and experiment stations, both 
state and federal, as well as individual 
members of» the industry carried on 
scientific research in the fields of ani- 
mal nutrition. As these developments 
took place, the mixed feed industry 
came to be the medium through which 
the feeder was given the advantages 
of such experimental work. More ef- 
ficient feeds and feeding programs 


meant an increase in the efficiency of 
production. During this period, from 
the close of World War I through 
1939, the industry grew to approxi- 
mately 13,000,000 tons of manufac- 
tured feeds annually. 

World War II gave formula feeds 
their greatest opportunity to show the 
effect and advantages that they had 
in the production of our protective 
foods—meat, milk, and eggs. Claude 
Wickard, our secretary of agriculture, 
predicted early in the war that “Food 
will win the war and write the peace”. 
At the same time our military leaders 
demanded that we must have the best 
fed army in the world. As the impor- 
tance of American war materials be- 
came apparent there was just as urgent 
a demand that we have the best fed 
factory workers in the world. 


Thus the spotlight was thrown 
squarely on food as never before in 
history. And suddenly one fact became 
crystal clear: in the production of all 
farm animal products feed comes be- 
fore food. The recognition of the im- 
portance of feed probably had a great- 
er significance in placing our industry 
in a key position than any of us have 
realized. 

Now, at the end of World War II, 
we find ourselves in a position of 
importance and recognized as a defi- 
nite factor in our world economy. Dur- 
ing the period of World War II, be- 
cause of the dire need for meat, milk, 
and eggs, and because formula feeds 
could and did produce these foods 
more efficiently, our industry had its 
most phenomenal growth. We reached 


(Continued on page 82) 
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SALES HEADQUARTERS 


*« FACTORY 


NATION-WIDE SERVICE— 


The Special Markets Division of Winthrop 
Chemical Company, Inc. is a nation-wide organi- 
zation with branches, warehouses and sales head- 
quarters in every section of the country. 

There is a Winthrop technically-trained rep- 
resentative in your area to give practical assis- 
tance and helpful on-the-spot service. 

You are assured of prompt deliveries of 
Winthrop vitamins, enrichment formulas and 
flour-bleaching agent from the nearby warehouse. 

Winthrop’s research laboratories and manufac- 
turing facilities have made many important con- 
tributions to the nutritional improvement of 
food and feeds. 


Our technical sales service offers you its know- 
how in the use of Winthrop’s products. 


UREN Special Markets Division 
WINTHROP CHEMICAL COMPANY, INC. 


170 Varick Street, New York 13, N.Y. 
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Feed Control Officials Meet 


Trade Invited to Convention Oct. 23-24 


@ EVERY member of the feed indus- 
try interested in the program of the 
Association of American Feed Con- 
trol Officials has been extended an 
invitation to attend the organization’s 
37th annual convention by Paul Ijams, 
Topeka, Kan., the group’s president. 
The convention will be held Oct. 23- 
24 at the Shoreham hotel, Washing- 
ton, 

“We feel that the work of our asso- 
ciation is of vital concern to all men 
in the industry and hence welcome 
them to attend our meeting,” Mr. 
ljams explained. “We will hear re- 
ports on a score of important subjects 
and are assured of an interesting and 
valuable two-day conference.” 

Registration will begin at the Shore- 
ham at 9 am. on Oct. 23. W. A. 
Queen, chief of the division of state 
cooperation in the food and drug ad- 
ministration, will welcome control of- 
ficials and their guests to Washington. 
He will be followed by L. E. Bopst, 
College Park, Md., secretary-treasurer 
of the association, who will present 
his annual report. 

President Ijams will deliver the an- 
nual chief executive’s address the 
morning of Oct. 23 following a roll 
call by states and the appointment of 
committees. Mr. Ijams will be followed 
by Walter C. Berger, Chicago, IIL. 
president of the American Feed Manu- 
facturers association. Mr. Berger’s 
topic will be “Our Mutual Objective.” 
In his talk, he is expected to outline 
the various ways in which control of- 
ficials and feed manufacturers coop- 
erate for the benefit of the farmer. 

H. R. Bird, biochemist in charge of 
poultry nutrition investigations for the 
department of agriculture at Belts 
ville, Md., will be the next speaker. 
Mr. Bird will ask and answer the 
question “What is Protein Quality?” 
Another expert to address the control 
officials in their first morning session 
will be Lyman Peck, Chicago feed 
consultant, whose topic is “Some Ob- 
servations on Feed Control.” 

Discussing the “Uniform Animal 
Remedies Bill” will be A. K. Barta of 
Washington, secretary-treasurer of the 
Proprietary Association of America. 
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L. E. BOPST 


Mr. Barta will be the final speaker on 
the morning program Oct. 23. 

- Following luncheon, the control of- 
ficials and their guests will hear re- 
ports of association committees and in- 
vestigators. The following will report 
committee activities: states relations, 
Mr. Bopst; collaborative check sample, 
H. A. Halvorson; education, R. A. 
Maddox; state publications, E. R. 
Tobey; court decisions, Bruce Pound- 
stone; constitution and bylaws, G. G. 
Frary; revision of definitions, regula- 
tions, and resolutions, H. R. Walls; 
and uniform feed law, F. D. Brock. 

Feed men should pay more attention 
to the market for game bird rations, 
according to C. R. Gutermuth, vice 
president of the Wildlife Management 
Institute, Washington, who will open 
the morning program Oct. 24. Mr. 
Gutermuth’s subject will be “Game 
Bird Feed Business Merits Attention.” 

George M. Lewis, director of the 
American Meat Institute’s department 
of marketing, will follow Mr. Guter- 
muth. Mr. Lewis will speak on “Feed- 
stuff Regulations as Applied to Canned 
Dog Food.” 

The third speaker Oct. 24 will be 
Bernard L. Oser, director of the Food 
Research Laboratories, Inc., Long Is- 
land City, N. Y., who will discuss 
“Enzymes”. Mr. Oser will be followed 
by A. J. Lehman discussing “Appraisal 


PAUL IJAMS 


of Newer Anti-oxidants.” Mr. Lehman 
is chief of the food and drug adminis- 
tration’s division of pharmacology. 

R. W. Ludwick of New Mexico 
will conduct the association’s recogni- 
tion of past presidents following the 
final convention address. H. H. Han- 
son of Delaware and T. O. Smith of 
New Hampshire will then present 
memorial tributes to two deceased 
control officials, Andrew L. Felker 
and Leslie A. Fitz. 

Reports of various committees will 
be heard at the conclusion of the sec- 
ond day’s meeting. Election of new 
officers is the final business listed for 
the convention agenda. In addition to 
Messrs. Ijams and Bopst, present offi- 
cers include: William L. Hunter, Sac- 
ramento, Calif., vice president, and 
the following members of the execu- 
tive committee—John B. Smith, Kings- 
ton, R. I., chairman, and H. A. Hal- 
vorson, St. Paul, Minn. The president, 
vice president and secretary-treasurer 
also are members of the executive 
committee. 

Association investigators will report 
on the following feed ingredients and 
feed products at the afternoon meet- 
ing Oct. 23: alfalfa products, P. B. 
Curtis; amino acids, C. D. Tolle; ani- 
mal products, Mr. Ijams; barley pro- 


(Continued on page 78) 


e17e 


{| 
§ 
; 
q 
y 


© 


CCC STABILIZER 


CCC Research Guarantees STABILITY and QUALITY 


That's why leading feed manufacturers rely on “CC 
products. Selectively mined Calcium Carbonate scien- 
tifically processed through new, improved methods, 
insures thorough distribution of essential minerals. 
Through our patented stabilizer those natural enemies 
—iodine and manganese—are made compatible and 
iodine is held at the desired level. You can be sure 
of top quality results through maximum mineral avail- 
ability in your feeds with CCC products. 


OTHER “CCC” PRODUCTS 


taae AW, g a Calcium 
(any desired level) 
Iodized Calcium 
(any desired leyel) 
Manganesed Calcium 
(any desired level) 
Electro (free-flowing) Calcium 
Pellet Machine Calcium 
Regular Calcium 
Dustless Calcium 
Shellmaker Calcium Grit 
Arrow-Head Insoluble 
Flint Grit 
G-220 Riboflavin Supplement 


222 WEST ADAMS STREET @©@ CHICAGO 6 ILLINOIS 
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SCIENTIFIC FEEDING President Truman has asked industry to cooperate 

in “the battle to save food to save our own prosperity 
= ie ae and the free countries of western Europe”. The feed 
industry, which supplied the feed to produce the food which contributed so 
importantly to winning the war, is naturally vitally interested for it is a large 
processor of the grain President Truman wishes to save. In addition, the feed 
industry supplies the feed which produces the meat which President Truman has 
asked us not to eat on Tuesdays and the poultry and eggs which we are to go 
without on Thursdays. 


Knowing the members of the feed industry as we do, we are confident that every 
feed man realizes the serious situation which has developed in the world-wide food 
shortage. We believe the feed industry will cooperate with all the basic ideas of 
President Truman’s program but we also feel that the feed industry will agree that 
a word of caution must be offered to prevent farmers from making too severe a cut 
in their production of milk, meat and eggs. 


During the recent world war, the feed industry helped farmers produce increased 
amounts of these basic foods through scientific feeding. The record proves that the 
farmers of the United States produced more milk, meat, poultry and eggs than ever 
before with relatively smaller feed grain supplies. This record was achieved because 
the farmers were taught, learned and were forced to balance and stretch the feeding 
value of their home grown grains with scientifically prepared supplements. 


In the present world food crisis, we consequently believe that the feed industry 
will do everything to help farmers conserve grain through scientific feeding and the 
elimination of all waste. We are confident the feed industry will cooperate with 
county agricultural agents and extension workers in urging farmers and helping them 
to cull all marginal producers in their flocks and herds. 


The feed industry has grown and prospered within a relatively few years because 
it is a grain saving industry and has shown its farmer customers how to make more 
money with scientifically balanced formula feeds which require the use of less home 
grown or purchased grain. This is true because the feed industry uses much grain 
which is not of standards suitable for human food and because it uses many 
byproducts of meat packing, flour milling, grain processing and other industries 
which were formerly waste materials. 


We believe that it would be a mistake to cut the efficient production of meat, 
milk and eggs on our farms at the present time. There is now, and will continue to be, 
a great demand for these products. The answer to the present problem, as we see it, 
is not to kill good poultry and livestock but to cull the borders and save grain 
through scientific feeding, good farm management and the elimination of all waste. 


AK 
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A modern HUDSON prooder for every 


r Inventory- A model to satisfy every 


© 1947. MFG CO 


t, a safe, dependable prooding job - -- 
handsome profit to you. 


e of hi brood, 


ern needs . - - more gales... no tag ends. 


Faster Turnover. Interchan 
fied stoves 


Leading 


geable hovers, simpli- 
e sales to every prospect certain. 


all tested and proved to do at Bigger Profits. Your prospects and customers 

Hudson and Hudson continues to TELL 
and SELL everyone, everywhere by the biggest 
Brooder Advertising Campai Advertising that 


says get modern Hudson prooders at your store. 


national, regional and state farm papers 


xpensive along with leading poultry journals sell Hudson 


fies Brooders for you. 


E HUDSON BASIC INVENTORY PLAN 


Fuel savings up to 
"Works betier without 


ORDER NOW..-- DISPLAY THEM.-- SELL THEM 


essful for 20 years. Perfected by Hudson 


H. D. HUDSON 
MANUFACTURIN 
G 
COMPANY 589 E. Illinois Street 


TESTED | 
AND PROVED EQUIPMENT 


Poultry Equi 


ipmen 


Farm Ventilatio: 
Equipment 
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Income Tax Aid Extra Service 


Moseley & Orr Compute Farmers’ Payments 


@ INCOME tax service for farmers 
is a feed store “extra” that has won 
dozens of new customers for Moseley 
&? Orr, Sidney, Iowa. According to 
Jim Moseley and Theron D. Orr, the 
collector of internal revenue may not 
be aware of it but he and the govern- 
ment agency he represents are indi- 
rectly responsible for the rapid growth 
of the thriving Moseley & Orr busi- 
ness. 

The two Iowa feed men have merg- 
ed tax computing with feed to attain 
excellent results. Commercial feed was 
at first added as a sideline to their tax 
service, but now feed sales are by far 
the more profitable phase of the busi- 
ness. Mr. Moseley and Mr. Orr have 
discovered that their contacts with 
farmers while figuring their taxes pro- 
vide plenty of opportunities to boost 
their feed store. 

The story begins in 1935 when Jim 
Moseley took cognizance of the fact 
that there was considerable head 
scratching among farmers in his com- 
munity around tax paying time. The 
complications involved in figuring 
their taxes had most farmers com- 
pletely stymied, while Mr. Moseley 
regarded the task of computing the 
taxes on his own farm income a rela- 
tively simple matter. It was then he 
resolved to abandon his farm and 
establish an income tax service which 
would cater to farmers exclusively. 

“But income tax service is strictly 


a one-season proposition,” Mr. Mose- 
ley explained. “So I decided I'd bet- 
ter invest in a business that would 
occupy my time and would bring in 


a steady profit during the remainder # 
of the year.” He began by selling seed 5 


corn strictly as a sideline and soon 
afterwards took on a limited stock of 
formula feeds. 

When Jim Moseley launched his 


feed business in 1937 he by no means | 


kept it a secret. He bombarded his 
tax clientele with questions regarding 
the feeds they were using, made sug- 
gestions for improving their feeding 
practices, and aggressively merchan- 


dised his nationally-advertised line of 


formula rations. 

“My income tax service had built up 
a fine reputation, so when I branched 
out into the feed business, I already 
had hundreds of potential customers 
who were friendly to me,” Mr. Mose- 
ley declared. “People listened cour- 
teously to my sales talks and a good 
many of them decided to give my 
ideas a trial.” 

By 1945 Mr. Moseley’s business had 
grown so that he was forced to ex- 
pand. He constructed a sturdy 40 by 
60 foot concrete block building in the 
heart of busy Sidney for his feed 
business exclusively. The neat struc- 
ture includes a 30 by 40 foot office 


and displayroom and a 40 by 40 foot: 


warehouse with full concrete floor. 
Theron Orr, Mr. Moseley’s son-in- 
law, became his partner in July, 1945. 
A former employe of the AAA, Mr. 
Orr was well acquainted with farm 
families in the trading area around 
Sidney when he joined his father- 
in-law. Bert Riggs, a capable employe, 
handles most of the feed selling dur- 
ing the busy tax returns season but 
otherwise both Mr. Moseley and Mr. 
Orr are on hand to serve their custo- 


mers themselves. 


The hybrid seed corn business, 
which was Mr. Moseley’s first venture 
into the feed and farm supply field, 
has grown so that this year Moseley 
& Orr sold nearly 60 per cent of all 


, the hybrid seed corn planted in the 


Sidney trading territory. 
Chick starter has also become an 
increasingly popular seller for Mose- 


DOUBLING as income tax 
specialists, Theron D. Orr, left 
above, and Jim Moseley, right, 
offer an unusually complete 
farm service to customers of 
their feed store at Sidney, 
lowa. The neat concrete block 
feed store and tax office is 
shown at lower left. 


ley & Orr. Chick mash granules were 
stocked for the first time last spring 
and the initial order of 10 tons was 
sold in short order. 

“Customers still like attractive print 
bags and interest in baby chicks was 
greater than ever last spring,” Mr. 
Moseley noted. “Although the de- 
mand for certain types of feed has 
slackened, we feel that feed dealers 
who are willing to work a little hard- 
er and give a little more service don’t 
have to suffer undue hardships from 
decreased business volume.” 

Case histories form the backbone 
of many of the most successful sales 
talks at the Moseley & Orr feed firm. 
“Testimonials regarding merchandise 
have always captured the interest of 
farmers and we cite specific names 
after first asking farmers who have 
fed our formula rations with success- 
ful results for their permission to be 
quoted. We always have a stock of 
these testimonials on hand to discuss 
with new prospects,” Mr. Moseley 
related. 

The first quarter of the year, when 


(Continued on page 104) 
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A TUG BOAT, HENS ano EGGS 


They all ask for the bag with 
the big blue pilot wheel on it. 


a 
PILOT 


OYSTER SHELL 


Many readers of our advertising who are 
now feeding Pilot Brand to their poultry and 
getting excellent results, and others who 
would use it later, probably wonder what 
a 500 H.P. tug boat has to do with hens 
and eggs. 


Our tug, “Ideal,” is daily towing barges with 
750 tons of oyster shell to the Pilot Brand fac- 
tory at Morgan City, Louisiana, enough egg 
shell material for over 54,000,000 hens daily. 


The oyster shell is taken from the barges by 
a large crane and passed to the crushers; 


then thoroughly washed; then conveyed to 
big rotary dryers where intense heat abso- 
lutely destroys all foreign and putrid matter, 
making it absolutely clean. 


It is then triple screened into sizes for hens 
and chicks. 


That is why Pilot Brand Oyster Shell is over 
99% pure calcium carbonate, the cheapest, 
cleanest and most productive egg shell ma- 
terial obtainable. 


Hens must have it before them all the time 
to produce egg profits. 


OYSTER SHELL PRODUCTS CORPORATION 


Morgan City, La. 


New Rochelle, N. Y. 


St. Louis, Mo. 
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Convince Farmers that Quality Pays 


Then They Won’t be Price Tag Shoppers 


@ FEED dealers who put first em- 
phasis on quality products and first 
class service to customers can be pretty 
certain that quantity sales will follow, 
according to Herman Franklin, who 
operates the Fairfax Hay & Grain Co., 
Fairfax, Va. 

Mr. Franklin can point to his own 
record in business to back up that 
belief. In the 14 years that he has 
served farmers and householders of 
Fairfax county, he has increased his 
feed sales from a carload a month to 
a carload every week. His annual sales 
volume at present is well over $200,- 
000 on feed alone. In addition, he 
does a substantial volume in seeds, 
fertilizer and such profitable sidelines 
as tires and tubes, brooms, baby chicks, 
sprays, insecticides, and minor hard- 
ware items. 

Located on the main street of Fair- 
fax, a busy, fast growing village 15 
miles from Washington, D. C., the 
store caters to large volume customers 
in the adjacent farming country as 
well as to newcomers on the small 
acreage “gentleman’s farms” that have 
sprung up in the vicinity of the na- 
tional capital. With the cooperation 
of county agents, much neglected farm 
land in this territory is being put back 
on a paying basis, and cattle herds are 
coming back in substantial numbers. 
This in turn has meant an increase in 
feed and fertilizer sales for Mr. 
Franklin. 

Mr. Franklin has spent virtually all 
of his working years in Fairfax county 
and is familiar with the needs and 
problems of the local farmers. Before 


THE FEED BAG — October, 


entering the feed business he was a 
farm operator. He went to work in 
1934 for the Alexandria Hay & Grain 
Co., Inc., in its Fairfax branch store. 
When John D. Abraham, owner of 
the Alexandria concern, retired eariy 
this year Mr. Franklin purchased the 
Fairfax branch which he had man- 
aged for more than a decade. This 
move gave Fairfax a locally-owned 
feed store and the change in name to 
Fairfax Hay & Grain Co. meant in- 
creased good will for Mr. Franklin. 

Stressing his belief that customers 
can be sold on the value of quality 
products, Mr. Franklin stated, “A lot 
of people think they want cheaper 
feeds, but I’ve found cheap feed costs 
more in the long run. I’ve proved it 
to them by putting two batches of 
baby chicks on separate feeds, one a 
few dollars cheaper than the other. 
It only takes a few weeks to prove to 
the most skeptical buyers that you 
don’t save money in the long run by 
trying to cut corners in your feed 
costs.” 

The Fairfax Hay €& Grain Co. sells 
Wayne feeds almost exclusively. Mr. 
Franklin gives a good deal of credit 
for his successful feed business to the 
selling tips and helpful advice fur- 
nished by the manufacturer’s repre- 
sentative who calls at the store twice 
a month. 

He also features Agrico and Armour 
fertilizers, Mecklin insecticides, and 
Goodrich tires and tubes. The firm has 
had considerable success selling poul- 
try and dairy feeds in print bags. 
‘““Dressprint sacked feed costs $2 more 
per ton, but most people seem very 
willing to pay it,’ Mr. Franklin 
observed. 

His ambition has always been to build 
up a feed “shopping center” where 
the small farmer can get everything 
he needs at one time. “A good many 
of our customers are small farmers 
with a few chickens, a cow or two, 
and some garden land,” he explained. 
“We try to stock everything that these 
small operators will require. At the 
same time, we're equipped to handle 
the bigger orders.” Two delivery 
trucks, one 114 ton model and a 1 ton 


FIRST class merchandise and 
first class service can mean the 
difference between success and 
failure in the feed business, 
according to Herman Franklin, 
above, who operates the Fair- 
fax Hay & Grain Co., Fairfax, 
be The store is shown at lower 
ett. 


model, are maintained to deliver larger 
purchases. About half the annual vol- 
ume, however, is done with farmers 
who pick up their own purchases at 
the store. 

Mr. Franklin does not have equip- 
ment for custom grinding or milling 
at the present time but one of his 
early plans is to install such machinery. 

“It seems to me,” he declared, “that 
farmers in the future are going to 
grow more of their own grains and 
depend on the feed dealer more heav- 
ily for concentrates and similar in- 
gredients. For that reason I want to 
install equipment for custom grinding.” 

The Fairfax Hay & Grain Co. is the 
only feed store in the village of Fair- 
fax. Mr. Franklin has competitors in 
two villages three miles distant in two 
directions; and some rural grocery 
stores in the vicinity also handle feeds 
and fertilizer. However, Mr. Franklin 
is firmly convinced that there’s no 
substitute for satisfied customers, and 
once he gets a farmer trading at his 


(Continued on page 102) 
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In She Mil at Washinatem 


by Congressman LAWRENCE H. SMITH 


Somewhere in Europe 
September, 1947 


EDUCATING CONGRESSMEN IN WORLD AFFAIRS 


One of the most difficult jobs a congressman has to do is get the facts. 
That is especially true when it comes to problems involving other countries. Prior 
to the close of the last session the leadership in both the senate and the house de- 
cided that members should go abroad to get first-hand information about conditions 
all over the world. If the American people are to contribute billions of dollars 
to world recovery then their representatives are charged with the responsibility 
of being well informed. A number of such committees are now abroad in search of 
pertinent facts relating to world conditions. 


It is my privilege to be one of a select committee consisting of members 
from the senate and the house to study and report chiefly on the Voice of America 
program. Since then, however, our commission has been enlarged and we will report 
on the political and economic situations in the countries that are visited. This 
material for The Feed Bag will be prepared in installments. Obviously, I make no 
pretense of being an expert. It is my purpose to set down my impressions, after 
rather quick visits to vital areas. 


AS _ IT LOOKS IN ENGLAND 


On Sept. 2 the Queen Mary landed us at Southampton, England, after a pleasan 
five-day crossing. On board ship everything was super deluxe, with the dining 
room topping anything that I have ever seen in the United States. Chief topic of 
discussion was the international crisis. It was an interesting experience to talk 
to members of the crew--all English--and almost without exception these men said 
that the labor government was afraid of the miners' union and refused to prod 
them for increased production. Upon arriving in London it did not take long to 
discover that England is sick, very sick, politically and economically. 

One need only read the London newspapers to get the true picture of what is 
going on, plus talking to the people in the hotels and on the streets. The Sunday 
Chronicle of Sept. 7 concluded a front-page editorial as follows: 


"The nights grow longer, autumn draws nearer. So does the 
housewives' Cut Day, while the shop shelves have less and less 
on them each morning. Coal goes up in price but does not in- 
crease in quantity or quality. We know that Mr. Stratchey--the 
Food Minister--likes the barrow boys, the miners. We also know 
that the government does not know where we stand. 


"Confusion, bewilderment, incompetence is the order of the 
day. The challenge to the government is clear. It should govern 
or get out.” 


This about expresses the attitude of the people I talked to. The present 
government is driving a wedge deep into the economic and political life of the 
country. It is apparently determined to socialize all production if it can. 
Further, it is playing socialism for all it is worth, which means that it is 
waging a class war. The present dollar shortage will soon force it, however, to 
make important decisions. The break may come at that point. England faces a 
stiff winter and the people may demand a change even before this issue of The Feed 
Bag reaches you. 


(Continued on page 97) 
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4-H Friends Save the Day 


They Help Lem’s Customer with His Work 


@ THE Hickory Grove Feed store 
was beginning to feel the stimulus of 
fall and approaching winter business. 
Joe Michaels, warehouse manager, 
hardly had time to arrange the feed 
stocks in orderly stacks because of the 
steady stream of grinding and mixing 
customers. Skid Ward, ex-GI trainee 
and now country salesman, was really 
clicking and bringing in orders for 
dairy, poultry, and hog feeds, and 
Mickey, the office boy, caught in the 
melee of this extra spurt of activity, 
was busier than a one-armed paper 
hanger, making deliveries, giving a 
hand in the warehouse and store and, 
in general, helping to keep the Hick- 
ory Grove Feed store in high gear. 

Lem Jones, proprietor, was extreme- 
ly pleased with the busy atmosphere 
and the frequent ring of the cash regis- 
ter. Although the bills of lading were 
mounting on shipments of feed and 
other items required for fall and win- 
ter demands, they didn’t seem as 
mountainous as they had in other 
years. Chief reason was that Lem’s 
balance in the Hickory Grove bank 
was the highest in history and the 
money he owed his manufacturers and 
suppliers would hardly make a notice- 
able dent in it. 

Had Joe, Skid, and Mickey known 
the complacent feeling their boss pos- 
sessed they could have used the occa- 
sion as the psychological time to hit 
him for a raise. But no one in the 
employ of the Hickory Grove Feed 
store ever had to ask for one. Irritable 
and exacting as Lem may have been 
at times, he was not squeamish about 
paying his help. If they warranted a 
raise, they always got it. 

“Mickey, how’s everything going?” 
Lem asked, flashing a broad smile as 
his office boy passed the desk on his 
way to the warehouse. 

“Okay, boss,” responded Mickey. 
“Things sure ain't dull around here 
this week. Don’t even get time to go 
to a Boy Scout meetin’ any more.” 

“Well,” said Lem. “When things 
ease up a little you kin take a couple 
days off. Don’t know when that'll be 
though, if things keep hummin’ the 
way they are.” 


By EMIL J. BLACKY 


As the two were conversing Grady 
Kartner, big hog raiser from Cornhay 
county, walked toward Lem’s desk 
after paying his bill at the bookkeep- 
er’s window. 

Lem extended a welcome hand. 

‘How are you Grady?” he greeted. 
“Long time no see. You must be plenty 
busy these days!” 

“Busy ain't the word fer it, Lem,” 
the farmer complained. “Seems like 
everything’s gone wrong up at my 
place. Hired man and my boy are 
down with the flu and my wife ain’t 
feelin’ any too well. I’m gettin’ behind 
in everything, and if it don’t let up 
pretty soon I'll be forced to sell my 
hawgs before they're really ready for 
market. Means a big loss to me, too, 
with all the high-priced feed I put 
into “em.” 

“Gee, that’s tough luck,” sympa- 
thized Lem. “If it wasn’t so danged 
busy around here maybe I could loan 
you Mickey or Skid Ward for a week 
to help you out. But this is our busiest 
time of the year and I simply can’t 
spare “em.” 

“Thanks anyway, Lem. I'll keep on 
doing the best I can,” Kartner re- 
sponded in appreciative tones. “Well, 
I guess I better hurry back and do the 
milkin’. Takes one man a long time 
to do it, y’ know.” 


While Kartner poured out his 
plight, Mickey stood listening with 
attentive ears. 

“Gosh,” he muttered to himself. 
“Wish I could do something to help 
Kartner out. He’s a swell guy and 
buys plenty of stuff from us, too.” 

Back in the warehouse Joe Michaels 
was tussling with a shipment of dairy 
concentrate, perspiration oozing from 
every pore. 

“Where ya been?” he barked as 
Mickey approached. “Do ya _ think 
these sacks got legs and kin walk over 
into that corner outa this car?” 


“Gosh, Joe, I’m sorry, but the boss 
was talkin’ to me out in the office and 
Grady Kartner, that big hog raiser 
from Cornhay county, came in. He’s 


really in trouble. Hired man and his 
son down with the flu and his wife 
isn’t feelin’ so well either. Wish we 
could help ‘em.” 

“Fer gosh sakes, Mickey,” argued 
overworked Joe irritably, “we're on 
the spot ourselves here with more 
work than a regiment could handle 
and you go worrying about somebody 
else. Come on and give me a hand 
with these sacks!” 

“Okay, okay, Joe. You don’t hafta 
bite my head off, do you?” complained 
Mickey as he hoisted one of the sacks 
into Joe’s tired arms. “Y° know one 
of these days when the boss is feelin’ 
good we ought to tell ‘em to buy onc 
of these here conveyors and we 
wouldn't hafta break our backs gettin’ 
this feed into the warehouse.” 

“Now you're cookin’ French fries,” 
smiled Joe, “and thinkin’ about the 
Hickory Grove Feed store where your 
bread and butter comes from instead 
of somebody else, even if he is a good 
customer.” 

“Anyway, Joe,” said Mickey medi- 
tatively, “I still wish I knew how to 
help Kartner out.” 

On his way home from the office 
that night, long after hours, Mickey 
recognized Arch Kinney, head of the 
Cornhay county 4-H club, approach- 
ing him. 

“What are you doin’ at school so 
late?” Mickey asked as he shook hands 
with the 4-H leader. 

“Helpin’ the ag instructor get ready 
for a milk testing demonstration we're 
puttin’ on at Bill Gorman’s farm next 
Saturday night,” replied Arch. 

“Gee, that oughta be interesting,” 
Mickey said. 

“Well, why don’t you come out and 
watch us? You'll sure be welcome,” 
invited Arch. 

“Gosh, I'd sure like to.” Mickey 
returned. “But we're so confounded 
busy at the store, I don’t know how 
I can make it.” 

“Yup, we're pretty busy, too. Gotta 
4-H meeting at the high school Friday 
night,” Arch explained. 


“Say, Arch,” Mickey suddenly 


(Continued on page 108) 
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Your Own 


yaa other day, a Hubbard dealer made this statement to a feeder: “That 
grain you raise, John; .. did you ever consider how you can feed it 
right back to your stock as a balanced ration? All you have to do is to 
bring it in to me to be mixed with the right proportion of Hubbard’s 
Sunshine Concentrate. I charge you only for ingredients and mixing, and 


you are actually supplying about three-quarters of the ration from your 
own farm.” 


The Hubbard custom-mix story is as simple as that. Farmers have their 
choice of doing it that way, or of buying your own brand of feed, made 


the Hubbard Sunshine Way, and utilizing grain bought from other 
farmers in the locality. 


Either way, they avoid the cost of shipping grain to a terminal and back 
again. This plan fits right in with the farmer’s best interest, it's economi- 
cal, and it’s backed by six decades of integrity. We suggest you write for 
‘complete information on building your own sound, profitable business 


The HUBBARD 
LOCAL GRAINS ca BRAND NAME ais SUNSHINE Way! 


on the Hubbard plan. 


Milling Co. 


MANKATO, MINN. 


EASTERN BRANCH: 410 ELEVENTH STREET, AMBRIDGE, PA. 
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"Sows milk iS neatly 
as cows milk The 
minerals plus 


Sow rations not only affect the size of litters 
and the strength of newborn pigs—they also 
affect the sow’s ability to give milk. 


30 to 40 percent of all pigs farrowed die before 
weaning. The ability of a sow to nurse her 
young plays an important role in helping to 
prevent these losses—especially during the first 
month after farrowing. 


Perhaps your customers don’t realize how much 
calcium and phosphorus sows pour out in 
milk. Sow’s milk is nearly twice as rich in these 
minerals as cow’s milk. That’s why sows need 
rations containing plenty of calcium and phos- 
phorus—and ample vitamin D to make them 
available. 


Facts like these will help you sell more feeds, 
concentrates and minerals containing vitamin D 
(as found in Fleischmann’s Irradiated Dry Yeast). 


ns we sell contain plenty 


FREE —just off the press 


Our valuable new booklet for hog raisers, “‘Vita- 
min D—Its Importance to Your Hog Profits!” 
will help you build sales of swine rations. Be 
sure to write for a supply for your customers. 


For these booklets, for prices and the name of 
your nearest distributor, address Desk FB-10, 

STANDARD BRANDS INCORPORATED, 
Agricultural Department, 595 Madison Avenue, 
New York 22, N.Y. 


ATED Dry YE AST 
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National Holds Convention 


Nearly 1,000 at St. Louis Sept. 14-16 


® IDEAS on a long range agricultural 
program occupied the main spotlight 
at St. Louis, Mo., Sept. 14-16, as mem- 
bers of the Grain & Feed Dealers ‘Na- 
tional association convened for their 
51st annual meeting at the Hotel Stat- 
ler. Attendance was the best in recent 
years with the registration pushing the 
1,000 mark. 

The entire first day, Sunday, Sept. 
14, was given over to group meetings 
of various segments of the trade and 
the genera] sessions got underway the 
next morning as H. R. Diercks, pres 
ident of the St. Louis Merchants’ Ex- 
change welcomed delegates to the 
meeting. 

H. H. Green, H. H. Green Mill & 
Elevator Co., Pattonsburg, Mo., fol- 
lowed Mr. Diercks and spoke in place 
of President F. Peavey Heffelfinger, 
F. H. Peavey & Co., Minneapolis, 
Minn. Mr. Green was elected presi- 
dent at the meeting to succeed Mr. 
Heffelfinger whose absence from the 
meeting was necessitated by a trip 
to Europe. 

In his address Mr. Green called at- 
tention to the fine work done by Mr. 
Heffelfinger and expressed the hope 
that the meeting would go on record 
to express its appreciation of the job 
he had done. 

“As a country elevator operator in 
a small town in Missouri, I long ago 
had to measure the need of my busi- 
ness as related to a trade association 
membership,” Mr. Green said. “Mem- 
bership in your state association should 
be a must for every grain and feed 
dealer no matter how small the firm 
and no firm is too small to also have 
membership in the Grain & Feed Deal- 
ers National association.” 

Mr. Green warned that increased 
federal activity in business fields has 
made imperative the support of asso- 
ciation activity. “The troubles of the 
grain and feed trade are comparatively 
new,” Mr. Green asserted. “The tak- 
ing over by government of our grain 
export trade with the resulting impact 
of the government export program on 
domestic price is a strange thing to 
many of us who still think of America 
in terms of private enterprise. The 
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HEARTY handshakes were the order of the day as newly elected officers of the 
Grain & Feed Dealers National association exchanged congratulations after their 
selection at the organization's 51st annual convention at St. Louis, Mo., Sept. 
14-16. From left to right above are Charles G. Robinson, Memphis, Tenn., first 
vice president; R. F. Cunningham, New York City, third vice president; Henry H. 
Green, Pattonsburg, Mo., president; and Ronald C. Booth, Cedar Rapids, lowa, 
second vice president. 


new theory that the federal govern- 
ment owes economic safety to each 
individual of the larger voting classes 
of our population is foreign ideology 
to those of us who were reared in the 
American idea that an individual must 
be responsible for his family’s welfare. 
“The idea that some of us must in- 
crease our already heavy tax payments 
year by year to benefit competitors 
who are free from this taxation can- 
not be squared with the constitutional 
guarantee of free and equal oppor- 
tunity,” he added. 
Executive vice president Ray B. 
Bowden then followed with an illus 
trated report on association activity. 
The projected slides depicting the as 
sociation accomplishments were ex- 
plained by’ Mr. Bowden and George 
E. Booth, Lamson Bros. & Co., Chi- 
cago, chairman of the legislative com- 
mittee; Elton Kile, Fred Kile & Son, 
Kileville, Ohio, chairman of the Na- 
tional Country Elevator committee; 


By ELDON ROESLER 


John Hinck, Red Star Mills, Corning, 
Iowa, chairman of the national retail 
feed committee; John S. Hedelund, 
United Grain Co., Omaha, Neb., 
chairman of the trade rules committee; 
F. E. Gillette, Gillette Grain Co., 
Nashville, Tenn., chairman of the 
committee on arbitration appeals; and 
Ron F. Kennedy, secretary-treasurer of 
the association. 


A feed industry session concluded 
the first morning’s program with E. G. 
Cherbonnier of the association staff 
presiding. Donald Danforth, president 
of the Ralston Purina Co., St. Louis, 
spoke on feed merchandising and his 
talk is carried in full starting on page 
15 of this issue. 

Walter C. Berger, president of the 
American Feed Manufacturers associa- 
tion, explained the effect of the world 
food situation on the feed industry to 
conclude the morning session. “The 
peace has not been written as yet and 
there are still some mighty interna- 
tional problems,” Mr. Berger said. “A 
top international food authority re- 
cently told me that he thought unless 
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we did a better job this year in feeding 
Europe and Asia than last year we had bet- 
ter pull out entirely. Yet it seems impossible 
to do a better job.” 

Mr. Berger pointed out that if we did 
the same job we would have to expect to 
export 22 million tons of cereal whereas 
Secretary of Agriculture Clinton P. Ander- 
son says we could not export more than 
14 to 15 million tons. In Mr. Berger's 
opinion it is impossible to export more than 
10 million tons without having a bad in- 
fluence on the inflationary spiral. 

“Mr. and Mrs. America ‘have got to 
either eat less or export less and they must 
decide this immediately,” Mr. Berger said. 
“Are we willing to tighten our belts? It 
means more than just paying taxes to pro- 
vide funds to buy food. It means dropping 
back from the present annual consumption 
of 155 pounds of meat per person per year 
to about 122 to 124 pounds per person. It 
means eating only 310 eggs per person per 
year compared to the present 400 eggs.” 

Mr. Berger asked whether producers, feed 
men, and labor would be willing to reduce 
their operations. This would have to be 
voluntary, he pointed out, since he didn’t 
believe it possible to put on government 
controls again. He urged every feed man 
to let his congressman know how he feels 
on this*important question. 

The Monday afternoon program was left 
open to permit attendance at the St. Louis- 
New York baseball game or a sight-seeing 
trip to Forest park. In the evening the 
association took over the showboat tied up 
at the river front and invited members to 
attend the performance of an old-time melo- 
drama. 

The session the morning of Sept. 16 con- 
cerned itself exclusively with the theme “A 
Long Range Agricultural Policy for Amer- 
ica.” Elmer H. Sexauer, Geo. P. Sexauer & 
Son, Brookings, S$. D., spoke as vice presi- 
dent of the United States chamber of com- 
merce and gave the side of business on this 
important topic. 

“It may be properly said that our security 
and the peace of the world are in a large 
measure dependent upon an_ agricultural 
policy that will ensure an abundance of food 
and fiber,” Mr. Sexauer warned. “A hun- 


gry world is not a peaceful world. Com- 
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THE only man alive who sat in on the organization meeting of the Grain & Feed 
Dealers National association held 51 years ago was present when the organization 
met at St. Louis Sept. 14-16. He is P. E. Goodrich, Goodrich Bros., Winchester, 
Ind., who is shown above between A. H. Meinershagen, Eagle Mill & Elevator Co., 
Higginsville, Mo., left, and Henry H. Green, Pattonsburg, Mo., new president of 
the National. (Photo by The Feed Bag) 


munism and other isms flourish among a 
people who are hungry and cold.” 

He pointed out that a farm program 
which has as its objective a sound and stable 
program for agriculture is consequently a 
matter of vital concern to the business men 
of this country as well as to the economy 
of the nation. Mr. Sexauer said that we 
believe in our capitalistic system and our 
democratic form of government because 
it has given our people a better standard 
of living, more liberties and greater oppor- 
tunity than those enjoyed by any other 
country. 

Dr. L. J. Norton, University of Illinois, 
offered the viewpoint of an agricultural 
economist in his talk. Dr. Norton had just 
returned from a month’s tour to England, 
Denmark, and Holland and he reported that 
American businessmen should be thankful 
that they are doing business here. He re- 
ported that English merchants are com- 
pletely controlled. 

He advised that the United States must 
find some way to use less wheat for food in 
order to help foreign food situations. He 
declared that in view of the short supplies 
of feed grains on a world-wide basis it does 


LET'S get down to Cases" 
might well be the title of this 
photo. Lloyd Case, left, secre- 
tary of the Colorado Grain, 
Milling & Feed Dealers asso- 
ciation, is shown receiving con- 
gratulations from Orris  E. 
Case, secretary of the Kansas 
Grain, Feed & Seed Dealers 
association, on his election as 
president of the Secretaries’ 
Circle. The secretaries’ group 
meets every year in conjunc- 
tion with the convention of the 
Grain & Feed Dealers Na- 
tional association. (Photo by 
The Feed Bag) 


not seem possible that poultry and livestock 
production can be expanded. 

He predicted that it will be many years 
before the government releases controls 
over international trade in foodstuffs unless 
the following objectives are reached: (1) 
a better balance between world food sup- 
plies and basic needs which exist today; 
(2) some country must provide an inter- 
national market for surplus staples as Eng- 
land did for a long period before the war. 
Some one must be ready to take on any 
quantity of surplus at a price at any time; 
and (3) somewhere an international for- 
eign exchange market must be developed 
so that bills of exchange drawn for payment 
of goods shipped to foreign countries can 
be freely converted. 

In summarizing his ideas for a long range 
program Dr. Norton said that it should 
contain the following points: (1) high 
level production of farm products in ac- 
cordance with market demands made known 
to farmers through a free market mechan- 
ism; (2) policies which encourage con’ 
servation of our agricultural lands and the 
best farming practices; (3) programs which 
provide a cushion to farmers against the 
several losses which farmers sustain in de- 
pressions; (4) prices both to producers and 
consumers set by the free play of markets; 
(5) methods to insure an adequate diet to 
low income consumers; (6) price programs 
which aim at a high level of international 
trade in foodstuffs and other materials; and 
(7) avoidance of price schemes which in 
the name of farm income supports hold out 
false promises to farmers and result in com- 
plications in our markets. 

At a luncheon held Tuesday noon Stan- 
ley N. Jones, president of the Winnipeg 
Grain Exchange, traced the history of agri- 
culture in Canada and explained how the 


(Continued on page 75) 
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By hit and by miss? Or by plan and calculation? We have a plan 
that bells feed. We believe that it takes a well-made plan to sell feeds — 
a plari that will build a volume, sustaining business from the first bag to 
bag-aftex-bag. 

The AAIR-ACRE PLAN is a comprehensive, complete feed sell- 
ing program, tailor-made for dealers in our regional territory. It will 
a successful business, or enhance the success of an estab- 
siness. 


our explanatory brochure ‘“‘THE FAIR-ACRE PLAN — What itis... 
How it works.” 


INCORPORATED 


Roancke Vinginia 
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OLINDSEY-ROBINSON & COMPANY F 


“Americas Leading Hammemill” 


40 to 150 H.P. 


A REALLY BIG CAPACITY HAMMERMILL 


For... 
PROFITABLE OPERATION 


And 
Continuous, Full-Capacity 


PRODUCTION 


* Lower Costs 
Better Products 
Bigger Profits 


Engine or Motor Drive 


PROMPT DELIVERY OF SEVERAL SIZES 


CAPABLE OF 24 HOUR SERVICE=—7 DAYS A WEEK 


For Flour and Feed Manufacturers, there's Profit in the Enormous Capacity, Remarkable Endur- 
ance and the Uniformly Fine Quality Grinding. For Those Engaged in Custom Feed Grinding, 
Profit also Lies in the Speed, Adaptability, and Quick 'Change-Over" Features. 


Better engineering, makes the UNIVERSAL the most outstanding Hammermill 
on the market today—so carefully and accurately constructed that it will 
not get out of alignment throughout its long lifetime. 


Wire, Write or Call for Complete Information 


| JACOBSON MACHINE WORKS 


1074 Tenth Avenue S. E. Minneapolis 14, Minn. 
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Feed Men Meet Peoria 


Seek Ways to Ease World Food Shortage 


e@ NEARLY 300 members of the Illi- 
nois Feed association gathered at Pe- 
oria, Ill., Sept. 29-30 to attend the 
fourth annual convention of the or- 
ganization. Ways to build a stronger 
association and to help alleviate the 
world-wide food shortage occupied top 
attention at the meeting. 


At the opening session the morning 
of Sept. 29, President L. W. Keller, 
McMillen Feed Mills, Decatur, wel- 
comed those in attendance and warned 
that there are many problems still ex- 
istant in the retail feed business today. 
He expressed the hope that many 
would go home with new ideas for 
improvement of their businesses. 


James T. Moore, Dixie Mills, Mt. 
Vernon, retiring treasurer of the asso- 
ciation, offered the financial report of 
the association. His report showed that 
current membership must be approxi- 
mately doubled to carry on the ex- 
panded program of service which the 
association is offering its members. 

Lloyd S. Larson, Lloyd Larson & 
Associates, Chicago, executive secre- 
tary, offered a pictorial presentation to 
outline what members get for their 


$12 yearly dues. He drew a compari’ 


son between the association and a doc- 
tor’s services. Mr. Larson called the 
annual convention a clinic for diag- 
nosis and prescription; the Illinois feed 
conference: a special consultation with 
university specialists; regional meet- 
ings an in between house call and 
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special hypo; legislation a common 
headache of business; “Feed Hi-Lites”’, 
the association bulletin, offering the 
news in capsule form and easily di- 
gested; the public relations program 
to keep feeds and feeding well in the 
feeder’s eye; and the 4-H and FFA 
activity program a plan to develop 
sound and vigorous farmers of to- 
morrow. 

Dr. L. E. Card, head of the depart- 
ment of animal science at the Univer- 
sity of Illinois, told how the university 
has a special interest in the Illinois 
Feed association because it was found- 
ed on the campus at the university. 

“The college, the feed man, and the 
farmer have much in common,” Dr. 
Card said. “All of us must render a 
service in order to stay in business 
and we must work together to study 
our common problems.” 

’ Dr. Card reported that many of his 
former students now in farming come 
back and most have two big com- 
plaints about the feed man. First, Dr. 
Card declared, was the obvious lack 
of information on the part of feed 


FOUR newly elected directors of 


salesmen about simple livestock man- 
agement problems and practices and 
second, the lack of consideration for 
the farmer's time due to the fact that 
sales calls are at the wrong time and 
are too lengthy. 

“In spite of the gamble that a farm- 
er must take on future prices, livestock 
is his best hedge,” Dr. Card asserted. 
“In the past this country has always 
been willing to help other needy coun- 
tries but to say that we can feed the 
world is just pure folly—there just 
isn’t enough surplus to do that.” 

Dr. Card said that a strong livestock 
industry is a shock absorber to carry 
us over between short crops and a 
place to put the surplus in a year of 
good crops. He called attention to a 
favorite expression of former Dean 
Davenport of the Illinois college of 
agriculture who said that “No country 
with a livestock industry worthy of 
the name ever had a famine.” 

The first morning’s speaking pro- 
gram was concluded by Ray B. Bow- 
den, Washington, D.C., executive vice 
president of the Grain & Feed Dealers 
National association, who presented a 
report from the nation’s capital. He 


the Illinois Feed association get together to 


straighten their convention badges in photo at left below. From left to right 
they are: Richard Meissner, Breese; V. E. Stakemiller, Rockford; John Cripe, 
Centralia; and Paul A. Zimmerman, Pontiac. At the right are three retiring 
directors and two holdover members of the association board. From the left 
they are: Roland Nelson, Lemont; James T. Moore, Mount Vernon; and Victor C. 
Dewein, Decatur—retiring directors; and Herb Wolter, Danville, and Walter N. 
Jones, Chicago, holdovers. (Photos by The Feed Bag) 
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reported that America has made a choice 
involving the food situation brought on by 
the fact that there are in the world many 
under-nourished people. 

“Each of you is eating food that amounts 
to about 3,500 calories today,” Mr. Bowden 
said. “The highest diet in Europe today is 
about 2,200 to 2,500 calories. In most areas, 
however, they are getting along on 1,500 to 
1,700 calories and in many places they are 
getting less than 1,100 calories per day. 

“America sees that situation and we have 
decided to give all the food we can to the 
starving people of the world. We also have 
a political problem in trying to fight Com- 
munism. We are trying to do something 
which can’t be done—namely, give 400 mil- 
lion bushels of wheat to starving countries 
without affecting the economy in America. 

“We are not criticizing that program to 
feed people but we are saying that the 
people of America must understand that 
prices within the next few months will de- 
pend entirely on the amount and volume 
of our export program.” 

Mr. Bowden ruled out price control be- 
cause he said it is generally conceded that 
controls would only develop a terrific black 
market and tighten supplies. He predicted a 
cut in use of grain for distilling and a drive 
to limit the amount of grain fed to livestock. 
According to Mr. Bowden, this conservation 


drive will first be put on a voluntary basis 
but if it fails he predicted that the adminis- 
tration would ask Congress for laws to make 
it effective. 

He urged feed men to get their custo- 
mers to (1) feed only ground or cracked 
grain in order to increase its value as feed; 
(2) balance home grown grains with sup- 
plements to make it most effective; and (3) 
cull out all marginal livestock and poultry. 

At noon the first day radio station WLS 
broadcast its Dinner Bell program from the 
convention with Russell Park in charge. 
Those who participated in the broadcast in- 
cluded Mr. Bowden, Dr. Card, Mr. Larson, 
Ken Evans of the American Feed Manu- 
facturers association, M. E. Canterbury, 
feed dealer from Petersburg, President Kell- 
er, and Eldon Roesler, business manager of 
The Feed Bag. 

Selling and credit problems were dis- 
cussed by E. B. Moran, Chicago, manager 
of the central division and director of sales 
and promotion for the National Association 
of Credit Men, to open the first afternoon 
session. He declared that in the past five 
or six years we have gone through an evo- 
lution in the methods of doing business. 

“This change is nothing compared to 
what you may expect to witness in the next 
five or six years,” Mr. Moran said. “The 
future holds the necessity of a great deal 
more pre-analytical work that will enable 
many firms to escape bankruptcy. 

“In the past five years we had a seller's 
market. The time is about here when we 
can figure on a buyer's market. The great- 
est economic problem facing this nation is 
the question of future employment. Whether 
or not we handle it successfully will deter- 
mine the future of private business and free 
enterprise,” he warned. 

When feed dealers grant credit, they 
should follow rigidly rules of good business, 
Mr. Moran maintained. He included in 
these rules: (1) demand references and 
always investigate them; (2) explain to 
the customer that you must pay promptly 
for your wholesale purchases and expect 
him to do likewise; (3) always mail state- 
ments promptly; (4) require full payment 
of past debts before granting more credit; 
(5) don’t be afraid to say “no”; (6) don’t 
give up hope on collecting apparently bad 
debts; (7) insure that your bookkeeping is 
accurate; and (8) work closely with your 
local credit bureaus. 

Concluding the afternoon session, a film 


PROMINENT feed industry 
personalities headlined the pro- 
gram at the Illinois convention. 
In top photo, left to right, are 
Ed Griffin, Allied Mills; Dr. 
Jerry Sotola, Armour & Co.; 
and A. J. McLoughlin, Arcady 
Farms Milling Co. At the WLS 
microphone in the center photo 
are Ken Evans, American Feed 
Manufacturers association; Rus- 
sell Park of the radio station; 
and Ray B. Bowden, Grain & 
Feed Dealers National associa- 
tion. In the lower photo, Luther 
Burpo, West Frankfort, watches 
and listens as R. A. Tobias, 
H. D. Hudson Mfg. Co., shows 
one of the cards he used in his 
talk "Bet the Blue". (Photos 
by The Feed Bag) 


ELECTED to his first full term 
as president of the Illinois Feed 
association at the organiza- 
tion's convention held Sept. 29- 
30 was L. W. Keller, above, of 
Decatur. Mr. Keller succeeded 
Fred Reinwald, Carmi, as 
president on the latter's resig- 
nation last summer. 


on proper milking methods was shown 
through the courtesy of Babson Bros., Chi- 
cago. The film was edited by Dr. W. E. 
Petersen, University of Minnesota, and sum- 
marizing comments were made by A. J. 
McLoughlin, Arcady Farms Milling Co., 
Chicago. 

Opening the concluding session the morn- 
ing of Sept. 30, Ken Evans, director of 
the agricultural service division of the Amer- 
ican Feed Manufacturers association, ex- 
plained his organization’s program. 

Mr. Evans reported that the AFMA is 
interested in service to agriculture to help 
all of agriculture in general and the live- 
stock and poultry feeders specifically. He 
declared that his group wants to help them 
make more money more consistently because 
the prosperity of the feed manufacturing 
industry is dependent upon the prosperity 
of the livestock and poultry feeder. 

“The feed industry can well be proud of 
the important part it has played in provid- 
ing a greater market for many byproduct 
feeds,” Mr. Evans said. “Most of these 
byproducts come from the processing of 
farm produce, both animal and vegetable. In- 
creasing the value of these byproducts means 
more money to the farmer for the original 
product from which the byproduct came. 
That certainly is service to agriculture. 

“It is also service to agriculture to quick- 
ly communicate valuable and pertinent in- 
formation on better feeding and bette: 
feeding management. That kind of com- 
munication is the number one job of AFMA 
service to agriculture. We are only the 
processors of all the valuable information 
now available in the agricultural field,” Mr. 
Evans continued. 

Mr. Evans maintained that feed dealers 
are in the best position to help the live- 


(Continued on page 37) 
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with RIBOLAC 
Foe outrients needed for growth, ¢ 


health and egg production—use Peebles’ Dried Whey, with Ribolac*. 


Peebles’ Fortified Dried Whey is used by most large feed manufac- bl PY 
turers—makers of America’s finest starting, growing, laying and breed- ee 
ing mashes. Dried Whey with Ribolac* 
Processed in 28 Western Condensing plants from coast to coast— Guaranteed Analysis 


Peebles’ Dried Whey is always available, uniform in quality, free-flowing 
and easy mixing. 


Use Peebles’ Dried Whey, with Ribolac. Take full advantage of its 
guaranteed Riboflavin content in your formulas. This nutritious feed Lactose 55% 
ingredient, derived from milk, will contribute the following milk nutri- Riboflavin 23 mg /Ib. 
ents not available from any other source: 


Protein 12% 
Ash (Milk Minerals) 
1 


1 MILK PROTEIN—largel ly Lactalbumin, easily 
digested, excellent for balancing rations 
high in grain and wageeetite protein. 


BOOST YOUR SALES WITH 
Peebles’ Condensed Whey-Product 


A semi-solid whey product fortified with Ribolac and contain- 
ing guaranteed levels of Vitamins D;, Riboflavin and Niacin. 


Here is a mold-free, uniform semi-solid whey product con- 
taining a controlled lactic acid ferment that will find a ready 
market with your customers as a feed supplement. 


2 MILK MINERALS —Calcium and Phospho 
are converted into good bone structure an 
shell material. 


£3 MILK SUGAR—high in energy, readily con- 
verted into lactic acid, aids health i di- 


gestion. | It is easy to 
product derived from whey—provides a : | 100 lb. fiber drums with protective liners, 


guaranteed \evel of Riboflavin, plus a concen- 
tration of other vitamins in the B-Group 
—plus additional nutritional factors present 
in milk. 


and 500 lb. barrels. It is advertised in 
farm and poultry papers... sells on sight. 


R ° form™' 


WESTERN CONDENSING COMPANY 


SAN FRANCISCO, CALIF. _ APPLETON, WISCONSIN 
GOLDEN EAGLE MILLING CO., PETALUMA, CALIF., NATIONAL SALES AGENT 
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WHO 


makes the Vitamin Products 


you use? 


That is the most important thing for you to know about 
Vitamin Products today. In a rapidly growing, new industry 
like this it is advisable to select products that are made by 
firms who have the advanced scientific knowledge, the exten- 
sive facilities necessary for research and widespread experi- 
menting. For these are the elements of experience . . . the 
know-how that enables them to choose and select the best 
materials and thus develop better Vitamin Products. 


So when next an Atkins & Durbrow representative calls 
to see you remember that he has behind him the massed, 
accumulated scientific knowledge of the seven great firms 
whose names we show herewith. These firms lead in the field 
of High Quality Vitamin Products. They are always depend- 
able. Each name is a guarantee of quality. 


And Atkins & Durbrow is proud to have been selected 
as the sole distributors of these high quality Vitamin Products. 
They uphold our own traditions of more than fifty years of 
distributing quality products exclusively. They add to the 
already high estimate that feed manufacturers have of us, 
and the things we sell. 


Why not put us to the acid test? The next time you need 
Vitamin Products try the high quality products we sell . . . 
see how much better you like them . . . how much better 
they are accepted by your customers . . . watch how smoothly 
our nation-wide distributing system works—fast and accurate 
whether you are in ‘need of 
a large. volume or a small 
spot shipment. You will find 
this combination of quality 
products and quality service 
much to your liking. 


_ Distributors 
of 
PEAT Moss” 


ATKINS DURBROW, 


165 JOHN STREET, NEW YORK 7, N.Y. 


oIT BOSTON 
CHICAGO MINNEAPOLIS KANSAS CITY OMAHA DETR 
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E. R. Squibb & Sons 


D-SEC 
Vitamin D in dry powder form 
900,000 D units per lb. 


DICOCE 
for Cecal Coccidiosis control 


California Packing Corp. 
BIOTOL 

FORTIFIED SARDINE OILS 
SPECIAL: 400 D, 1000 A units 
EXTRA: 400 D, 2000 A units 
SUPER: 400 D, 3000 A units 

Also Available in 
800/2000 and 800/4000 oils 


General Mills, Inc. 
ARPRO WHEAT GERM OIL 


The Barrett Division 
Allied Chemical & Dye Cor p. 


NIACIN 
(Nicotinic Acid) 


CarO-Green, Inc. 


FINER ALFALFA 
“High in Carotene” 


World Products Corp. 


PROT-A— Vitamin A in powder 
form. 1,362,000 A units per Ib. 


PROT-D— Vitamin D, in powder 


(for four-footed animals) 


Jos. Schlitz Brewing Co. 
BREWERS’ DRIED YEAST 


form. 6,000,000 D, units per Ib. 
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(Continued from page 34) 


stock and poultry feeder make more money. 
The reason for this is because the feed 
dealer knows the farmer personally and 
recognizes his strong and weak points, ac- 
cording to Mr. Evans, and as a result can 
best recommend proper feeding methods. 

Information on research activity was 
brought to the meeting by Dr. Jerry Sotola, 
assistant director, livestock bureau, Armour 
& Co., Chicago. 

“There is a school of thought which be- 
lieves that the technological developments 
through practical and basic scientific re- 
search will develop a program which will 
take care of surpluses and provide for pe- 
riods of scarcity and that this regime will 
supplant our present form of subsidized 
agriculture,” Dr. Sotola said. “It is the 
responsibility of the feed industry to do a 
good job at a time when there is a world 
food shortage. This is the time to stress the 
overall value of manufactured feeds in 
terms of efficiency of production. Too much 
emphasis has been placed on cheapness of 
gain. It is generally not the cheapest gain 
which brings the producer the greatest 
net gain. 

“Prices are good and so are the feed 
ratios and one should not hesitate to feed 
the high priced corn to hogs and good 
quality cattle,” he continued. 

Dr. Sotola declared that good feeding 
will mean fewer replacements, better health 
and greater longevity. 

“Improvements in the quality of proteins 
through proper blending of natural feed 
ingredients to provide the essential amino 
acids in the proper quantity and ratios can 
stretch the protein supplies at a time when 
it is so necessary to save a considerable ton- 
nage of feed,” he said. 

Winding up the convention with an in- 


DAIRY products, meat, and eggs, the so-called p 


spiring message was R. A. Tobias, merchan- 
dising director of the H. D. Hudson Manu- 
facturing Co., Chicago. Mr. Tobias stressed 
the importance of a proper location and 
suitable identification for the feed store. He 
recommended inviting interiors, department- 
alizing of merchandise and live demonstra- 
tions to prove the worth of the feed being 
sold. 

The store which will survive the days of 
competition ahead will be the one which 
makes itself a real farm and feed supply 
establishment, according to Mr. Tobias. He 
emphasized that he did not mean a store 
which sold radios and coffee makers, but 
one which handled everything the farmer 
uses in his daily work. 

Urging the feed dealer to demonstrate a 
teal community spirit, Mr. Tobias also 
stressed the importance of cooperation with 
the local veterinarian, the 4-H clubs and 
county agents. 

Mr. Keller was re-elected president and 
Luther Burpo, Luther Burpo Feed Co., West 
Frankfort, was named vice president of the 
association. Richard Meissner, Meissner 
Bros., Breese, was elected treasurer and Mr. 
Larson was retained as executive secretary. 

New directors elected include V. E. Stake- 
miller, Rockford Farm Supply Co., Rock- 
ford; John Cripe, Pay Day Mills, Centralia; 
and Paul A. Zimmerman, Graymount Co-op 
Association, Pontiac. They replaced James 
T. Moore, Dixie Mills, Mt. Vernon; Victor 
C. Dewein, Dewein Grain Co., Decatur; and 
Roland Nelson, Nelson’s Farm Supply & 
Hatchery, Lemont. 

@ DR. HARRY REITTER, West Mans- 
field, Ohio, has purchased the Lenox ele- 
vator at Richwood from R. W. Lenox. 


@ MITCHELL ELEVATOR, Mitchell, 
Neb., has been purchased by the John R. 
Jirdon Industries, Inc., from C. E. Scriven. 


rotective foods, were featured in the WLS 


broadcast from the Illinois Feed association convention. The food display drew the attention 
of, from left to right: Lloyd S. Larson, Chicago, the group's executive secretary; Dr. L. E. 
Card, University of Illinois; Robert Hammer, Consolidated Products Co., Danville; Ray B. 
Bowden, executive vice president, Grain & Feed Dealers National association; L. W. Keller, 
McMillen Feed Mills, Decatur, association president; and M. E. Canterbury, Petersburg. 


(Photo by The Feed Bag) 
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$500 Awards Provided for 
Progress by Poultrymen 


Five hundred dollars in cash will be 
awarded the individual judged by a special 
committee of the Poultry & Egg National 
Board to have made the greatest contribu- 
tion to the preparation, conservation, or 
improvement of the nutrition value of poul- 
try or eggs during the past 10 years, Hobart 
Creighton, Warsaw, Ind., president of 
PENB, has announced. The award has been 
provided by Andrew Christie, Kingston, 
N. H., one of the nation’s leading poultry- 
men, and will be given annually for the 
next five years. 

First presentation of the iChristie award 
will be made at the annual meeting of the 
PENB board of directors to be held in 
Chicago next January. Nominations for the 
award are being received by the Board's 
technical committee composed of Dr. 
George F. Stewart, Iowa State college, 
Ames; Dr. L. C. Norris, Cornell university, 
Ithaca, N. Y.; and Dr. J. Holmes Martin, 
Purdue university, Lafayette, Ind. 


E. L. Rickel and Bud Smith 
Start lowa Feed Firm 


E. L. Rickel and Francis A. (Bud) Smith 
of the Rickel Grain Co., Kansas City, Mo., 
with Robert B. Smith have organized the 
Community Feed & Grain Co., which will 
operate a feed mill and three elevators in 
southern Iowa. The feed plant is under 
construction at Clarinda and the elevators 
are located at Clarinda, Craig, and Fairfax. 

Robert B. Smith, formerly with the Staley 
Milling Co., Kansas City, will direct plant 
operations of the new firm, making his 
headquarters at Clarinda. Prior to the war 
Mr. Smith was associated with Shellabarger 
Mills, Salina, Kan. 


Robert T. Mcintyre Heads 
Cargill Branch at Peoria 


Robert T. McIntyre has been appointed 
manager of its new Peoria, Ill., branch 
office by Cargill, Inc., Minneapolis, Minn., 
the firm has announced. The office was 
opened Sept. 1 and is designed to increase 
Cargill services to grain shippers in Illinois 
and Iowa. It is located at 43 Board of Trade 
building. 

Mr. McIntyre was formerly associated 
with the Cargill branch at Maumee, Ohio. 
He served in the army for 1% years during 
World War II, returning to the Maumee 
office on his discharge. 

@ BEN SMITH, Dayton, Ohio, has pur- 
chased the Milford Feed & Supply Co. at 
Milford from Alva Diskete. 


@ ROUND GROVE GRAIN CO., Brooks- 
ton, Ind., has been incorporated to deal in 
feed, seed, and grain. 

@ WILLIAM FULTON & SONS, Wil- 
liamston, Mich., have purchased the Shel- 
don Feed Co. at Holt from Nelson Sheldon. 
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. . . but not too fast, remember it. 
Mixers of hog and poultry feed are 

discovering that LIQUA-FISH improves their 
product and plant efficiency many ways. 
The new all-fish, liquid ingredient is the product of 

extensive research by one of the oldest and 
largest fish meal and soluble manufacturers 
in the industry. A new process makes it 


possible to control the use of the component parts of 


fish and thereby preserve its nutritive qualities. 
LIQUA-FISH supplies to feed the protein 


S ay it ! content, vital amino acids, vitamins 


and minerals contained in fish which insure 


f | st complete digestion. 


See for yourself what a whale of a 
difference there is in using 2 for | LIQUA-FISH. 


You will receive, at your request, an 


analysis, prices and samples of LIQUA-FISH. 


_“s Patents are applied for on process and product. 


Product of 


DEHYDRATING PROCESS CO. 


10 HIGH STREET, BOSTON 10, MASS. 


© 38 © THE FEED BAG — October, 1947 


: . | 
hag | 
a : 
—— 
— 
\ 
‘ 
A 
An 


Old Feed Mills Need Overhauling 


Plan for Future Trade Advises Taber 


@ COMPLETE overhauling was the 
only solution M. B. Taber could see 
when he took over the 50-year-old 
McKean Farm Service Co., McKean, 
Pa., two and a half years ago. The 
plant which Mr. Taber leased was a 
popular trading center but lacked 
many of the modern features which he 
considered vital to business success. 

“There's no longer toleration of the 
old and the dated by farmers,” Mr. 
Taber explained. “Feed firms who 
want to hold the customers they have 
and to add new buyers must paint up, 
sharpen their merchandising ideas, and 
in general keep in step with the times.” 

When Mr. Taber took over at Mc- 
Kean, he first painted the entire ex- 
terior of the mill building, painting 
his firm’s name in big, easily read two- 
foot letters along one entire side. Then 
he revamped the interior of the plant, 
discarding old equipment and display 
facilities and brightening up the dis 
playroom. The results almost imme- 
diately reflected in the firm’s increased 
volume of sales. 

That a lot of experience in store re- 
modeling is necessary to brighten up 
an old store is pure malarky, accord- 
ing to Mr. Taber. New to the retail 
feed business, he had 25 years expe- 
rience selling groceries as background 
when he leased the McKean Farm 
Service Co. But he applied principles 
he had acquired in selling groceries 
to farmers to good advantage and soon 
had the McKean Farm Service Co. on 
the road toward prosperity. 

“There was no excuse for any delay 
in fixing up this property when I took 
it over,” Mr. Taber explained. “Al- 
though some of the more choice build- 
ing materials weren't available, I found 
that there were many ways in which 


MSKEAN FARM SERVCEG 


| | 
| 


THE FEED BAG — October, 1947 


I could modernize and liven up my 
plant without them.” 


Within a few days after he took 
over, Mr. Taber had carpenters at 
work reconstructing and improving 
the facilities of his mill. He attacked 
the dust and junk which had accumu- 
lated in the building’s upstairs and 
soon had the second floor clean and 
neat and ready for use as a warehouse. 

Six large bins, each with a capacity 
of 300 bushels, were installed on the 
second floor. Mr. Taber then installed 
a Link blower to carry grain from the 
basement of the mill to the storage 
bins. Well planned piping was syn- 
chronized with the blowing equip- 
ment, which has a capacity of 1,000 
bushels per hour. | 

“We then added an extra 25 by 40 
foot structure to the main building,” 
Mr. Taber stated. “We knew we 
would soon require extra storage space 
when our business began to click and 
thought we'd make a much better im- 
pression on the farmers if we did a 
thorough improvement job right at 
the start.” 

Backing up his improved mill, Mr. 
Taber added insecticides, remedies, 
light hardware, and several other side- 
lines to his stock. “From the very start 
we planned our mill salesroom on a 
self-service basis,” he explained. “My 
many years in the grocery business had 
convinced me thoroughly of the merits 
of self-service facilities and so that’s 
what I concentrated on when I laid 
out the displayroom in a part of the 
mill.” 

Besides his big inventory of Kasco 
formula feeds, Mr. Taber has had ex- 
cellent success with Dr. Salsbuiry’s 
remedies, A. J. Brown & Son seeds, 
and a wide variety of insecticides in- 
cluding the popular DDT types. 

For farmers who want custom work 
done, the McKean Farm Service Co. 
has a dependable Master feed mixer. 
“We prefer, of course, to sell sacked 
formula feeds, but are glad to mix a 
special batch for a farmer if custom 
mixed rations are what he wants,” 
Mr. Taber pointed out. 

Richard Meeker, Mr. Taber's grand- 


OUTDATED and outmoded feed 
mills have seen their day, ac- 
cording to M. B. Taber, above, 
owner of the McKean Farm 
Service Co., McKean, Pa. Mr. 
Taber has completely modern- 
ized the interior of his 50-year- 
old mill, shown at lower left. 


son, is his top salesman. Thoroughly 
versed in farmers’ talk and well ac- 
quainted with their problems, particu- 
larly those concerned with farm ma- 
chinery, Dick Meeker has become an 
invaluable asset to the McKean Farm 
Service Co. He’s always available for 
service calls to farms and also can 
handle the company’s two well main- 
tained trucks. 

Mr. Taber planned his exterior sign 
carefully, making sure that its mes- 
sage could be read easily from a con- 
siderable distance. Thirty feet of the 
mill building were used as a backdrop 
for the big two-foot letters. Painted in 
black and slightly shadowed, the let- 
ters are easily visible from a block 
away. 

“The old mill lost a lot of business 
because it was indistinguishable from 
dozens of other structures,” Mr. Taber 
noted. “But with our huge letters now 
prominently identifying it, we seldom 
lose a prospect because he drives by 
without noticing the place.” 

Formula feeds packed in dress print 
sacks are very popular in the McKean 
area and Mr. Taber is especially ac- 
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commodating to farm women who want to 
match the patterns of the sacks they buy. 
“In order to maintain a supply of hard-to- 
get patterns for farm women, we buy back 
empty sacks from farmers who don’t want a 
particular pattern and then offer the dupli- 
cate sacks to our steady customers for the 
same price we pay when we take them in,” 
Mr. Taber explained. 

Throughout the McKean Farm Service 
Co. plant, progress and a desire to please 
are plainly evident. In the future M. B. 
Taber has many other plans which he in- 
tends to put into effect. “We're going to 
keep our place on the mdp—you can count 
on that,” he asserted. “This mill was badly 
rundown and almost forgotten when we 
took it over. We're going to make very cer- 
tain that no one forgets it in the future!” 


@ FARMERS COOPERATIVE ASSOCI- 
ation, Hull, Iowa, is constructing an elevator 
and feed mill. 


@ MRS. LILLIE TINDALL, Lawrence- 

burg, Ky., has purchased the L. A. Wash 

Feed store. Her son, W. M. Tindall, will be 

active in management of the business. 


NEW TRAFFIC MANAGER 
James A. Madden, Chicago, Ill., has been 


appointed manager of the transportation de- 
partment of the Milwaukee Grain Exchange, 
officials of the exchange have announced. 
Mr. Madden was formerly secretary of the 
Southern Minnesota Mills association. He 
succeeds 'A. A. Wuchterl who resigned to 
join the Milwaukee Feed & Grain Co. 


Buttermilk Bill says... 


for Steady Customers 
and larger profits, sell 


the famous yellow barrel. 


WRITE e WIRE 


Rittenhouse 6-9885 


® Nothing has been removed except the water, nothing has been 
added. Contains no skim milk, whey or preservatives. Packed in 


PHONE 


Herpert K:CLorine 


Bulletin Building, Philadelphia 7, Pa. 
Locust 7-2040 


amins, Minerals 
lactic acid 


Lundin New Sales Manager 
Of Hubbard Feed Division 


Vernard E. Lundin has been appointed 
sales manager of the feed division of the 
Hubbard Milling Co., Mankato, Minn., C. 
B. MacLeod, president of the firm, has an- 


VERNARD E. LUNDIN 


nounced. Mr. Lundin succeeds Ben W. 
Rieke, who resigned to take charge of his 
own business, the Soft Water Service at Wa- 
seca. Mr. Rieke will continue to be asso- 
ciated with Hubbard in a consulting capacity. 

Mr. Lundin has been associated with 
Hubbard for six years. He previously served 
as advertising manager, head of the feed 
mixers’ service department, director of pub- 
lic relations, and head of sales promotion. 
Mr. Lundin has had wide experience in 
other phases of feed merchandising also, 
Mr. MacLeod pointed out. 


H. M. Ferguson Resigns 
Pacific Molasses Post 


H. M. Ferguson has resigned as vice 
president of the Pacific Molasses Co., Ltd., 
San Francisco, Calif., but will continue to 
be associated with the firm in a consulting 
capacity, James M. Ferguson, vice president 
of the firm, has announced. The senior Mr. 
Ferguson has been an officer of the com- 
pany since its organization in 1929. His 
son, James M. Ferguson, will continue in 
charge of the firm’s western operations. 

H. M. Ferguson has been active in the 
molasses industry on the west coast for 25 
years. 'As a consultant, he will be available 
to Pacific Molasses on matters in which 
his long experience will prove helpful. Mr. 
Ferguson is planning a month's trip to Ha- 
waii in the near future. 


@ HOSTETLER FEED & PRODUCE, 
Kalona, Iowa, is constructing a new ware- 
house. 


@ SIMS GRAIN CO., Sims, Ind., has in- 
stalled a new hammer mill. 
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Ds Condensed BUTTERMILK 
A pure, liquid creamery buttermilk just 
it comes from the churn—condensed 
Under vacuum to remove part of the 
Meisture for economy in Shipping and 
aa eee in handling, Contains all the ng- 
NUtritive Qvalities of fluid milk 
= plus More lactic acid. The thick body of 
Supreme Brand Condensed Buttermilk 
Provides ql] the valuable Solids of milk 
the origing| vit 
Proteins, milk Sugar, 
4 Milk By Podacts 


EVERY WHERE 


“Tags that Talk” travel everywhere; 
and everywhere they go they deliver 
your message quick and loud—exactly as 
you want it delivered. 

The special Savage Process eliminates 
glare and maintains faraway, instant see- 
ability regardless of kind of light or change 
from daylight to other light. Ordinary 
printing can’t do that. The special Savage 
Process does. 

If you use as few as 1,000 or 
1,000,000 or more of one or many 
kinds of tags, Savage Art Inge- 
nuity can be wonderfully helpful 
to you now at no extra cost. 

Every Savage Tag serves you continu- 
ously from your mill to the ultimate con- 
sumer. See for yourself their outstanding 
superiority. 

Write us for a free “Batch of Samples.” 
Better yet, send us samples of your present 
tags. Put the number you use annually on 
each sheet. Then, along with the “Batch 
of Samples” we'll also send free, specific 
suggestions for “Tags that Talk” your 
language. 


DAIRY RATION 


EFFICIENCY- ECONOMY 


(From Pioneering) (From Specializing) 


VOLUME IN MILLIONS 
(From Our Big, New, Higher Speed Plant) 


Our amazing efficiency in feed-tag production resulted 
from our pioneering. . 

The economy in “Tags that Talk” results from our 
specializing in high-speed volume production of indi- 
vidualized tags. 

One glance at the gay colors and identifying designs 
from as far away as they can be seen, tells what is in 
any bag. 

No need to get within reading distance to pick the 
wanted bag out of a mixed stock or stack. 

A “Batch of Samples” will show you why. May we 
send a set free, today? Hundreds, thousands, millions! : 
Quantities are all the same to us; and constant improve- 
ments in manufacturing and shipping-keep our service 
growing better and better. 


Do Write Us TODAY! 
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Three hundred feed and grain men par- 
ticipated in the fifth annual golf party spon- 
sored by the Chicago Feed club, which was 
held Sept. 9 at the Nordic Hills Country 
club near Itasca, Ill. The party was planned 
by the Chicago group’s golf committee con- 
sisting of Arthur Glatz, Chase Bag Co., 
chairman; Gladwin Read, International Min- 
erals & Chemical Corp.; and Willard Cun- 
ningham, Cereal Byproducts Corp. 

Awards were presented both to linksmen 
and to industry members who came only 
for the steak dinner which was served in the 


evening. Clyde Harrod, Harrod Bag Co., 
Chicago, stroked a 77 to take low gross 
honors. Jeff Waters, Skokie, who represents 
Cincinnati Industries, was second with a 79. 

Altogether, 35 prizes were distributed. 
John Dickinson, Arcady Farms Milling Co., 
won an award for coming 6 inches from the 
pin on a short hole while L. C. Risberg, 
Ryde & Co., placed his only 3% inches 
away. Ed Bassler, Columbia Malting Co., 
won a‘special prize for the highest score on 
any hole by taking 12 strokes on the 10th. 

In the photo above Mr. Glatz is shown, 


left, presenting the Chicago Feed club travel- 
ing trophy to Mr. Harrod while Mr. Read 
looks on. Photo at right shows officers and 
directors of the Chicago Feed club. From 
left to right they are: R. H. Griffiths, Al- 
lied Mills, Inc.; John Mecking, J-M Trading 
Corp.; Leo Knapp, Calcium Carbonate Co., 
club president; Walter J. Johnson, Chase 
Bag Co., club secretary; George Oelschlegel, 
Vitality Mills, Inc., vice president; Lee 
Hammett, Western Advertising Agency; 
and J. R. Clements, Bemis Bro. Bag Co., 
club treasurer. (Photos by The Feed Bag) 


Write for Prices 


E.R.SQUIBB & SONS » 745 5th Ave., N.Y. 22,N.Y. 


EASTERN SALES AGENTS: : 
ATKINS & DURBROW, Inc., 165 John Street, New York 


Branch Offices: 


Boston Minneapolis 


Chicago 


PACIFIC COAST SALES REPRESENTATIVE: 


FRED DEHOFF COMPANY 
Merchants Exchange Building, San Francisco, California 


Kansas City Omaha 
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a Chicago Feed Club Holds Fifth Annual Golf Party 
“COsr 
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Dramatic 
evidence of 
Riboflavin’s 


The photographs displayed here pro- 
vide dramatic evidence of the indis- 
pensable réle which riboflavin plays 
in poultry nutrition. An adequate 
intake of riboflavin is essential for 
maximum poultry and egg produc- 
tion. 

Merck riboflavin products are 
among the most favored sources of 
riboflavin. As a recognized leader in 
the synthesis, development, and Se pul 
lar ge-scale production of pure vita- typical ed characteristics. flavin. Weight, 705 Gm. 
min substances, Merck continues in 
this rédle by providing the feed in- 
dustry with riboflavin that is prac- 
tical to use, and low in cost. 

You are invited to write for fur- 
ther information and prices. 


RIBOFLAVIN 85% MERCK (Not U.S.P.)— 
Riboflavin, 85%; Fe (as Sulfate), 1.5%; 
Ca (as Sulfate), 1.5%; Starch added, 5%. 


NO. 54—RIBOFLAVIN MIXTURE MERCK— 
One ounce contains one gram of Riboflavin. 
Balance is starch and small amounts of 


i " Riboflavin deficiency in a chick. Age Same chick, 7 days later. Recovered 
28 days. Weight, Note typical when treated wit crystalline Ribo- 
deficiency characteristics. flavin. Weight, 210 Gm. 


Photogra na ej of Department of Agricultural 
Che of Missouri 


Chemistry. 


RIBOFLAVIN MERCK 


MERCK & CO., Inc: RAHWAY, N. J. 
Manufacturing Chemists 


New York, N.Y. + Philadelphia, Pa. * St. Louis, Mo. ° Elkton, Va. 
Chicago, Ill. » Los Angeles, Calif. 
In Canada: Merck & Co., Ltd. * Montreal + Toronto + Valleyfield 
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@ Chase Burlap gives you all three features: attractive ap- 
pearance, extra strength, and dependable uniformity of 
texture—and here’s why: We buy from Calcutta’s better 
mills—and according to rigid specifications gained from 
one hundred years’ experience in manufacturing better 


bags for industry and agriculture. 


For your burlap bag requirements, it will pay you to 
check on Chase’s Topmill—burlap of excellent quality, 


uniformly made, and sharply printed! 


One Hundred Years of Experience 
in Making Better Bags for 
Industry and Agriculture. 


FOR BETTER BAGS... BETTER BUY CHASE ALL PURPOSES 
A S E ri AG Co. GENERAL SALES OFFICES, 309 WEST JACKSON BLVD., CHICAGO 6, ILL. 


BOISE BUFFALO CHAGRIN FALLS,O. CLEVELAND  CROSSETT, ARK. DALLAS DENVER DETROIT GOSHEN, IND. 
HARLINGEN, TEXAS HUTCHINSON, KAN. KANSAS CITY MEMPHIS © MILWAUKEE MINNEAPOLIS) NEW ORLEANS «© NEW YORK 
OKLAHOMA CITY ORLANDO, FLA. PHILADELPHIA ¢ PITTSBURGH PORTLAND, ORE. REIDSVILLE, N.C. © ST.LOUIS SALTLAKECITY TOLEDO 
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BAGS=FOR 


Readers who are interested in obtaining a publication which gives 
a complete digest of most of the experimental data published in the 


United States and foreign countries may 


obtain complete details 


by writing to The Feed Bag, 1712 W. St. Paul Ave., Milwaukee 3, Wis. 


Title of Experiment: Rations for Fattening 
Beef Cattle in Montana. 
Authors: R. T. Clark, E. R. McCall, and 
R. R. Woodward, Agricultural Experiment 
Station, Bozeman, Mont. 
Digest: Rations composed largely of locally 
produced feeds in combination with dried 
molasses beet pulp were tested. The rations 
were compared from the standpoint of 
amount and efficiency of gains and mone- 
tary returns. A ration composed of 50 per 
cent ground barley and 50 per cent dried 
molasses beet pulp fed with alfalfa pro- 
duced greater gains, higher degree of fin- 
ish, and a larger net return per steer than a 
rotation diet containing 75 per cent ground 
barley and 25 per cent dried molasses beet 
pulp, plus alfalfa hay. The addition of 10 
per cent linseed cake to a ration consisting 
of equal parts of ground barley and dried 
molasses, plus alfalfa hay resulted in great- 
er gains and approximately the same net 
returns per steer. Dried molasses beet pulp, 
when fed in combination with barley and al- 
falfa hay, reduced the incidence of bloat 
but did not entirely eliminate it. 

Title of Experiment: Corn and Cob Meal 
versus Ground Shelled Corn in Rations for 
Chickens. 
Authors: D. C.*Kennard and V. D. Cham- 
berlain, Agricultural Experiment Station, 
Wooster, Ohio. 
Digest: Six experiments were set up with 
white Leghorn and Rhode Island red pullets, 
to determine the effect of substituting corn 
and cob meal for ground shelled corn in the 
ration in different phases of development 
from starting to egg production. Those fed 
corn and cob meal had a lower mortality 
rate, less cannibalism, less feather plucking, 
and slightly lower egg production than 
those receiving ground shelled corn in the 
diet. The bulk resulting from the cob may 
be the desirable feature. 

Title of Experiment: Protein and Minerals 
Supplements for Pigs Fed Wheat and 
Barley. 
Authors: R. T. Clark and R. R. Woodward, 
Agricultural Experiment Station, Bozeman, 
Mont. 
Digest: Wheat proved to be superior to 
barley in promoting rapid gains both in a 
dry lot and on pasture when these grains 
were supplemented with a protein feed. 
Barley was found to be about 93 per cent 
as valuable as wheat. The addition of tank- 
age produced gains at considerably less cost 
than when no tankage was fed. Skimmilk 
and buttermilk proved to be the most effi- 
cient but not necessarily the most economi- 
cal protein supplements with wheat and 
barley, both in dry lot and on pasture. A 
supplemental mixture containing equal parts 
of tankage, cottonseed oil meal and linseed 
oil meal was slightly better than tankage 
alone but much less efficient than buttermilk 
in producing rapid and efficient gains. Al- 
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falfa hay alone was shown to be unsatisfac- 
tory as the only supplement to wheat and 
barley. A basal ration consisting of grain 
(barley or wheat), tankage, alfalfa, and 
common salt was not improved by supple- 
menting it either with bone meal, treble 
superphosphate, lime, or iodine. The addi- 
tion of bone meal to a ration of barley and 
alfalfa for pigs in a dry lot will increase, 
significantly, the rate and efficiency of gains. 
However, performance of pigs is still un- 
satisfactory on a ration so low in protein. 


Title of Experiment: The Effect of Thyro- 
protein Upon Vitamin Content of Milk. 
Authors: A. R. Kemmerer, R. A. Bolomey, 
M. G. Vavich, and R. N. Davis, University 
of Arizona, Tuscon, Ariz. 
Digest: Feeding iodinated casein (thyro- 
protein) to dairy cows caused a rise in milk 
production which lessened during the lat- 
ter part of the period of thyro-protein feed- 
ing. The concentration of nicotinic acid 
was increased and the concentration of ribo- 
flavin decreased. The concentration of thia- 
min was only slightly increased and the 
concentration of vitamin A and carotene 
was not effected. 
* * 

Title of Experiment: Feeding Fish Meal to 
Pullets. 
Authors: Hugo W. Nelson and R. W. 
Schayer, U. S. Fish and Wildlife Service, 
College Park, Md. 
Digest: The flesh of pullets that have been 
fed rations containing about 25 per cent of 
commercial, or experimentally spoiled, pil- 
chard meal or mixtures of both, did not 
have a fishy or other off odor. The eggs 
had a satisfactory color. The color of the 
yolks was commercially acceptable. There 
was less yellow pigment in the legs and skin 
of pullets when these birds were fed rations 
containing fish meal, the degree of bleach- 
ing depending on the relative content of 
fish meal and feeds carrying yellow pigment 
in the rations fed. 

Title of Experiment: Biotin Deficiency Syn- 
drome in Pigs Fed Desiccated Egg White. 
Authors: T. J. Cunha, D. C. Lindley, and 
M. E. Esminger, Agricultural Experiment 
Station, Pullman, Wash. 
Digest: A biotin deficiency was produced 
in the pigs by feeding 30 per cent of desic- 
cated egg white in the ration. The deficiency 
symptoms included alopecia, spasticity of 
the hind legs, cracks in the feet, and a 
dermatosis of the skin characterized by dry- 
ness, roughness and a brownish exudate. 
The condition was prevented by injection 
of 100 micrograms of biotin per pig per 
day. 'A biotin deficiency in the pig resulted 
in 50 per cent more feed being required 
per pound of gain and a decrease of 45 per 
cent in the rate of daily gain. 

Title of Experiment: Influence of Thiou- 
racil and Stilbestrol in Fattening Poultry. 


Authors: E. E. Schnetzler, F. N. Andrews, 
and S. M. Hauge, Agricultural Experiment 
Station, Lafayette, Ind. 

Digest: During a 30 day feeding period of 
18 month old males, diethylstilbestrol, stil- 
bestrol and thiouracil, and thiouracil alone 
produced gains of 1, 1.12, and 0.5 pounds 
respectively, in contrast with average gains 
of approximately 0.1 pounds in the con- 
trols. Stilbestrol alone or in combination 
with thiouracil reduced the testis size and 
function, and comb area, and increased the 
amount of fat in the abdomen, skin, and 
liver. Thiouracil alone had no apparent 
beneficial effect on market quality of the 
birds in this experiment. The implantation 
under the skin of diethylstilbestrol pellets 
of approximately 20 milligrams in a 10 
week old male did not affect the rate of 
gain during a 38 day period. Degree of 
fleshing was not affected, but finish, as de- 
termined by fat in the skin was significantly 
improved by stilbestrol. 


Beef Cattle Can Make Best 
Use of Soft Corn as Feed 


‘Handling high moisture corn and sustain- 
ing as little loss in feeding as possible will 
be the job confronting many farmers, this 
year. Soft corn can be turned into profit 
with little loss by feeding it to livestock 
through the fall and winter months, W. M. 
Beeson, Purdue university animal nutri- 
tionist, says. 

When soft corn and dry mature corn are 
compared in feeding value on the same 
moisture basis, a pound of soft corn that 
has not molded, or spoiled otherwise, has 
about the same feeding value as mature, 
sound corn. 

Prof. Beeson points out that of the four 
methods of utilizing soft corn for fattening 
beef cattle, feeding it as ear corn silage is 
the most profitable with shocked corn next 
in preference. The third choice is to leave 
corn in the field and husk as needed while 
the least efficient method is “cattling’” down 
corn, which is a wasteful method as a rule. 

“Beef cattle probably rank first among 
fattening livestock in being able to utilize 
large amounts of soft corn and corn silage 
products most effectively. Hogs are con- 
sidered second choice and are capable of 
consuming large amounts of soft ear corn 
or soft shelled corn but are not well adapted 
to the utilization of silages made from corn 
as they do not make use of much fibre. 
Feeding soft corn to sheep is a good prac- 
tice but sheep do not return as high a 
value for soft corn as either hogs or cattle. 

Farmers are reminded that changes to 
soft corn should be made gradually. Any 
abrupt changes in feed from dry to soft 
corn will cause digestive disturbances. Soft 
corn should be consumed before warm 
weather arrives in the spring as high mois- 
ture corn deteriorates very rapidly and be- 
come unpalatable for livestock in hot weath- 
er. Gains of cattle, sheep, and hogs on soft 
corn go down rapidly after the beginning 
of warm weather. 

@ JAY KING, Montrose, Colo., is modern- 


izing the Valley Feed & Seed Co. and is 
installing a new display window. 
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Profitable Flocks 
For Your Too! 


RO Th D to remove large 
round and cecal 


orms. 
w 


**individual Treat- 
ment to remove 
large round worms 

and intestinal 

capillaria worms. 


Help your customers raise more profitable flocks 

—and help yourself to more profitable sales by featur- 

ing Dr. Salsbury’s Avi-Ton and Dr. Salsbury’s Rota- 

a Caps. National advertising in farm and poultry papers 
os & is building sales for you. Cash in by tying up with 

Earl Lille local news ds and use of free sales hel 

paper ads and use e sales helps, now. 


and Breeding Farm | DR. SALSBURY’S LABORATORIES, Charles City, lowa 
Upper Sandusky, Ohio . A Nation-wide Poultry Service 


| 
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Modern Feed Store Luxury 


It’s Vital Necessity Today Says T. J. Cox 


@ MODERNIZATION is no longer 
a luxury with feed stores but is an 
absolute must, according to T. J. Cox, 
owner of the T. J. Cox Feed Store & 
Hatchery, Danville, Ill. Mr. Cox’s at- 
tractive new brick feed store has 
helped him overcome many of the 
problems which are facing dealers who 
don’t have up-to-date stores during the 
current period of comparatively diffi- 
cult selling. 

“Farmers appreciate the dealer who 
gives them a modern store in which 
to shop,” Mr. Cox explained. “Best 
of all, they demonstrate this apprecia- 
tion by buying more feed and more 
farm supplies. Although we have, of 
course, felt some slackening of busi- 
ness in recent months, it has not been 
a serious drop mainly because our cus- 
tomers have been thoroughly con- 
vinced of the merits of using only A-1 
quality feed and farm supplies and 
have come to count on our modern 
store and equally modern service.” 

The T. J. Cox Feed store is located 
on busy Main street in Danville, a 
thoroughfare which links many pros- 
perous commercial areas in Illinois and 
Indiana. There’s plenty of display 
space outside the store, with broad 
paved sidewalks enabling Mr. Cox’s 
two sons, who are now operating his 
business, to set up eye catching ar- 
rangements outside as well as inside. 

The broad front display windows 


THE FEED BAG — October, 


are ideally designed for maximum dis- 
play of sacks of feed, poultry equip- 
ment, and other merchandise. The 
front of the building is styled in an 
appealing light colored brick, with a 
broad awning of a contrasting color 
shading the one side display window. 

Directly above the front door of the 
T. J. Cox Feed store is a large neon 
sign with a metal background in the 
shape of a chick. This brightly lighted 
sign effectively identifies the Cox store 
to farmers traveling along Main street 
at night and the cut-out chick is fine 
identification in the daytime. Another 
sign is mounted high on one side of 
the feed store building. 


T. J. Cox himself has not been ac- 
tive in the feed business for some time 
because of ill health, but he’s trained 
his sons to carry on his traditions’ of 
service to the farmers. The farming 
country around Danville raises chick- 
ens, dairy cows, and hogs as well as 
a substantial number of turkeys, so 
the Cox Feed store stocks a wide va- 


KEEPING up-to-date is essen- 
tial to insure profit in the feed 
business, asserts Frank Cox, 
shown at left pointing out the 
merits of a formula ‘pig feed 
to a customer. The modern 
brick T. J. Cox Feed store, 
Danville, Ill., is shown at upper 
right. 


riety of feeds to fill the farmers’ every 
need. 


Although the Purina line of formula 
feeds accounts for the largest volume 
of sales, the T. J. Cox Feed store also 
handles some feed manufactured 
locally. 

Inside the big displayroom at the 
Cox Feed store there are always bright 
posters and streamers in quantity, care- 
fully spaced for maximum eye appeal 
and readability. “We don’t believe in 
plastering the whole interior of our 
store with so many signs that none of 
them are legible,” Frank Cox, T. J. 
Cox’s son, explained. “We feel that 
judicious use of posters and other pro- 
motional materials can do a lot of good 
but that misuse of them can do plenty 
of harm too.” 


Show cases and display tables in the 
Cox salesroom are round in design and 
are two and three shelves in height. 
They're just high enough so that cus- 
tomers can examine all the merchan- 
dise they hold without having to bend 
down. Because they are low, the 
tables do not obstruct an overall view 
of the entire displayroom. 

Besides feed, the T. J. Cox Feed 
store features poultry equipment, a 
full line of remedies, garden tools, 


(Continued on page 66) 
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TWO GOOD REASONS 
“Was his failure in business due to a 
lack of brains?” 
“A lack and a lass.” 


* * 
You never hear a hen cackle until she’s 
finished her job. 


NUTRITION MINDED 

Two sailors passed a church with this 
slogan, “There is more nutrition in one 
half-pint of milk than in 12 half-pints of 
beer.” 

Said one of them, “There’s only one 
thing to do. We'll have to go and have 


12 half-pints.” 
* & 


Very few men have been able to learn 
a business from the top down. 


BROKERS & MERCHANTS 
GRAIN DEALERS ...... 
FEED DEALERS 
FARMERS . 


USE 


SS 


CAREFULLY SIFTED FOR FEED DEALER CO 


SUMPTIO 


N 


CURVED COURSE 
Then there was the absent-minded pro- 
fessor who sent his correspondence over to 
the country club and went over to his sec- 
retary’s and played a round. 


All work and no play makes a dull boy 
jack. 


X 


<ABORATORY TESTED 


‘Fires, Mildewing and Heating in Grains, Hay, Silage and Feeds carrying 


excessive moisture. 


ate > 


PRODUCTS 


BUFFALO ,NEW YORK 


P. 0. Box 74 


e4g8e 


Harmless to Humans, 


Cattle and Poultry 


Factory; Franklinville, N.Y. 


CHICK SAYS NIX 
He: “Well, baby, what's the good word?” 
She: “No.” 
* 
TACTFUL 
An ‘American resident in China remon- 
strated with her houseboy for taking her 
linen into her bedroom without knocking. 
“That's all right, Missy,” said the native. 
“Every time come, lookee in keyhole. Noth- 
ing on, no come in.” 
* * 
INSURANCE 
A negro injured in a motor accident 
died, and the insurance adjuster called to 
investigate. “Does Washington P. Johnson 
live here?” he asked the woman who 
opened the door. 
“Yassah,” she replied between sobs. 
“T want to see the remains.” 
Drawing herself erect, the widow replied: 
“T'm de remains.” 


* * & 
ONCE UPON A TIME 
Boss (to pretty, young applicant): “So 
you want a job? Had any experience?” 
Applicant: “Oh, some very wonderful 
ones!” 
* 


TAKE YOUR CHOICE 

A Tennessee hillbilly had been calling 
on his girl for more than a year when pap- 
py finally cornered him one night and 
asked: 

“Tell me, you been seein’ our Nellie 
for nigh onto a year a half. What are yer 
intentions—honorable or dishonorable?” 

The hillbilly’s eyes sparkled: “You mean 
I got a choice?” 

¢ 

Just because we have free speech in this 
country some people think they can give 
out a lot of cheap talk. 

* * 
CHERRY TREE KID 

“I'm ashamed of you, my son. When 
George Washington was your age he was 
a successful surveyor with a reputation for 
industry.” 

“When he was your age, father, he was 
President.” 

* * * 
CONSPIRACY 

It was a dark alley in one of the worst 
parts of the town. Three men were waiting. 
One of them pulled a slouch hat down over 
his eyes, and said, “D’ya see him?” 

Another took a quick peek around the 
corner. “Yes, here he comes!” he hissed. 

The man with the slouch hat picked up 
a short thick section of pipe. Another took 
a heavy wrench, and the third grabbed a 
smaller wrench that was none the less ef- 
fective in close quarters. 

“All right, fellers, let's go,” one whis- 
pered. 

And thus, when the boss got around the 
corner, he found his three plumbers busily 
at work. 
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Keep your name constantly before the farmers all 
over your sales area with these big colorful signs— 
3% by 5 feet. New signs with new messages will be 
available periodically. This is just one part of Pills- 
bury’s outstanding dealer-backing program... help- 
ing you get bigger profits and more security by selling 


Some features of the 
PILLSBURY’S BEST xxXX DEALER PROGRAM 


Store & Truck Paint Plan Outdoor-type Posters 

Skilled Resale Force Big Station Radio Broadcasts 

Leading Poultry Publication Ads Radio Transcriptions for Dealers PILLSBURY MILLS, INC.— 
Local Newspaper Advertising Helps Informative Feeding Bulletins prea 
State Farm Paper Ads Many Other Dealer Aids Dicidenbinehaamaanttiiaee te. 
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Multiply 


with still another sales aid 
Pillsbury’s Best XXXX feeds 


the full line of Pillsbury’s Best feeds and concentrates. 

If you’re not already a Pillsbury dealer, one of these 
money-making franchises may be available in your 
locality. Write and find out the possibilities of hopping 
on the band wagon with this famous old trade-mark. 


KK 


Feed Mills in Nine Other Cities. 
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Vote Poultry Research Funds 


Northwest Manufacturers Meet Sept. 8 


@ MEMBERS of the Northwest Feéd 
Manufacturers association have voted unani- 
mously to provide a $2,000 annual poultry 
research fellowship at the University of 
Minnesota, Minneapolis, for the next three 
years, L. H. Patten, the new president of 
the organization, has announced. The fel- 
lowships were voted at the association's first 
fall meeting held Sept. 8. They will be 
supported by a $15 increase in members’ 
yearly dues, 

Chris Miller, Russell-Miller Milling Co., 


Minneapolis, retiring president of the feed 
group, explained to the fall meeting how 
the fellowships would help advance research 
work in poultry nutrition and breeding 
which has been handicapped previously by 
insufficient funds. Mr. Miller pointed out 
that the feed industry as a whole and the 
Northwest Feed Manufacturers group in 
particular would benefit from having highly 
trained college specialists spreading the doc- 
trine of better feeding and better poultry 
care among poultry raisers. 


because it’s the BIG name in Hog 


Supplements 


Meal 


Sell the LEADER — the one and only original 
Sargent Minral Meal — easier to sell — gives 


you bigger volume, for more profits. Write for 
our attractive dealer proposition. 


SARGENT PLANTS 


Algona, lowa 
Fremont, Nebr. 


DES MOINES 
IOWA 


Monmouth, Ill. 
Waverly, Mo. 


Property which constituted the wartime 
Rosemount Ordnance Works near Minnea- 
polis has been given to the state university 
as an addition to the university farm. One 
hundred and seventy of the 1,600 acres of 
the industrial property which are suitable 
for farm research will be devoted to poultry 
research, according to W. H. Peters, head 
of the university division of animal hus- 
bandry. The Northwest Feed Manufacturers’ 
fellowship grants will assist in getting the 
new poultry experiment work into full 
swing. 

Mr. Patten, the association’s new presi- 
dent, is general manager of the Farmers & 
Merchants Milling Co., Glencoe. Other 
officers elected at the meeting were: R. M. 
Edstrom, Northrup, King & Co., vice pres- 
ident; Clifford Weberg, Ralston Purina Co., 
vice president; Harry G. Cowan, Spencer 
Kellogg & Sons, Inc., vice president; and 
Wayne Fish, Wayne Fish & Co., secretary- 
treasurer. 

Elected to the organization’s executive 
committee were: Warren Plummer, General 
Mills, Inc.; W. S. Kiesner, Pillsbury Mills, 
Inc.; George Smith, !Archer-Daniels-Mid- 
land Co.; Harvey Yantis, Feedstuffs; and 
Mr. Miller, the retiring president. 

Leo F. Baumgartner, Litchfield, new 
president of the International Baby Chick 
association, was honored by the Northwest 
Manufacturers group for his outstanding 
contributions to the Minnesota poultry in- 
dustry. He was presented with a gold desk 
pen set. Clyde Hendrix, vice president of 
the Pillsbury Mills feed and soy division, 


was a featured speaker at the fall meeting. 


@ MACEY BROS., Marshall, Ill., have 


purchased the Wells Grain & Coal Co. at 
Martinsville. 


@ NETTLETON FEED STORE, Nettle- 
ton, Ark., has been opened by Bill Cate 
and Jim Williams. 


@ EARL GRAVATT, North Kansas City, 
Mo., has purchased Shofner’s Water Mill 
at Wesley, ‘Ark., from Hugh Shofner. 


@ CLINTON GRAIN CO., Wilmington, 
Ohio, suffered a $70,000 fire loss recently. 


"Know what, Bessie, sometimes this tastes 
just like plain old river water!" 
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JAY BEE Mills have helped to 
put many mill operators in the 
big earning class and keep 
them there. 


The dependability, steady perform- 
ance at low cost of operation and big 
output of JAY BEE Mills work for you 
the year around, widening the mar- 
gins between operating expense and 
net profits. The results, over a period 
of time, are often surprising. That's 
why you find JAY BEE Mills in the 
plants of leading mill operators, not 
only in the United States but also in 
-oreigii countries. 


Model W 
Direct Connected 
60 to 200 H.P. 


"I can handle ANY milling job now—truck loads or car 
loads—I have installed Big Capacity JAY BEE Grinders.” 


Over a Quarter 
of a Century — 


More than 25 years of mill 
making experience is back 
of JAY BEE Mill producticn. 
JAY BEE Mills have been 
perfected in every possible 
way to meet the needs of 
mill operators who must 
turn out quality grinding, in 
large amounts, and show 
substantial earnings. 


GRINDERS 


Multiply Mill Production 
and Profits! 


JAY BEE Mills are made in many sizes and models, for every 
grinding need .. . from 12 to 200 H.P... . for Belt, V-belt and 


Direct Connected drives. . 


For details about any JAY BEE grinding equipment, portable or 
stationary, write any of the addresses below. 


J. B. SEDBERRY, Inc.— Franklin, Tenn. 


k. B. Harr Cairo, Georgia 
A. F. Shirk Box 523, Canton, Ohio 
Jay Bee Sales Co.................... .220 Broadway, New York 7, N. Y- 
Frank S. Sand P. O. Box 656, Gainesville, Fla. 
Bryant C. Long................ 1601 Choctaw St., Baton Rouge, La. 
Jay Bee Sales Co Jackson, Tenn. 
Jay Bee Sales Co................- 4619 So. 7th Ave., Louisville, Ky. 
M. E. Padgett Bennettsville, S. C. 
Jay Bee of Texas ................ 1904 S. Akard St., Dallas, Texas 


W. H. Hust, Jay Bee Co. 
1031 N. Humphrey Ave., Oak Park, Ill. 
W. E. Berling. P. 0. Box 6084, Indianapolis, Ind, 


THE FEED BAG — October, 1947 


A. E. Thompson Co 
718 Washington Ave. N., Minneapolis, Minn. 
Douglas W. Palmer........ 3808 44th Ave. S, W., Seattle, Wash. 
IL. C. Dibert Company 
787-793 Brannan St., San Francisco, Calif. 
Western Engincering & Equipment Co 
5699 District Blvd., Los Angeles, Calif. 
Forest, Mississippi 
J. D. Vance P. 0. Box 497, Murfreesboro, Tenn. 
J. R. Sorrells Dothan, Alabama 
1508 S. First St., Louisville, Ky. 
Lima Armature Works Lima, Ohio 
The S:nders Co Greenwich, Ohio 
Cc. Y. Wier, Jr. P. O. Box 331, Utica, New York 


H. A. McLeod 
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John J. Woods & Sons, Jay Bee Sales Co....Kansas City, Mo. 3 
| T. G. Holland Mach. Co........474 Fairfax Rd., Drexel Hill, Pa. 
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Michigan Meeting Oct. 30-31 


Plan Education, Fun at East Lansing 


@ THERE'LL be ample opportunity for 
both education and recreation as the Michi- 
gan ‘Associated Feed Men hold their an- 
nual convention Oct. 30-31 at East Lansing, 
Charles S. Force, Kalamazoo, president of 
the organization, has announced. A well 
balanced program featuring both speeches, 
for education, and social events, for re- 
creation, has been planned for the two-day 
meeting. 

Registration for the convention will be- 
gin at 9 a.m. Oct. 30 on the Michigan State 


yes sir! 


PACKS REAL 


PUNCH! 


college campus at East Lansing, scene of all 
daytime convention sessions. First speaker 
on the opening morning’s program is 
scheduled to be Walter C. Berger, Chicago, 
Ill., former PMA official and president of 
the American Feed Manufacturers associa- 
tion, who will survey “Our Feed Situation.” 
Mr. Berger is expected to utilize a score of 
facts and figures in presenting his points. 

The Michigan dealers will hold their 
annual business session following Mr. Ber- 
gers address. The business meeting will 


WHEN it comes to “Sales Punch” the Y-O in Conkeys Feeds really 

has what it takes. Live stock feeders and poultrymen know it... 
more and more dealers find that “Y-O” on the bag moves feeds out 
faster and with more profit to both the feeder and the feed dealer. 


Y-O—derived from cod iiver oil, yeast and other 
vitamin sources—is made under a patented process 
which prolongs the potency of fat soluble vitamins 
and helps to hold these important vitamins, usually 
lost through exposure to air. 


DISTINCTIVE, RESULTFUL FEEDS MAKE SALES 


about 


out obligation. 


THE G. E. CONKEY CO. 
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It will pay you to get the facts 
the Conkey franchise. 
Write for full particulars—with- 


6761 


Broadway 
Cleveland 5, Ohio 


Mills: Cleveland, Ohio; Toledo, Ohio; Nebraska City, Nebr. 


include election of officers and other perti- 
nent official work. It will be followed at 
noon by a luncheon at which John Hanna, 
president of the Michigan ‘Agricultural col- 
lege, will be the speaker. 


CHARLES S. FORCE 


The afternoon session Oct. 30 will be 
opened by Homer I. Huntington, Chicago, 
Ill., general manager of the Poultry & Egg 
National Board. Mr. Huntington titles his 
talk “Feed Produces Foods.” He will be 
followed by Dr. E. I. Robertson of Cornell 
university, Ithaca, N. Y., speaking on 
“Coming Developments in Poultry Rations.” 

Austin Carpenter, executive director of 
the Eastern Federation of Feed Merchants, 
is another speaker listed for the first after- 
noon’s program. Mr. Carpenter will de- 
liver his plain spoken, hard hitting address 
“What's Wrong with Our Feed Merchan- 
dising?” 

The festive evening activities will be held 
in downtown Lansing, beginning with a 
cocktail party and including a banquet and 
after dinner entertainment. Associate mem- 
bers of the Michigan feed group are as- 
sisting in sponsoring this portion of the 
convention program. 

“Training Employes in the Merchandis- 
ing of Feed” will be the topic of A. E. 
Oliver, who is in charge of the elevator 
management short course at Michigan State. 
Mr. Oliver will be the first speaker on the 
morning program Oct. 31. Following him 
on the program will be C. G. Card of 
Michigan State discussing a poultry service 
program for feed dealers and W. M. Mc’ 
Millien of the Michigan Agricultural col- 
lege speaking on “Formulating Rations for 
Young Pigs.” 

Prof. H. Wyngarden, head of the Michi- 
gan State economics department, will speak 
at luncheon Oct. 31. On the final after- 
noon’s program will be Prof. Earl Weaver 
discussing “Feeding and Care of Dairy 
Calves” and Dr. Thorpe of Michigan Agri- 
cultural college speaking on “Relationship 
of Disease to Nutrition’in Swine.” 

The association’s president-elect will de- 
liver the concluding “Until We Meet 
Again” address. 
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SELL BREEDER MASH THAT 
HATCHABILITY 


Deebler 


REGISTERE 
TRADEMARK 


SOLUBLES 


The most complete group 
of naturally related nutrients 


LACTALBUMIN 


PROTEIN 
| B ALL MILK 
Banish hidden deficiencies in embryo nutti- 
tion. Build-up and balance the feeding values EXTRA WHEY 
RIBOFLAVIN 
of your breeder mash so that hens are sup- § LACTOSE 
plied sufficient nutrients to maintain body 
weight and a surplus to deposit in their eggs. p ll 
You can do this most economically from READILY 
the standpoint of both cost and labor by —— 
standardizing on DRIED WHEY witn FREE FLOWING 
RIBOLAC the cream of feed enrichers. diciameiia 


Guarnteed 7100 Whey Solids . . . 50 Micrograms Riboflavin per gram 
For formula data write National Sales Agents 


National Sales” Agents 
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COMPANY 
GOLDEN EAGLE MILLING CO. | 


Master 


America’s largest manufacturers of Concentrates 


McMILLEN FEED MILLS, Division of Central Soya Co.,Inc., FORT WAYNE 2, INDIANA 
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Installment Plan May Cut 
Your Total Tax Payments 


@ YOUR business year is almost closed 
and along comes a chance to sell some real 
property or some of the equipment you no 
longer need in your 
business. You've own- 
ed these assets for 
years and the profit 
you can make on the 
deal is tempting, but 
you wonder if the 
additional tax you 
may have to pay will 
make it a profitable 
transaction. You won- 
der too if it is wise 

” to sell this year when 

— there’s a strong pos- 
sibility that the rates 
will be lower in 1948. 

The answer to your problem may be an 
installment sale. 

The law provides, at the option of the 
taxpayer, a special method of taxing gains 
from the sale of real and personal property 
on the installment plan (Code Sec. 44). 
The profit will be taxed over the period of 
years covered by installment payments based 
upon the profit realized from each payment. 

The taxpayer can exercise this option 
where he sells personal property for a price 
exceeding $1000 or real property, and the 
initial payment does not exceed 30 per cent 
of the selling price. If for example he sells 
a building for $20,000, he can arrange to 
accept $6,000 cash and take a mortgage or 
notes or both for the balance of the $14,- 
000. The balance can be paid off in as many 
installments as the taxpayer desires. Suppose 
this building has a depreciated value of 
$12,000. Forty per cent of each payment he 
receives will be reported as profit. If he re- 
ceives the balance in four equal installments, 
he will report his profit as follows: 


*Gain to be taken 
Cash into account for 

Year received Profit tax purposes 
1947 $6000 $2400 $1200 
1948 3500 1400 700 
1949 3500 1400 700 
1950 3500 1400 700 
1951 3500 1400 700 

$20,000 $8000 $4000 


(*Since the assets were held for more than six 
months, the gain is a long term capital gain and 
only 50 per cent of it is taken into account for 
tax purposes.) 


The taxpayer can arrange the installments 
so that he will get the best break taxwise. 
He can make the initial payment small and 
increase the installments if he wants to cut 
down his 1947 taxes. 

Initial payment means a payment received 
during the taxable year in which the sale 
is made in cash or property other than evi- 
dence of indebtedness of the purchaser. 

While real and personal property used in 
a taxpayer's trade of business are not capi- 
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CONDUCTED BY GERALD BURKE 


tal assets, they are treated like capital assets 
when they are held for more than six 
months and the sale results in a gain. On 
the other hand where the sale results in a 
loss, the taxpayer is allowed to deduct this 
loss in full under section 117-J of the code. 

A great many taxpayers fail to arrive at 
the proper cost for tax purposes because 
they did not keep adequate records when 
they acquired the assets. Costs .that are 
frequently omitted are surveyors’, architects’, 


A NEW SERVICE FOR OUR READERS 


Gerald Burke, who discusses timely 
business subjects and answers questions 
from readers on this page every month, 
is business counsellor for the Cooperative 
Feed Dealers, Inc., Binghamton, N. Y., 
a purchasing organization of independent 
retailers. Readers are invited to ask Mr. 
Burke's help with their business problems. 
Letters should be addressed to Better 
Business Clinic, The Feed Bag, 1712 W. 
St. Paul avenue, Milwaukee 3, Wis. 


and attorneys’ fees, brokers’ commissions, 
and very often improvements are overlooked 
that should have been capitalized. 

Sometimes it is necessary to go to some 
expense to remove a cloud on title because 
of liens, judgments, municipal violation, and 
similar items. These expenses add to the 
cost of the assets sold. 

It is difficult to tell at this time just what 
the nature of tax reduction will be for 1948 
if a new tax bill goes through. If no radical 
change is made in the tax on capital gains, 
installment sales may reduce taxes for a 
great many taxpayers. It may enable many 
to secure top prices now on property that 
may decline in value later.” 


QUESTIONS AND ANSWERS 

Q.—Does the taxpayer have to get special 
permission to use the installment method 
on long term capital gains? 

A.—No. As long as the initial payment does 
not exceed 30 per cent and the propor- 
tionate share of profit is picked up each 
year, he can use this method. 

* * 

Q.—Can the taxpayer report one sale the 
regular way and one on the installment 
basis? 

A.—Yes. 

Q.—If the taxpayer reports the complete 
profit on a sale in one year even though 
the payments extend over a number of 
years, can he make an amended return 
and use the installment method? 

A.—No. If he does not elect to use the 
installment method on his original tax 
return, he cannot change later. Neither 
can he. change from the installment basis 
to the regular basis at a later date. 


Q.—What is the alternative tax on long 
term capital ga‘ns? 

A.—When a taxpayer has a taxable income 
of over $18,000, he is allowed to use an 


alternative tax computation so that his 
tax on long term capital gains does not 
exceed 50 per cent. The combined tax 
rate on income in excess of $16,000 but 
not over $18,000 is 50 per cent less 5 
per cent. Since the combined rates can go 
as high as 91 per cent less 5 per cent the 
use of the alternative tax computation can 
produce a substantial saving. The tax is 
first computed on the ordinary income. 
Fifty per cent of the net long term gain 
is then added to this figure. The pro- 
cedure is outlined on schedule D (form 
1040) of the schedule of gains and losses 
on your federal income tax return. 

Q.—Why do accountants figure the tax on 
long ‘term capital gains, where income is 
in excess of $18,000 at a flat 25 per cent? 

A.—Let us suppose A sells a building for 
$100,000. His cost was $80,000 and he 
has taken $20,000 depreciation over the 
years. His gain is $40,000. Since it is a 
long term gain, only 50 per cent is taken 
into account or $20,000. Using the alter- 
native computation, 50 per cent of the 
$20,000 or $10,000 is the tax on this 
gain, 25 per cent of $40,000 gain is also 
$10,000 tax. The accountant takes 50 
per cent of 50 per cent or 25 per cent to 
save time. 

* 

Q.—A sudden unexpected windstorm did 
$2,500 worth of damage to my personal 
residence. No part of this loss was cov- 
ered by insurance. Is this deductible? 

A.—Yes. You can deduct this in full on 
your personal return under losses from 
fire, storm, shipwreck or other casualty 
or theft on your personal return. 

Q.—My house was entered and someone 
stole my $10,000 stamp collection. Is this 
deductible? 

A.—Yes. You can deduct this in full on 
from fire, storm, shipwreck, or other cas- 


ualty or theft. 


Q.—What should I do about claiming a 
deduction if there is some doubt about it? 

A.—There are many disputed items. The 
taxpayer cannot be sure what the law 
intends in many cases until a case is tried 
and a clear decision rendered. It might 
.be wise in this type of problem not to 
claim the deduction on your regular 
return, and file a claim for refund (Form 
843) on the item that you question. If it 
is disallowed, you are not subject to 
penalty and interest on your original re- 
turn. If it is allowed, you will receive the 
refund plus interest. 

* * 

Q.—Is it illegal to arrange your affairs so 
that you can take advantage of the vari- 
ous tax saving methods? 

A.—There is nothing illegal or improper 
about it. Everyone conscious of taxes 
does it. Judge L. Hand, speaking on this 
subject has said, “Over and over again 
courts have said that there is nothing 
sinister in so arranging one’s affairs as to 
keep taxes as low as possible. Everybody 
does so, rich or poor; and all do right, 
for nobody owes any public duty to pay 
more than the law demands: taxes are 
enforced exactions, not voluntary contri- 
butions. To demand more in the name 
of morals is mere cant.” 


| 
5 ‘ 


The Gorton pilot stands for the know-how 
of a firm that is the oldest and largest 
Atlantic Coast fisheries as well as the 
: largest domestic producer of cod liver oil. 


A complete line of vitamin oils, 
produced, tested, and guaranteed 
by Gorton-Pew Fisheries. 


From raw material to tested drum of oil, 
your needs are protected by the long ex- 
perience of a firm with outstanding in- 
tegrity. Add Gorton vitamin protection 
to your feeds. 


NEW ENGLAND BY-PRODUCTS CORP. 
177 Milk Street, Boston 9, Mass. 
Sole Distributors 
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Carefully Planned Publicity Pays 


Publisher W. C. Tucker Profits as Feed Dealer 


@ PROFESSIONAL training as a 
publicity man has helped William C. 
Tucker, owner of the Sunrise Feed 
&? Seed store, Warrensburg, Mo., de- 
velop .a closely integrated advertising 
and merchandising program which has 
helped his firm build a very substan- 
tial volume of business in a compara: 
tively short time. “There isn’t much 
secret to my success in the feed busi- 
ness,’ Mr. Tucker explained. “By 
using some ideas I had picked up in 
the past and thanks to Bob Thedinger, 
my capable manager, business has in- 
creased steadily.” 

Mr. Tucker’s main occupation is 
editing and publishing the Warrens- 
burg Daily Star-Journal so manage- 
ment of the Sunrise Feed & Seed store 
is largely in the hands of Mr. Thed- 
inger. A veteran of service with the 
marines in World War II, Mr. Thed- 
inger operates the Sunrise Feed & 
Seed store in an aggressive, -wide- 
awake manner that has made him very 
popular with feed buyers in the War- 
rensburg trading territory. 

“Basically, both Mr. Tucker and I 
realize that a feed store must be clean, 
well laid out, and must have plenty of 
eye appeal,” Mr. Thedinger explained. 
“So our first aim is to give our farmer 
customers an attractive and convenient 
place at which to shop for their farm 
needs.” 

The two-story brick building which 
houses the Sunrise Feed & Seed store 
is centrally located at a prominent 
corner on Holden street, Warrens- 
burg’s principal thoroughfare. Its col- 
orful orange front and eye-catching 
signs not only appeal to pedestrian and 
auto traffic but also attract bus and 
train travelers, because the Sunrise 
Feed & Seed store is located directly 
across the street from the Warrens- 
burg bus and railway station. Two- 
hour parking is permitted on Holden 
street, in front of the store, with 
plenty of unlimited parking around 
the side cf the building. 

“Our second promotional and ad- 
vertising step, which backs up our 
brightly painted store, is concentrated 
lineage in the local newspapers,” Mr. 
Thedinger reported. The Sunrise Feed 
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WHAT William C. Tucker 


learned about the value of 
good publicity and advertising 
in many years as a newspaper- 
_man has proven extremely valu- 
able to his new career as a 
feed dealer. Mr. Tucker's 
bright and attractive Sunrise 


Feed & Seed store, shown 
above, is located at Warrens- 
burg, Mo. 


& Seed store utilizes not only Mr. 
Tucker’s Daily Star-Journal but also 
the columns of the two weekly news- 
papers published in the Warrensburg 
area. The combined circulation of these 
three papers almost completely blank- 
ets the entire trading territory. War- 
rensburg itself is a college town with 
a population of 6,000, including many 
backyard variety farmers. 

“In our advertising we concentrate 
on keeping the name and address of 
our store constantly in the minds of 
the farmers and also stressing the sale 
of seasonal merchandise,” Mr. Thed- 
inger explained. “We plan our ads 
carefully so that they will really in- 
terest the farmers and will not be 
easily skipped over in reading the 
papers.” 

Advertising must be worth its 
weight in increased sales volume, Mr. 
Tucker and Mr. Thedinger believe, 
and so they write their ad copy ac- 
cordingly. Dull, drab appearing ad- 
vertisements drive away more _ busi- 


ness than they can ever hope to at- 
tract, they state. 


“We get plenty of free publicity 
in the news columns of the three local 
papers too,” Mr. Thedinger pointed 
out. “Our ‘worst pig’ guessing and 
naming contest, for example, was cur- 
rent news around Warrensburg for a 
long time.” This contest was staged 
to demonstrate the value of Pay Way 
formula feeds, which the Sunrise Feed 
& Seed store handles along with the 
popular Nutrena line. 

Mr. Thedinger located the scrawn- 
iest, sickliest pig he could find and 
placed it in the big front window of 
the store where it was fed Pay Way 
rations exclusively. Newspaper ads 
told of the promotion and invited 
farmers to guess what the scrawny pig 
would weigh at the end of the six 
weeks’ feeding trial. Response to the 
contest was so great that instead of 
recording all the guesses on a large 
blackboard provided for the purpose, 
Mr. Thedinger had to use entry blanks 
as well. 

The contest was especially effective 
because the “worst pig” really was a 
poor specimen at the start of the con- 
test. Four months old, it weighed only 
1914 pounds while the other seven 
pigs in its litter averaged 75 pounds. 
At the end of the six weeks on for- 
mula feed, the pig was no longer a 
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scrawny weakling but instead weighed a 
thoroughly creditable 45 pounds. 

While the contest is now over, the Sun- 
rise Feed & Seed store is continuing to feed 
the “worst pig” on balanced rations and 
when it is ready for market Mr. Tucker and 
Mr. Thedinger plan to donate the sale pro- 
ceeds to some youth group, probably the 
Boy Scouts or 4-H club. At present the 
Sunrise Feed & Seed store staff is working 
on another project which will stress the ad- 
vantages of feeding its formula dairy rations. 

“Mr. Tucker is co-owner of Sunrise farm 
just outside Warrensburg,” Mr. Thedinger 
explained. “The farm is all in grass and has 
an excellent herd of dairy cattle. These cows 
are getting our top quality formula feeds 
and an accurate record of feeding costs and 
milk production is being kept. We ex- 


pect to post these figures at regular inter- 
vals to show farmers just how economical 
formula feeds really are in the long run.” 

The steady growth of the Sunrise Feed 
& Seed store’s business since Mr. Tucker 
took over is ample proof that farmers in the 
Warrensburg area really are interested in 
his promotional ideas, especially those that 
involve actual feeding demonstrations. The 
firm's field seed business too is a profitable 
one. Besides handling a full line of field 
seeds for retail sale, the Sunrise Feed & 
Seed store also buys seed grain from grow- 
ers, cleans it, and then ships it out in car- 
load lots. 

Well planned publicity coupled with fol- 
low-through servéce has really turned the 
trick for William C. Tucker, the Warrens- 
burg, Mo., publisher turned feed dealer. 


We RECOMMEND — 


FISH MEALS 


SUPPLIES 


PHONE 7756 


UNIVERSALLY KNOWN, READILY 
ACCEPTED BRANDS WILL HELP YOU BUILD 


SALES-POWER 


PILOT BRAND OYSTER SHELLS 

MT. AIRY GRAN-I-GRIT 

NOPCO A & D FEEDING OILS 

ARMOUR MEAT FEEDS 

CLEAR QUILL LIVESTOCK MINERAL 
BLATCHFORD’S PRODUCTS 

CLEAR QUILL POULTRY CONCENTRATES 


LEADER PEAT LITTER 

SMALL’S DEHYDRATED ALFALFA MEALS 
NOPCO A & D DRY VITAMIN PRODUCTS 
WATERLOO HOG FEEDS 
SERVALL STAZDRY POULTRY LITTER 
LINSEED—COTTONSEED—SOYBEAN MEALS 
V-C PHOSPHO-TOBACCO FERTILIZERS 
ROYAL OAK CHARCOAL 

¢ ANDERSON CHICK BOXES AND HATCHERY 


® WESTERN CONDENSED BUTTERMILK 


AND ... Many Other Leading Brands of Nationally Known, 
Universally Accepted Feeds, Ingredients and Supplies. 


WATERLOO MILLS COMPANY 


MANUFACTURERS — JOBBERS — WHOLESALERS 


Our service department offers free technical assistance to feed 
manufacturers, large and small 


WATERLOO, IOWA 


Howard Boeke Again Heads 
Feed Institute of lowa 


Howard Boeke, Des Moines, was re- 
elected president of the Feed Institute of 
Iowa at the annual meeting of the organiza- 
tion’s board of directors held Sept. 9 at Des 
Moines, officials have announced. Raymond 
Fleck, Killduff, was re-elected vice president 
and Carroll Swanson, Des Moines, secretary- 
treasurer. 

Vincent Carey, Mississippi Valley Seed 
€& Grain Co., Muscatine, and William Fos- 
ter, Sargent & Co., Des Moines, were 
elected to membership on the board at the 
meeting. Re-elected to new terms as direc- 
tors were Messrs. Boeke, Fleck, and Swan- 
son, and Maurice Wells, Waterloo. Hold- 
over directors include Hugh Gordon, Mar- 
ion; Burdette Lundberg, Harlan; E. L. Rud- 
kins, Grinnell; and Floyd Bloom, Shenan- 
doah. 

Prof. P. S. Shearer, head of the depart- 
ment of animal husbandry at Iowa State 
college, Ames, reported to the directors 
work being done on the swine nutrition 
project at his school which is being financed 
in part by a $5,000 grant from the Feed 
Institute of Iowa. He described four phases 
of the research work, including: (1) nutri- 
tion of sows during gestation and lactation 
as related to the viability of pigs; (2) forti- 
fied versus simple ration supplements for 
sows during gestation; (3) rich land corn 
versus poor land corn for swine; and (4) 
effects of extra vitamin supplements and 
thyro-proteins on slow-growing pigs. 


Four Midwest Feed Firms 
Entertain 150 at Party 


Fourteen turkeys and nearly 40 home 
made apple pies went “down the hatch” as 
four midwestern feed firms entertained 150 
of their customers and friends at a golf 
party and dinner Aug. 12 at Le Mars, Iowa. 
The host firms were the Plymouth Broker- 
age Co., Plymouth Cereal Mills, Hercek & 
Cass, and the La Budde Feed & Grain Co. 

Bob White, Union Service Co., Madison, 
Wis., copped golf honors for high gross; 
George Rohrer, Paullina, won low gross 
honors; and Jack Jensen, Estherville, won 
a prize for having the most sixes on his 
card. J. Ernst, Akron, was voted the “best 
dressed man on the course.” 


@ ROBERT KIRKPATRICK, Martinsville, 
Ind., is completing construction of a new 
mill. 

@ WHITE HEATH GRAIN CO., White 
Heath, IIl., has been sold to H. M. York, 
Paul E. Kelsy, Leo Bright, and George 
Haines by Cecil L. Ozier of Champaign. 

DR. W. A. KUTSCH DIES 
Dr. William A. Kutsch, 64, vice president 

in charge of production for the Staley Mfg. 
Co., Decatur, Ill., died Aug. 19. He had 
been active in the corn products industry 
for 40 years and joined Staley in 1922. Dr. 
Kutsch received his chemistry doctorate at 
Friberg university in Germany in 1910. He 
is survived by his widow and one son, W. J. 
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THERE’S MON 


CARCELY a feed manufacturer in the entire conduct schools in which your own em- 
country could profitably continue to ployees can be trained to give your cus- 


operate without repeat business. Repeat busi- tomers service, as well as sell your feed 
ness involves no additional selling expense, and merchandise. 


and it is almost always a goodly amount ; 
of word-of-mouth advertising by satisfied Many manufacturers of Ultra-Lifed Feeds 


customers, the best form of advertising in 4% today doing more business than ever 

the world. before, and doing it profitably because they 
“But,” you ask, “How can I develop and Have let us help them to render their cus- 
build this profitable repeat business?” We tomers the sort of service that builds repeat 
give the answer in two words, “Customer business. They know, without doubt, that 
service.” “‘There’s money in repeat business.” 


“And what do we mean by customer serv- You owe it to yourself to get the facts at 
ice?”’ Well, we mean the continuous process once. No obligation, of course. 
of helping customers solve their feeding 
problems. We mean the sort of helpful assist- 
ance which makes successful poultry raisers, 
successful livestock raisers, successful dairy- 
men. If you help your feed customers suc- 
ceed, your own success is practically assured. 


We at Ultra-Life specialize in showing man- 


ow 


ULTRA-LIFE LABORATORIES, INC. | 
East St. Louis, Ill. | 


and holds steady customers. We regularly | (Siened) 
ADDRESS 


ufacturers of Ultra-Lifed Feeds how to ren- Please send me enrollment blank for next —[] | 

| 

COMPANY 
Ultra-Life Laboratories | NUMBER oe: CITY STATE 


der the sort of customer service that develops ; 9 Ui" Way School. 
| 
- EAST ST. LOUIS, ILL.f 
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EY IN REPEAT BUSINESS 
ay Uli Lite Lab rie: 
Say fra-Lite Laboratories 
| 
1 Please send me full information about Ultra- Ez | eS 
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DRY CARRIERS 


VIT-AD—Stabilized Vitamins A and D in soybean oil meal; guaranteed 
400 AOAC chick units of Vitamin D and 1000 USP units of Vitamin 
A per gram. Easy to use: just measure out the required amount 
for your batch and mix in mixer with other ingredients—economical 
—conveniently packed in 100-lb. drums. 


VIT-D-100—Stabilized Vitamin D in soybean oil meal—guaranteed 100 
AOAC chick units of Vitamin D per gram. Easy to use: just meas- 
ure out the required amount for your batch and mix in mixer with 
other ingredients—economical—packed in 100-lb. bags. 


VIT-D-400—Stabilized Vitamin D in soybean oil meal—guaranteed 400 
AOAC chick units of Vitamin D per gram. Easy to use: just meas- 
ure out the required amount for your batch and mix in mixer with 
other ingredients—economical—conveniently packed in 100-Ib. 
drums or bags. 

VIT-D-2000—Stabilized Vitamin D in soybean oil meal—guaranteed 2000 
AOAC chick units of Vitamin D per gram. Contains 908,000 AOAC 


chick units of Vitamin D per pound—conveniently packed in 50- 
and 100-Ib. drums. 


supplies 
Vitamins A & D 
for every feed 


For the feed manufacturer who feels that his feeds contain sufficient 
Vitamin A obtained from ingredients in his feeds in the form of carotene 
(pro-vitamin A), VIT-D-100 and VIT-D-400, and VIT-D-2000 are the ideal 
dry products. To those who prefer "Vitamin A insurance" VIT-AD is 
recommended, 


CARRIERS 


SILMO 4D-1A Feeding Oil—Guaranteed 400 AOAC chick units of Vitamin 
D and 1000 USP units of Vitamin A per gram. 


SILMO XX Vitamin Oil—Cod liver oil with added Vitamins A and D; avail- 


able with 400 AOAC chick units of Vitamin D and 2000 USP units 
of Vitamin A per gram, and also 400 AOAC chick units of Vitamin 


D and 3000 USP units of Vitamin A per gram. > } 
|) SILMO 8D-2A Feeding Oil—Guaranteed 800 AOAC chick units of Vitamin he. 
5 D and 2000 USP units of Vitamin A per gram. ry 

SILMO 8D-4A Feeding Oil—Guaranteed 800 AOAC chick units of Vitamin q- 


D and 4000 USP units of Vitamin A per gram. 


Some feed manufacturers prefer the use of feeding oils and cod 
liver oils because of their "wetting down" effect. The 400-D oils are more 
practical for this purpose—however, a certain amount of “wetting down" 
can be obtained through the use of 800-D oils which are more attractively 
priced. In addition to the above oils, special high potency feeding oils 
can be made to your specifications for use in special products such as feed 
concentrates and mixed supplements. 


MAIN OFFICE & LABORATO! 
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Know Your Merchandise Thoroughly 


Otherwise Farmers Lose Confidence in You 


e@ THERE is possibly no single thing 
that can be more of a handicap in 
selling than a lack of knowledge of 
your subject. Selling, while not neces- 
sarily a hard job, is certainly no sleigh 
ride. Therefore, the easier you can 
make it on yourself, the better. If you 
are not sure of yourself, if you don’t 
know what your feeds will do, if you 
don’t know how to present your prop- 
osition, you're working with the 
brakes on all the time. 


Can you expect your prospective 
buyer to have confidence in you and 
the goods you sell if you lack the 
ability to intelligently explain why and 
how yours is the best deal in town? 
I've seen more than one fellow paw- 
ing through a booklet of some kind 
trying to find the answer to some 
simple question that he should have 
been able to answer right off the tip 
of his tongue. What would you think 
of a salesman who came in and tried 
to sell you something about which he 
scemed to know very little? You'd be 
a pretty cool potato and whatever in- 
terest you might have had would likely 
die on the spot. 


Of course, not all of us are fortu- 
nate enough to hold college degrees 
in nutrition or animal husbandry but 
we can absorb a surprising amount of 
the fundamental principles—at least 
enough to acquire a convincing selling 
patter—if we will but reach out for it 
as we go along. The lack of formal 
schooling is not necessarily a handicap 
in conducting a retail feed business 
and it most certainly has no bearing 
on our intelligence or our desire to 
succeed in our chosen fields. In fact, 
there are a great many men, successful 
beyond the average, who are largely 
self-educated. 

I know one feed store operator 
whom I consider to be one of the best- 
informed dairy cattle experts I have 
ever met, yet he left school after fin- 
ishing the fourth grade in order to 
help his mother operate their little 
farm. The one phase of farming which 
he liked best was dairying so when he 
entered the feed business several years 
ago he quite naturally began to put a 
large amount of “push” behind his 
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By E. C. (GENE) HOLCOMBE 


dairy feed programs. Today, this man 
is acknowledged to be a qualified ex- 
pert on dairy cattle. He is often called 
upon to judge at shows and fairs and 
has given talks before farmer groups 
in many surrounding communities. 
True, his grammar is not always the 
best but he knows cows and how to 


This is the second in a series of articles 
prepared by E. C. Holcombe, dealing 
with everyday problems that arise in feed 
and farm supply merchandising, which 
are appearing monthly in The Feed Bag. 
In subsequent articles, Mr. Holcombe, 
who has been active in midwestern feed 
circles for many years, will discuss such 
subjects as selecting and training em- 
floyes, cash and credit, local promotion 
ideas, and the importance of follow- 
through service. 


feed and manage them and, in his 
case, that’s what counts. Needless to 
say, he just about completely domi- 
nates the dairy feed market in his 
town. 

You may well ask how this man 
acquired so much technical knowledge. 
Tl tell you how; by the same means 
that are available to anyone who has 
a genuine interest in himself and his 
future in business—by reaching out, 
by tugging on his bootstraps, as the 
saying goes. He wrote to colleges, 
breeders’ associations, feed companies 
—he tapped every source of material 
which might increase his store of 
knowledge. Even today, after many 
years, he avidly reads everything he 
can get his hands on concerning feed- 
ing principles and their practical ap- 
plication in the feed-lot. Naturally, this 
man’s feed business is a very profitable 
operation due largely to the fact that 
the feeders in his community know 
that he knows his stuff. 

What has been done can be done 
again. There is no reason in the world 
why anyone cannot begin working 
right now towards increasing his 


knowledge of the goods and services 
he is selling. There is practically no 
limit to the information available if 
you will but reach out and take it. 
After awhile you'll become aware of 


the fact that you’re doing your job 
much better, much easier. You'll have 
greater self-confidence and will earn 
the respectful attention of those to 
whom you want to sell. You'll go after 
the toughest prospects with a better 
than even chance of getting their 
business, 

Of course, poultry and livestock nu- 
trition are very profound subjects but 
it is possible, through study in your 
spare time, to absorb enough of the 
basic fundamentals upon which to 
build a sound, effective sales presenta- 
tion. As we mentioned before, the 
sources of educational matter are prac- 
tically unlimited. Your government 
maintains the department of agricul- 
ture which is constantly engaged in 
all kinds of research work on livestock 
and poultry and whose findings are 
usually yours for the asking. The same 
is true of colleges and universities all 
over the country. Many, if not nearly 
all, of the great advances in nutrition 
have come out of work done at our 
schools. 

Now, don’t think that you have to 
spend years and years burning the 
midnight oil. You don’t! But you 
should know why a pig requires so 
much of this protein or that mineral, 
or what can happen to egg production 
when a flock of hens is fed in hit-or- 
miss fashion. You ought to know tur- 
keys and how to make them pay, how 
to build rabbit hutches and baby pig 
creeps. With the proper amount of 
enthusiasm and determination you can 
make yourself into a storehouse of 
feeding and management facts which 
you can constantly convert into dol- 
lars and cents through increased 
business. 

An extremely important sub-head- 
ing under “know your merchandise” is . 
read your own literature. You'd be 
surprised at the great number of feed 
dealers who never see the inside of 
the books they are daily handing out 
over the counter to their customers 
and prospects. A tremendous amount 
of research and experimentation is be- 
hind the publication of these little 
printed salesmen, not to mention the 


(Continued on page 6+) 


e 61 


: 
37 
> 
ks . 
: 
} 4 
as 
. 


NOPCO’S MEN UNDERSTAND 
YOUR NEEDS over 100 years of combined nutritional 


service to the feed industry enable NOPCO field men to 
understand the type of problems that confront you. When 
you ask—“what additional vitamins do I need in my feeds— 
and how much?”—-NOPCO’S men have a practical answer. 
And NOPCO’S Technical Service Bureau provides you with 
free services that can help make your feeds even more 
effective for your customers. 


NOPCO VITAMIN PRODUCTS ANSWER 
YOUR NEEDS—RELIABLY your conver 


ience, NOPCO offers true Vitamin A and Vitamin D for 
your poultry feeds, in either “dry meal” or fortified oil 
products, at a variety of vitamin potencies. Other NOPCO 
products, specially designed for four-footed animal feeds, 
supply low-cost Vitamin D,. NOPCO offers also low-cost 
Riboflavin, vital growth factor likely to be low in natural 
feedstuffs. All NOPCO Vitamin Products are precision- 
built—subject to rigid laboratory control and continuous 
technical improvement. You'll find the vitamin product you 
need in NOPCO’S up-to-date product line—and you can 
: depend on that NOPCO product to answer your needs— 
reliably. 


SP NOPCO VITAMIN PRODUCTS ANSWER 
YOUR NEEDS—ECONOMICALLY +... ... 


rely on this NOPCO policy: Never more than a reasonable 
ptice—competitive with anyone—quality and all factors 
fairly considered. This is true of each NOPCO Vitamin 
Product. But even further—because of the unusual 
variety of NOPCO’S ever-growing product line—your 
NOPCO representative frequently can recommend a 
combination of NOPCO products that will result ia 

even greater economy for you. 


AND SOLD 
WITH YOUR NEEDS 
IN MIND 


‘flere are 3 reasons why you'll find what you need [im 
» up-to-date line of products 
a» 
2 
| | 
\ 4 | 
4 | 
| Manuf rer of “ 
| World’s Largest Manufacturer of “Natural” Source Vitamin — | 
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N ew! QUADREX — Stabilized true Vitamin A plus Vitamin D2 in one “dry carrier" 


product. Ideal for dairy and cattle feeds, to overcome seaconal and regional restrictions in Vitamin A 
intake. Excellent, low-cost “‘A and D2" source for dog foods. QUADREX* is guaranteed to contain 
2,270,000 U.S.P. Vitamin A units and 227,000 U.S.P. Vitamin D units per pound (5000A/500D2 per 
gram). Vitamin content stabilized by same revolutionary NOPCO process used for VIADEX. Write today 
for literature on QUADREX—to step up the profit-building power of your four-footed animal feeds. 


New! RIBOFLAVIN—NOPCO — tom 


RIBOFLAVIN—-NOPCO—385,900 milligrams of Riboflavin per pound (850,000 micrograms per gram). 
RIBOFLAVIN—U.S.P. (NOPCO)—100% active Riboflavin (1,000,000 micrograms per gram). Both 
products precision-built, low-cost! Write for folder ‘Facts About Riboflavin for Feeds.” 


* * 
NOPCO XX (3000A/400 D)—Cod DREX — NOPCO’S new low-cost “Dry 
_ Liver Oil with added Vitamins A and D. D.” product for four-footed animal feeds 
—4,000,000 U.S.P. Vitamin D units per 
-NOPCO Vitamin A and D Feeding pound (9,000 D,. per gram). 
Oils—400 or 800 A.O.A.C. Vitamin D * . 
units per gram in combination with various Super-D REX — NOPCO’S high- 
potencies of true Vitamin A. potency “Dry D.” product for four-footed 
animal feeds—1i2,000,000 U.S.P. Vitamin 
* D units per pound (27,000 D: per gram). 
VIADEX —revolutionary new NOPCO Unusually economical. 
dry carrier product containing both stabi- 
lized true Vitamin A and Vitamin Ds. NOPCO Fortified Oils available in steel drums, 
Guaranteed to contain 2,270,000 U.S.P. 410 Ibs. and 230 Ibs. net. NOPCO XX Cod 
units of true Vitamin A and 454,000 Liver Oil with added Vitamins A and D 


also available in steel pails, 38 Ibs. net, 


A.O.A.C. units of Vitamin D per pound and in cases of 5 lithographed metal 
(5000A/1000D per gram). cans, each can 5 Ibs. net. 

VIADEX, NOPDEX, DREX, Super DREX 

* , e ” and New QUADREX all available in 

a NOPD EX —NOPCO’S new “Dry Ds easy-to-handle fibre drums, 100 

product for poultry feeds. Guaranteed to Ibs, net. RIBOFLAVIN—-NOPCO 

y Y oy, contain 900,000 A.O.A.C. Vitamin D units (either 85% or U.S.P.) in Kilo- 

gram cartons and 100 gram 

y & U N per pound (2000 D; per gram) =n an 

be WRITE TODAY for-full information about NOPCO Vitamin 


Products and NOPCO services—designed to meet your needs. 

| Address your inquiry to NOPCO—Agricultural Dept., at one 

j of these places: East of the Rockies:—Ist and Essex Sts., 


Harrison, N. J.; West of the Rockies: 


MADEANDSOLD toth st, Richmond, Calif. 
YOUR NEEDS 
*Trademarks of Ni Chemica! 


Products for Feeds, Foods and Pharmaceuticals  /(== 


THE FEED BAG — October, 1947 


re 
| 
forms: 85% 
: 
i 
i ‘ 
— TRADEMARK 
| 
is 
a4 


— Holcombe 


(Continued from page 61) 


thousands of dollars involved in their pro- 
duction. A lot of feed men seem to assume 
that their feed supplier has prepared their 
pamphlets and booklets exclusively for the 
use of the consumer and that the dealer is 
not supposed to read them. 

I recall asking a dealer one time whether 
he had had time to read over a new folder 
on hog management and his reply was, “Naw 
—it’s probably just the same old stuff, 
juggled around a little.’ Well, it so hap- 
pened that in that little paper were some 
very fine points on swine feeding and man- 
agement, some very sharp selling pointers. 


HATCHABILITY 


But my friend was ignoring them completely 
instead of reaching out for additional help 
in his sales work. He was, in effect, refusing 
the offer of a helping hand from his feed 
company. 


Your feed manufacturer has his own 
ideas, programs, and pet theories in which 
he believes and in back of which he has 
doubtless put a tremendous amount of pro- 
motional work and financial outlay. Actual- 
ly, he’s given you something which nobody 
clse in town has—his feeding programs. 
You have a 100 per cent exclusive right to 
sell them in your territory. But can you 
really sell them, if you don’t know them 
and how they may be superior to another's? 
The differences of opinion which may exist 
between feed companies serve greatly to 


Hatchable eggs and livable chicks are the result of 


good planning and good management. They start right 
back in the breeding flock — and feeding for hatchabil- 


ity is essential. 


Enough dry skim or dry buttermilk in a good breeding 


mash is real economy. It has been demonstrated repeat- 


edly. in both experimental trials and commercial ‘use, 


that dry skim or dry buttermilk definitely increases 


hatchability. Milk in the ration implies a quality feed. 


Yes, feeding for hatchable eggs and livable chicks is 


just as important as blood lines, culling, mating and 


disease control. Give the breeding flock a chance to 


“do its stuff” — insist on dry skim or buttermilk in the 


breeding mash. It is the complete milk product for feed. 


There is no substitute. 


For further information write our Feed Service Dept. 


221 N. LA SALLE 


e640 


MERICAN DRY MILK INSTITUTE, INC. — 


STREET, CHICAGO 


"Say, Jensen, you made a little mistake 
here!" 


give their products and their programs char- 
acter and individuality, hence are definite 
selling &elps. You should make it your busi- 
ness to thoroughly acquaint yourself with 
the programs you are selling and to fortify 
yourself with a ready reply to every ques- 
tion concerning them. There are differences 
between your programs and those of your 
competitor—know them and capitalize on* 
them; use them every chance you get. 

Read your own literature and toot your 
own horn. Know what you're selling, how 
it works, and why, it’s the best darned 
proposition on the market! 


AFMA to Hold Convention 
At Cincinnati Next Year 


Members of the American Feed Manu- 
facturers association will hold their 1948 
convention at the Netherland Plaza hotel, 
Cincinnati, Ohio, May 5-7, according to an 
announcement by Walter C., Berger, Chi- 
cago, Ill., president of the organization. 
Housing for feed men attending the con- 
vention will be provided at the Netherland 
Plaza, Gibson, Sinton, and Terrace Plaza, 
all in downtown Cincinnati. 

Room reservations at the Netherland 
Plaza, convention headquarters, will be 
limited to two rooms per company. No dis: 
tinction will be made between active and 
associate members. Feed men planning to 
attend the convention should address their 
requests for room reservations to Joseph S. 
Turner, Cincinnati Convention & Visitors 
Bureau, 910 Dixie Terminal building, Cin- 


cinnati 2, Ohio. 


@ HAM & IKE LENNOX, Rolla, Mo., 
have opened a new feed store. 
DEATH TAKES D. B. TILSON 

Dennis B. Tilson, 62, president of Dyer 
& Co., Kansas City, Kan., died at his home 
Sept. 7 following a three months’ illness. A 
past president of the National Hay Dealers 
association, Mr. Tilson had been active in 
the hay and grain business since 1908. He 
joined Dyer & Co. in 1914 and became 
president four years later. Mr. Tilson’s sur- 
vivors include his widow, four brothers, and 
two sons, John B. and James. 
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e Like Mr. Walker, feed retailers everywhere 
find the character and forcefulness of Wayne 
Promotional and Selling Aids real business- 
building tools. You, too, will like the dynamic 
Wayne Direct Mail Service which builds repeat 
and new business for you—with each mailing 
tailored to your needs and sent out under your 
own name and address. You'll benefit from the 
regular Wayne advertising in leading farm and 
poultry publications—and the local “tie-in” ad 
mat service Wayne provides for you. You'll 
appreciate the way the popular “Let's Go Visit- 


ano 


Business Stays Fine at the WAYNE 3-line SIGN 


THE FEED BAG — October, 1947 


Sales-Tested Promotional and | 
Selling Aids B-U-1-L-D_ 


Business Security and Better Living 


ing” radio program (on the air the year ‘round) 
brings ready-to-buy farmers to you; as well as 
the way the Wayne Display Program increases 
point-of-purchase sales for you. Remember, too, 
Wayne also provides over 100 other advertising 
helps to give you full-sale support. Why accept 
less in your feed-selling enterprise? Investigate 
today the Wayne Way to Business Security and 
Better Living. Opportunity is knocking—act now! 


Send Coupon NOW For Full Details 


ALLIED MILLS, INC. 

_ Fort Wayne, Indiana FB-10 

‘You may send me information on the Wayne Way to 
Business Security and Better Living. 


NAME 


FIRM NAME. 
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(Continued from page 47) 


light farm implements, and baby chicks and 
turkeys. All merchandise is promoted ag- 
gressively and sideline sales have become 
integral factors in the annual profit of the 
T. J. Cox Feed store. 

In line with its overall policy of service 
first, the T. J. Cox Feed store offers a free 
and complete chick advisory service. At 
present representatives of the firm spend 
four days every week visiting farmers and 
helping them with their chick troubles. At 
no time do these men try to compete with 
or pose as veterinarians. All serious disease 
symptoms should be followed up by a visit 


MANUFACTURED BY 


FT & COMPANY 


from a competent licensed veterinarian, they 
emphasize. 
While on their field visits, the Coxes and 


their salesmen always distribute attrac- 
tively designed circulars which advertise 
their company. These circulars often are 
the motivating force which encourages later 
orders. 

“We also operate a 22 acre stock farm 
where we have 200 hogs, 1,000 turkeys, and 
a number of dairy cows,” Frank Cox stated. 
“The work we do on the farm is invaluable 
for testing the merchandise we sell. We feel 
that feed dealers who know the problems of 
farmers from actual experience they have 
had themselves are better qualified to offer 
advice and assistance.” 

Occasionally the T. J. Cox Feed store 
utilizes some of the prize birds and stock 


ofits 


This feed keeps ’em coming back for more! Swift’s Soybean Oil 
Meal has proven itself in countless mills and feed stores as an 
A-1 profit-booster. The reason: your customers know they can 
depend on it for uniform color, flavor and texture. You’ll find 
customers respect the Swift name . .. because Swift products are 
known everywhere for their uniformly high quality. 

Order Swift’s Soybean Oil Meal today. Mixed or unmixed, it’s 
a business builder that can’t be beat! 

You’ll find our service is friendly and prompt. 


Oil Meal 


© 66 © 


ybean 


SWIFT & COMPANY 


Mills at: Cairo, Ill. Fostoria, Ohio 


Champaign, Ill. Des Moines, lowa 
Frankfort, Ind. 


Blytheville, Ark. 


which are raised on the farm for live dis- 
plays. These have proven very popular with 
farmers in the Danville trading area, ac- 
cording to Frank Cox. 

Although the bulk of their business is 
cash and carry, the Coxes do a limited 
amount of delivery work when specifically 
requested. Two well kept trucks keep busy 
with this service. 

Six employes staff the busy T. J. Cox 
Feed store and all are well trained in every 
phase of successful feed merchandising and 
customer service. Because cash is the gen- 
eral sales policy, the firm has very little 
book work and consequently is able to pass 
on a part of its savings on overhead to its 
customers. 

Frank Cox expressed well the sales and 
service policies of the T. J. Cox Feed Store 
€& Hatchery when he said, “Success in the 
feed business can virtually be assured if a 
dealer will get friendly with his customers, 
take an active interest in their problems, 
maintain a modern, clean store for them to 
shop in, and keep up to the minute on all 
late advances and developments in nutrition 
and livestock and poultry health.” 


Ray Conolly Joins Staff 
Of Jesse C. Stewart Co. 


Ray A. Conolly has been appointed in 
charge of feed formulation and advertising 
by the Jesse C. Stewart Co., Pittsburgh, Pa., 
according to an announcement by Jesse C. 
Stewart, president of the firm. Mr. Conolly 
was formerly associated with the Campbell- 
Sanford Advertising Agency, Cleveland, 
Ohio. 

He also served on the staff of Michigan 
State college, East Lansing, specializing in 
poultry research and extension work, and 
was in charge of poultry improvement ac- 
tivities in Michigan for a number of years. 
Mr. Conolly’s appointment is part of the 
Stewart Co.’s general expansion program 
planned for the next few years, Mr. Stewart 
revealed.. The firm recently doubled its 
grain storage capacity and improved its 
loading and unloading facilities. 

@ FARMERS UNION, Natoma, Kan., is 
planning to construct a new feed store. 


“What if they did it that way in the 
army? It doesn't go here!" 
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Average Production 
Per Bird Continues Rise 


} egg available for the first six months of 1947 show 
that average production per bird in farm flocks is 
still increasing. 


Record Production Per Layer in June 


In the month of June, production averaged 16 eggs per 
bird ... the highest average for any June on record. This 
compares with 15.5 eggs per bird in the same month last 
year.and with the 10-year June average of 14.9. 


Since 1940 egg production per bird has increased at a 


MONROE C, BABCOCK, of Ithaca, New York, one of the 
leading poultrymen featured in Du Pont's educational 
campaign to poultry growers, says: “National egg pro- 
duction per hen has jumped because farmers are raising 
better-bred chicks, giving them better care and feeding 
scientifically balanced rations.” 


spectacular rate. In that year, the average layer produced 
134 eggs, according to figures of the U.S. Department of 
Agriculture. In the six years that followed, production 
rose to an all-time high of 154 eggs per bird. 


Scientific Feeding a Vital Factor 
During this period, poultry raisers used a greater quantity 
of manufactured feeds than ever before. Most authorities 
believe that this was one of the principal reasons for the 
sharp production increase. 


The predominant source of essential Vitamin D used to 
fortify these feeds was “Delsterol” “D”-Activated Animal 
Sterol (Vitamin D,). 


“D”-Activated Animal Sterol 
Originated by Du Pont 
Du Pont originated “D”-Activated Animal Sterol as the 


5. pat OFF 
BETTER THINGS FOR BETTER LIVING 
THROUGH CHEMISTRY 
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BETWEEN 1940 and 1946 average egg production rose from 134 to 
154 eggs per bird. Latest available figures indicate the average may 
go even higher in 1947, : 


scientific source of Vitamin D and perfected it through 
10 years’ research. 

This research has continued ever since “Delsterol” was 
first introduced to the poultry feed industry. As new pro- 
duction techniques have been developed and manufac- 
turing efficiency improved, Du Pont has been able to pass 
on important savings to feed manufacturers. Today, 
“Delsterol” is recognized as the economical and Pies 
able Vitamin D fortification for manufactured feeds. 


One Ingredient Whose Quality 
Has Never Varied 


“Delsterol” is a scientific ingredient, made by irradiating 
selected animal sterols with ultra-violet light. Precise con- 
trols are exercised at every step in its production to assure 
uniform potency and unvarying quality. It is exceptionally 
stable, and supplies Vitamin D, in a form that is readily 
assimilated by the birds. 

“Delsterol” has a dry powder carrier which disperses 
accurately and uniformly throughout the feed. It is easy to 
handle, convenient to store and meets the requirements of 
all standard mixing equipment. It does not lump or con- 
geal in cold weather. 

If you are not already using “Delsterol,” write for full 
details on why it will pay you to fortify your poultry feeds 
with this scientific source of Vitamin D. Address E. I. 
du Pont de Nemours & Co. (Inc.), Organic Chemicals 
Dept., Wilmington 98, Delaware. 
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Source of Vitamins A and D 
for feed manufacturers. 


Produce by 0 of America’s tone D poworn 
edible for over 

40 yearm 


VITANDRY 2000 
D-Activated Animal Sterol 
Vitamin 


VITAND 
A and D Feeding Oils and 
Fortified Cod-Liver Oils 


VITANDRY D2 
Irradiated Yeast Sterols 


(15 EAST 26th ‘Shy NEW YORK 10, N. 
Commerce Bldg., Zone 10 « CHICAGO: 919 N. ‘Michigan Ave., ‘one 1 
Co., Ltd., Montreal BRAZIL: E. F. Drew & Cia. Ltd., Bio 
FACTORY & LABORATORIES: N. 
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Modern Equipment Very Important 


Outdated Machinery Should Go Says Gritt 


@ ECHOES of the plant’s historic. 


flour milling past are drowned out by 
the steady hum of modern feed mill- 
ing machinery at the Plymouth Flour 
Mill, Plymouth, Wis. The firm’s ener- 
getic owner, Edward Gritt, began 
work at the mill back in 1922 when 
it was still producing flour and in 
1945 became sole owner. 

“Today the accent is on balanced 
feeds that will do the best possible job 
for the farmers,” Mr. Gritt asserted. 
“While we are proud of the Plymouth 
Flour Mill’s record of service in years 
past, we are primarily concerned with 
maintaining its high place in the 
future.” 

To implement this continued favori- 
tism with central Wisconsin farmers, 
Mr. Gritt handles only quality mer- 
chandise and makes doubly sure that 
his milling department is kept spick 
and span and that its equipment is in 
tip-top condition at all times. The mill 
machinery includes a 1% ton Sprout- 
Waldron mixer, a 24 inch Robertson 
burr mill, and a cob crusher. 

“Although my idea may be a trifle 
old-fashioned, I like to work in the 
grinding and mixing department my- 
self so I can have the personal satis- 
faction of knowing that the feed I 
sell is ground and mixed properly,” 
Mr. Gritt observed. “In this way I’m 
always confident that my customers 
are getting the quality of feed they 
expect. 

“Naturally, labor for the milling de- 
partment comes high priced these 
days and so I also cut down on over- 
head by donning the overalls and do- 
ing most of the mill work myself. Af- 
ter hours and between grinding and 
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mixing jobs, I have plenty of book 
work to keep busy with,” Mr. Gritt 
related. 

The Plymouth Flour Mill has been 
in constant operation for more than 
a century. Although Mr. Gritt no 
longer relies on water power exclu- 
sively, he does use it for elevation 
service and uses the old mill rollers for 
cracking corn. The old mill stream has 
slowed down a great deal in the past 
100 years but it’s never failed the own- 
ers of the Plymouth Mill altogether 
and so Mr. Gritt, somewhat nostal- 
gically, continues to utilize water pow- 
er for a part of his mill operations. 

Mr. Gritt was an employe of the 
Plymouth Flour Mill’s previous owner, 
Charles Lee, from 1922 to 1935. In 
1935 he became Mr. Lee’s partner and 
in 1945 he purchased Mr. Lee’s inter- 
est in the firm and became sole owner. 

“We always strive to keep our 30 
by 30 foot displayroom neat and at- 
tractive at all times,” Mr. Gritt stated. 
The walls in this neatly painted room 
are lined with full-vision display 
shelves with a broad display counter 
occupying the center of the floor. The 
displayroom is partitioned off from the 
office by a counter at one end. This 
enables Mr. Gritt to look up from his 
book work to chat with customers 
who are “just looking around” and 
also helps him make additional sales 
of tie-in merchandise because the dis- 
plays are in full view of the farmer 
when he is paying his bill. 

Adjoining the grinding and mixing 
department is a weatherproof 40 by 
100 foot warehouse, which provides 
ample storage space for a generous 
inventory of feed, ingredients, and 
other farm supplies. 

“We operate almost entirely on a 
straight cash basis,” Mr. Gritt de- 
clared. “From careful study of past 
records and from practical and often 
near-tragic experience, we have learned 
that straight cash is the only way to 
insure profit in the retail feed busi- 
ness. Of course we still extend a little 
credit to ‘old timers’ but new custo- 
mers are required to pay straight cash 
on the line. We see no merit in ad- 
vertising credit as an inducement to 


OUTMODED mill machinery 
and kusiness policies help pave 
the path to failure in the feed 
business today, declares Ed- 
ward Gritt, above, owner of 
the Plymouth Flour Mill, Ply- 
mouth, Wis. The century-old 
— plant is shown at lower 
eft. 


farmers to buy from us. Credit is 
strictly a dead horse in the retail feed 
trade today as far as we are con 
cerned!” 

Mr. Gritt explained that customers 
today are fast becoming educated to 
the advantages of buying for cash. 
He pointed out that most farmers 
realize that when they pay cash they 
are not being assessed bad debt 
charges to partially compensate for 
those credit customers who have de- 
faulted on their bills. 

Advertising is important to Edward 
Gritt’s Plymouth Flour Mill and he 
uses a generous amount of lineage in 
the local newspaper. Although other 
forms of advertising have been tried 
in the past, Mr. Gritt believes that 
the newspaper medium is best for his 
business. However, the displayroom 
at the Plymouth Flour Mill always in- 
corporates the bright posters and pla- 
cards supplied by manufacturers in its 
displays. 

King Midas feeds are featured at 
the Plymouth Flour Mill and Mr. Gritt 
is well pleased with the results he has 
attained with this line in past years. 


“Quality feed has to be the basis of 
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every successful feed mill or store,” he ex- 
plained. “All the sidelines in the world 
won't make a feed business successful if it 
doesn’t handle quality feed in the first 
place!” Purina feeds are also popular sellers 
at the Plymouth Flour Mill as are salt, 
seeds, and poultry remedies. 

“Our seed sideline is a highly successful 
one,” Mr. Gritt stated. “We do a large 
volume of seed selling and display our seeds 
prominently just inside the main entrance 
to our displayroom.” 

Mr. Gritt’s son Kenneth is his sole as- 
sistant at the Plymouth Flour Mill at pres- 
ent. Kenneth is an ace salesman and also 
does most of the firm’s delivering. Deliveries 
are confined to the city limits except in 
rare cases. When feed is delivered outside 
Plymouth, a service charge based on ton- 
nage is added to the cost of the feed. 


through the courtesy of the Florida 
Agricultural Experiment Station, 
Gainesville, Florida. 


“Country deliveries are outmoded, just 
like selling on credit,” Edward Gritt con- 
cluded. “Cash and carry not only is the 
coming policy—it is the best way to sell 
feed today!” 

@ EDEN ELEVATOR, INC., Eden, Wis., 
has been incorporated by Joseph Bauer, jr., 
Ivan G. Tupper, and Dorothy Bauer. 


@ HUKREIDE & DULL, Bertha, Minn., 
have purchased George Domian’s feed and 
seed business. The new owners are Ted 


Hukreide and Harold Dull. 


@ GREEN COUNTY FARM BUREAU, 
Brodhead, Wis., is planning to install a 
new feed mixer and grinder. 


MANGANESE DEFICIENCY. Pho- 
tograph through the courtesy of the 
Poultry Department, Cor- 
nell University, Ithaca, New York. 


Feeds that aren't COMPLETELY mineralized always present the danger 
of mineral deficient rations, dissatisfied customers. 


HEALTHY STOCK 
MEANS HEALTHY 
FEED BUSINESS 


MINERAL CONCENTRATE 


Adding Herman Nagel’s “Formula B” to your feeds assures COMPLETE 
Mineral Nutrition—adds both talking points and performance. It assures 
adequate phosphous nutrition, because the phosphates are COMPLETELY 
SOLUBLE. It prevents “trace mineral” deficiency, because it contains 
Manganese, Cobalt, Iodine, Iron, Copper, Zinc, Boron, all in proper bal- 
ance. You add Calcium Carbonate and Salt from your own supply—save 


freight and cost. Requires no premix. 


Like “Formula B” except it 
does not contain the phos- 
phates. Useful in supplying 
balanced “trace” minerals to 
phosphous-rich feeds or rations. 


WRITE FOR NEW CIRCULARS ON 


BOTH 
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“FORMULA B"' 


Distributed in Eastern Area by 
The Amburgo Company, Inc. 


Philadelphia 2, Pa. 


The HERMAN NAGEL CO. - 53 W. Jackson Blvd. + Chicago 


AND "'TRACE" 


1421 Chestnut St. 


Clive F. Marshall Joins 
lowa Milling Co. Staff 


Clive F. Marshall has become an execu- 
tive of the Iowa Milling Co., Cedar Rapids, 
Iowa, according to an announcement by 
Joseph Sinaiko, president of the firm. Mr. 


CLIVE F. MARSHALL 


Marshall formerly was associated with Al- 
lied Mills, Inc., Chicago, IIl., with whom 
he had served for 14 years. 

Prior to joining Allied, Mr. Marshall was 
a member of the staff of Dreyfus & Co., 
international grain concern. In 1944 he 
succeeded Colin §. Gordon as price execu- 
tive in the OPA cereal, feed, and agricul- 
tural price section, serving through 1945. 
He is credited with a successful fight against 
elements which would have maintained the 
principle of markup over cost in the feed 
industry. 


R. B. Maas Resigns From 
Screw Conveyor Corp. 


Russell B. Maas, a founder, vice presi- 
dent, treasurer, and director of the Screw 
Conveyor Corp., Hammond, Ind., has an- 
nounced his resignation from the firm. Mr. 
Maas also served as plant manager and 
director of sales for the milling machinery 
manufacturing company. He has not yet 
announced future plans. 

Widely known throughout the milling 
industry, Mr. Maas is president of the Inter- 
national Institute of Milling Technology. 
He is recognized as an outstanding expo- 
nent of modernized bulk handling methods. 


@ HARRIS MILLING CO., Mount Pleas- 
ant, Mich., is nearing completion of its new 
200,000 bushel concrete elevator at Owosso. 


@ CLEVELAND CO-OP, Cleveland, Wis., 
is planning construction of a new elevator 
and feed store. 


@ PARKERSBURG FEED MILL, Parkers: 


burg, Iowa, is enlarging its plant. 
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When you fortify your feeds with B-Y-21*, 
you get a guaranteed riboflavin potency of 


3630 milligrams per pound, or 8000 micrograms 
per gram. 

In addition to riboflavin, you get other essen- 
tial B vitamins at no extra cost—pantothenic 
acid, biotin, folic acid, pyridoxin, nicotinic acid, 


ial Solvents Corp. 
Terre Haute, Indiana 


and choline. You get a booster that’s al/ uini- 
formly-rich feed material. 

For riboflavin from a natural source, plus 
extra feed values, buy B-Y-21 dried fermentation 
solubles. 

Write for all the information on using B-Y-21 


in your feeds. *Reg. U. S. Pat. Off. 


Please send me, without obligation, additional information on B«Y-21. 


MAIL THIS 
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Southern Nutrition School 


Set for Baton Rouge Oct. 20-21 


@ PLANS have been completed for the an- 
nual nutrition school sponsored by the 
Southern Mixed Feed Manufacturers asso- 
ciation and Louisiana State university which 
will be held Oct. 20-21 at Baton Rouge, the 
university nutrition short committee has 
announced. 

Speakers scheduled to appear on the two- 
day program include Dr. Roland M. Bethke, 
Ohio agricultural experiment station; Wal- 
ter C. Berger, president of the American 
Feed Manufacturers association; Dr. Cliff 


Carpenter, Institute of American Poultry 
Industries: Dr. E. I. Robertson, Cornell uni- 
versity; Damon Catron, Iowa State college; 
Dr. Russell Miller, Pennsylvania State col- 
lege; and Dr. Paul Chapman of Georgia. 

The meeting will open at 9 a.m. Oct. 20 
with an address of welcome by H. W. Stoke, 
president of Louisiana State. A. T. Penning- 
ton, Memphis, Tenn., president of the 
Southern association, will respond on behalf 
of the organization. 

Dean J. G. Lee, jr., of the LSU college 


the topeile-view into a Spront-Waldron 


rusher Feeder. 


Expertly designed and precision 


built, the Sprout-Waldron Feeder cuts power losses, 
steps up productive capacities, and speeds production | 
by affording control of dry ime. mixers, 


inders, conveyors, etc. 


Get the advice of your 
ative. You may find that you have been losing money 
because you lack the feed control which Sprout-Wal- 


dron can give you. 
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Buy Sprout-Waldron for the finest © 
in processing machinery . . . 


dron fo advice 


look to Sprout-Wal- 


of agriculture, will follow Mr. Pennington 
with his address on “The Job of the Col- 
lege of Agriculture and Its Relation to the 
Feed Industry.” Dr. Charles W. Upp of 
the host school then will explain the plan 
and purpose of the nutrition school. Mr. 
Berger will be the next speaker, talking on 
“The National Feed Outlook.” 

Other speakers Oct. 20 will be Drs. 
Chapman, Bethke, Miller, and Carpenter 
and Ben Focht, Allied Mills, Inc., Chicago, 
Ill., whose topic will be “Better Merchan- 
dising.” A discussion and question period 
will conclude the first day’s program with 
the speakers and the following participating: 
C. W. Ryan, Mountain City Milling Co.; 
W. C. Schofield, Purina Mills; and W. T. 
Oglesby, J. B. Francioni, C. H. Staples, and 
C. I. Bray, all of LSU. 

Drs. Robertson and Bethke will be fea- 
tured on the morning program Oct. 21 
along with Jack Sams, Blatchford Calf Meal 
Co., Waukegan, IIl., who will discuss ““Feed- 
ing and Management of Dairy Calves and 
Dry Cows”; L. L. Rusoff of LSU discussing 
“Mineral Nutrition in Farm Animals”; and 
D. M. Seath of the LSU staff. 

Dr. Robertson of Cornell will again speak 
on the afternoon program Oct. 21. Damon 
Catron, Iowa State college, will follow him 
and will present “Recent Developments in 
Swine Nutrition.” A. B. Watts of LSU will 
be the concluding speaker. Another dis- 
cussion and question period will close the 
afternoon's activities. 

The two-day meeting will end with a 
Sigma Xi lecture the evening of Oct. 21. 
Dr. Miller of Penn State will be the even- 
ing speaker. His subject is to be “Animal 
Nutrition and Human Welfare.” 

Early arrivals will have an opportunity to 
see Tulane’s football team play the Univer- 
sity of Mississippi at New Orleans Oct. 18. 
A golf tournament will be held at West- 
dale country club in conjunction with the 
nutrition school with a barbecue planned 
for the evening of Oct. 20. 


Union Special Makes Four 
Transfers of Personnel 


Four changes in management and sales 
personnel have been announced by the 
Union Special Machine Co., Chicago, Il. 
Marion O. Moulton, a veteran of 14 years 
with the firm, has been named assistant 
manager of the branch at St. Louis, Mo. 
Jamie Boyette has been transferred from 
Greensboro, N. C., to Jackson, Miss., to 
fill the vacancy created by Mr. Moulton’s 
transfer. 

W. D. Harrod has been transferred from 
Dallas, Tex., where he was working under 
the St. Louis office, to Greensboro to suc- 
ceed Mr. Boyette. Luther D. Cassell has 
been shifted from Baltimore, Md., to ‘Allen- 
town, Pa., where he will represent Union 
Special in part of the Philadelphia territory. 


ARCADY TECHNICIAN DIES 

Rupert C. Peacock, 59, laboratory assis- 
tant to Fred A. Rech, chief chemist of the 
Arcady Farms Milling Co., Chicago, IIl., 
died suddenly Sept. 5. Mr. Peacock had 
been associated with Arcady since 1942. 
He was stricken while at work in the com- 
pany laboratory and died the same evening 
at Roseland Community hospital. 
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HUDSON 
AUTOMATIC Lektrik-Heet TANK HEATER 


The first good freeze and farmers will thank you for 
selling the Hudson Lektrik-Heet* stock tank heater. But 
the smart dealer won’t wait until then to stock this “hot” 
item. Look at the sales-making story. Saves labor AND 
saves fuel. Needs NO attention—it’s completely automatic. 
Uses electricity only when needed! Easy to install! Tested 
and Proved by farmers in every climate! 


Pre-sold by HUDSON Advertising 


Leading farm papers in your 


territory tell your customers : 


about the Hudson Lektrik-Heet* 
Cash in on this tremendous 


| 


prayers and Dusters 
Hay Tools and 
Barn Equipment 


Livestock Equipmen 


advertising — display them now. 
Sales-making display unit in 
each carton. Be ready—order 
from your jobber now. 


Hudson Alaskan* 
The depend- 
able, efficient 
oil-burning 
heater, all 
welded. 


Hudson Klondike* 


=== Burns anything 


from corn cobs 
to coal. Welded 
into one piece 
for long life. 


TESTED AND PROVED EQUIPMENT 
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VITAMIN 


"Something NEW Has Been Added” 
to Dawe's famous comprehen- 
sive feed enricher. Now the sta- 
bility of Vitamin A in VITAMELK BASE 
is definitely guaranteed on a money- 
back basis. Vitamin D is similarly 
guaranteed. 

Through the exclusive AD-SEAL-IN 
process these vitamins are sealed with a 
protective coating which resists oxidation, 
harmful minerals, heat (up to 160° Fahren- 
heit), adverse storage and trucking con- 
ditions, etc. — BOTH BEFORE AND AFTER 
BEING MIXED IN FEEDS. The coating does 


(Please attach to lett 

‘erhe 

41000 ANUFACTURING co. 
ichmond 

Chicago 32, Illinois 


Please Send full information about 


E with guaran 
teed Vi 
itamins A 

City. 


the new VITAMELK 
and D potencies, 


“A” POTENCY 


wow INSURED 
MONEY-BACK GUARANTEE 


not release the vitamins until they reach 
the intestines of the animal! ‘ 

For many years VITAMELK BASE has 
been widely used by successful feed man- 
ufacturers from coast to coast. It simplifies 
mixing. It provides unified inter-related 
multi-vitamin fortification, together with 
other important nutrients. And NOW, in 
addition, it offers dependable A and D 
potencies under a genuine guarantee. 

This scientific time-proved product, to- 
gether with Dawe’s many services for 
mixers, may greatly boost sales of YOUR 
branded feeds. Write for the facts! 


TERMS OF GUARANTEE 


Vitamin A potency guaranteed for 6 
months and Vitamin D potency guar- 
anteed for 12 months from date of man- 
vfacture. Proportionate cash refund 
will be made for any potency shortage. 


yoo yoo yoo yoo yo 


JOOP CP 


THE FEED BAG — October —_ 


: 
| 
; 
. 
| 
WRITE 
| 
304-8 


—National 
(Continued from page 30) 


Canadian wheat board was formed during 
World War I to handle the marketing of 
grain. 

“Out of this wartime experience, there 
came the idea of a wheat board which was 
to be a marketing rather than a purchasing 
body and was to be a statutory monopoly,” 
Mr. Jones said. “Opponents of open mar- 
kets have claimed that the wartime wheat 
board brought about better prices and a 
better marketing system, failing to note that 
its real purpose was to keep prices down in 
the early postwar period of scarcity.” 

In 1920 a period of declining prices was 
encountered which finally resulted in for- 
mation of the Alberta wheat pool in 1923, 
Mr. Jones related. From then on the gov- 
ernment took an increasingly greater con- 
trol over the grain trade until today it is 
no longer free in Canada, he reported. _ 

“Now I would not presume to offer ad- 
vice to you men engaged in the grain and 
feed business of the United States,” Mr. 
Jones said. “I merely tell you of our ex- 
perience and the lengths to which mis 
guided people will go to further the ends 
of the particular theory or ism they espouse. 
We of the Canadian grain trade have been 
remiss in not informing the people whose 
interests must always be safeguarded: the 
producer, the farmer on the land—for if he 
fails, we cannot succeed. If he prospers, all 
prosper. I suggest, therefore, that you do 
not sit back and allow misconceptions of the 
service you perform to be bandied about by 
irresponsible men, for a lie unrefuted is 
finally accepted as truth. We know, for we 
have failed to nail untruth, and the whole 
industry from the farmer himself down to 
the final handler, -has suffered and will suffer 
more before this experiment in state trading 


Feed men turned redmen as the Poultry & Egg National Board held a pow wow breakfast 


Sideglances at St. Louis Meeting 


The Poultry & Egg National Board held 
another of its industry breakfasts in con- 
junction with the meeting. This one fol- 
lowed the Indian theme and state leaders 
who filled quotas were given Indian head- 
dress and tom-toms. Hobart Creighton, pres- 
ident of PENB, served as the big chief. 


Oscar Haertel, Hiawatha Grain Co., Min- 
neapolis, gave his son John his convention 
baptism by bringing him along. John has 
one and one-half years of school left before 
he will be ready to enter the trade. 


There was much hilarity at the river boat 
where an old-time “mellerdrammer” was 
played. George Blewett, secretary of the 
Texas Grain & Feed Dealers association, sat 
in an off-stage box and kept the audience 
in stitches with his sharp tongue. He was 
matched by the villain at one part of the 
play. The villain’s henchman asked “Do 
you think any one saw us come in here?” 
“No,” answered the villain, “not unless 
grandpa over in the box did.” 

Secretary Ron Kennedy ran into two 
number 32’s as he awarded door prizes. 
Evidently the printer’s numbering machine 
did not turn so it cost the association an 
extra $5.00. 

* 

The St. Louis Merchants’ Exchange 
printed a daily market report for distribu- 
tion at the convention. It was well-received 
because of the current price fluctuations. 


In adding the presidency of the Secre- 
taries’ Circle, Lloyd Case increased his asso- 
ciation jobs to seven. The others are the 
Colorado Wool Growers’ association and 
its ladies’ auxiliary; Colorado Grain & Feed 
association; Wyoming Grain & Feed asso- 
ciation; Colorado Frozen Foods association 
and the Colorado Grain Improvement 
Council. 

* * 

Galveston, Tex., made a determined drive 
to obtain the 1948 meeting but they will 
have to wait until 1949. Their slogan was 
“Galyeston—where the reception is warm 
and the weather cool.” 

* 


Miss E. Frederickson who works with 
Jerry Parks at Kansas City let Jerry stay 
home and came to her first convention. She 
sat in on the jobbers’ meetings and enjoyed 
every minute of all the other sessions. 

* & 


Felix Meyer, the Houston, Tex., feed 
and grain jobber, sported his cowboy boots 
as usual. St. Louisans felt sure the South- 
west was represented. 

Association secretaries and members of 
the country elevator committee had their 
eyes opened at an “off the record” meet- 
ing with two government officials. They 
were Harry Weiss, deputy administrator of 
the wage and hour division, and Fred D. 
Entermille, assistant director of the grain 
branch of USDA. 


reaches its final disastrous end,” Mr. Jones 
concluded. 

Representing farm organizations, John 
H. Davis, executive vice president of the 


in conjunction with the recent convention of the Grain & Feed Dealers National association 
held at St. Louis, Mo. The seated chiefs shown above are, from left to right: W. K. Wool- 
man, Delaware; Don Maxwell, Wyoming; "Pocahontas" Doris O'Brien; Clarence Worley, 
New Mexico; Clarence Viault, Arizona; and Wiley Akins, Texas. In the second row are: 
Larry Rember, assistant general manager of PENB; Fred K. Sale, Indiana; Vern Steckley, 
Indiana PENB leader; Hobart Creighton, president of the Board; Homer |. Huntington, 
general manager; and "Tiny" Wilhelm, PENB secretary. 
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National Council of Farm Cooperatives, ad- 
vocated a change of emphasis toward in- 
creased farm production rather than the 
program of scarcity of the 30's. He said 
that support and restriction mechanisms 
should be kept on the law books but that 
before they could be put in motion the 
approval of a board of industry marketing 
men should have to be obtained. 

Mr. Davis claimed that the aims of co- 
operatives and private business are alike in 
some respects. Both, he maintained, are 
interested in seeing that private enterprise 
is continued and both are interested in a 
minimum of government in business. 

Congressman Charles B. Hoeven of Iowa, 
a member of the house committee on agri- 
culture, told of the congressional hearings 
now being held at various places in the 
country to help formulate a new long range 
agricultural program. He pointed out that 
under the Steagall amendment we have a 
program to protect agriculture until Dec. 
31, 1948. 

“Witnesses before our committee were in 
general agreement that a sound agricultural 
program must be based on an economy of 
abundance,” Congressman Hoeven said. 
“Applied to agriculture an economy of 
abundance means that the basic purpose of 
our national policy should be to solve the 
problems of agriculture by unrestricted pro- 
duction of things that people want and the 
profitable use of those products rather than 
by efforts to restrict production.” 

He reported that witnesses before the 
committee seemed to favor some type of 
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price supports. He indicated that it is pos- 
sible that the parity formula will be stream- 
lined and revised and that it may include 
labor costs. 

R. C. Woodworth, chairman of the Na- 
tional Grain Trade Council, outlined his 
organization’s ideas on a long range agri- 
cultural program. He said that their sug- 
gestions incorporated the following points: 
(1) the maintenance of a free economy in 
America through the use of free markets; 
(2) the conservation and upbuilding of 
our soils; (3) the careful avoidance of farm 
schemes which tend to freeze the farm 
economy into uneconomic patterns; (4) 
provision for automatic and prompt assis- 
tance to farmers who suffer severely from 
the abnormal hazard of drouth, flood, insect 
pests, plant diseases, hail, and other hazards; 
and (5) a strong national program for the 
release of potential demand for all the food 
and fiber our farmers can produce under 
careful soil management. 

Dan Southwell, Southwell Grain Co., 
Buffalo, chairman of the resolutions com- 
mittee, offered the following resolutions 
which were adopted: (1) reaffirmed resolu- 
tions on policy adopted at the 50th annual 
meeting in Chicago and ordered that printed 
copies be made available; (2) endorsed farm 


policy outlined by National Grain Trade 
Council and thanked that group for its legis- 
lative work; and (3) directed the association 
officers to do everything possible to inform 
the public of the true character of present 
market instability and that the public be 
fully informed of the cost of our grain ex- 


1948 MEETING AT DES MOINES 


The Grain & Feed Dealers National 
association will hold its 1948 convention 
at Des Moines, lowa, according to Don 
F. Clark, secretary. The dates for next 
year's meeting are Sept. 20-22 and the 
headquarters will be at the Hotel Fort 
Des Moines. 


port policy and its effect on sustaining high 
domestic market prices. 

The report of nominations committee 
chairman Frank C. Bell, Bell-Sage-Irons 
Grain Co., Omaha, was also accepted. A. H. 
Meinershagen, Higginsville, Mo., nominated 
Mr. Green for president. Other officers 
elected were: Charles G. Robinson, Scruggs- 
Robinson Co., Memphis, Tenn., first vice 
president; R. C. Booth, Piper Grain & Mill- 
ing Co., Cedar Rapids, Iowa, second vice 
president; and R. F. Cunningham, R. F. 
Cunningham & Co., New York, N. Y., 


“Oh, oh—just wait until she turns around and sees this!" 
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STATE leaders of the Poultry & 
Egg National Board were hon- 
ored at a breakfast meeting 
held in conjunction with the 


convention of the Grain & 
Feed Dealers National asso- 
ciation, with an Indian theme 
prevailing. Chris Miller, Rus- 
sell-Miller Milling Co., Min- 
neapolis, Minn., brought along 
131 silver dollars as the quota 
for the state of Montana and 
is shown left pouring them into 
the outstretched hands of Ho- 
bart Creighton, Warsaw, Ind., 
president of PENB. (Photo by 
The Feed Bag) 


third vice president. Mr. Bowden was re- 
elected executive vice president and Don 
Clark was named secretary to succeed Ron 
F. Kennedy who has resigned. 

The following directors were elected: 
Sterling Masters, Kansas City, Mo.; Troy 
Cox, Seattle, Wash.; Ralph Brown, Cin- 
cinnati, Ohio; F. J. Faber, Philadelphia, Pa.; 
W. B. Fox, New Orleans, La.; B. O. Holm- 
quist, Omaha; R. H. Sturtevant, Kansas 
City; C. J. Martenis, New York City; C. F. 
Morriss, Charlotte, N. C.; Grover Simpson, 
Salina, Kan.; James Baker, Los Angeles, 
Calif.; Earl M. Combs, Chicago, Ill.; E. B. 
Evans, Decatur, IIl.; E. C. Dreyer, St. Louis: 
R. D. Jackson, Tampa, Fla.; LeRoy God- 
frey, Chicago; F. R. Houlton, Denver, 
Colo.; John McCaull, Minneapolis; Emory 
Cocke, ‘Atlanta; Sterling Nelson, Salt Lake 
City, Utah; Fred Watkins, Cleveland, Ohio: 
and E. E. Allison, Indianapolis, Ind. All 
directors representing affiliated associations 
held over as well as 23 other directors who 
were elected in 1946. 

The annual banquet was held Sept. 16 
with S. W. Wilder, Wilder Grain Co., 
Cedar Rapids, Iowa, as honor guest. Louis 
Bromfield, noted author, was the principal 
speaker. The Secretaries’ Circle, composed 
of executive secretaries of affiliated state 
associations, met several times during the 
convention to discuss matters of importance. 
New officers include Lloyd Case of the 
Colorado Grain, Milling & Feed Dealers 
association as president and William Flem- 
ming of the Northwest Retail Feed asso- 
ciation, secretary. 
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through the salt block! 


hi sentially what happens to in- 

his sketch shows you essentially wh 
pantie iodine in salt blocks. It oxidizes from the - 
face so rapidly that the animal probably never catches 
up with it in the middle of the block. 


only in degree when in- 


— dize livestock feeds and 


organic iodine is used to io 
mineral mixtures. 

s can be eliminated when salt 
ith Tra-min. Tra-min 
c Iodine — which is 


However, iodine losse 
blocks and feeds are iodized wi 
contains “protein-bound” Organi 
100% stable! Add Tra-min to your feeds. 


IODINE 
INSIDE 


Organic lodine in Tra-min is held 100% full strength until. REQ 


it is actually assimilated by the animal or fowl. It is “protein- 
bound” by our exclusive patented process, so that it is h 
. A 2 Ibs. TRA-MIN per ton of ational Research Council Standards 
released only by digestion. feed supplies the following 
When you iodize salt blocks or feeds with Tra-min, you pas nai : 
can be sure your customers are getting full iodine value. 50911 Mo, ms. |. 
Besides, six-year feeding tests show that Organic Iodine is ; ee feed feed ae feed 
better assimilated. It promotes better growth, production 
and reproduction in farm animals and poultry. 26.831 Mg. | 25. Mg. 
Mangonese| per Ib. per Ib. 
In addition to 100% stable Organic lodine—Tra-min also triad ae 
supplies important trace minerals—manganese, cobalt, cop- 
per, iron and zinc. Cobalt .5034 P.P.M. .5 P.PLM. 
The chart on the right shows how Tra-min satisfies the 8196 Mg. 9 Mg. : 4 
nutritional requirements of these minerals for various farm J Per 
animals. 
But here's the pay-off with Tra-min—it actually costs less daily for 
when you iodize your feeds with this important ingredient! feed feed gs 
Save money .. . improve your feeds . . . iodize with Tra-min. 
Write today for a copy of our 6-Point Facts File on Tra-min. 7 my Mg. 
inc per 
Address Dept. B -10. feed 
2 Ibs. of TRA-MIN to a ton of feed is all you need except 
| mag ='N concentrates or when grain is fed along with mash. “ 
4 WISCONSIN : TEXAS NEW: ENGLAND 
Western Lime & Cement Cé.. “Henaiz Supply Co. Grandone, ‘Inc. 
Milwaukee 1, Wise, Lubbock, Texas Needham, Mass. 
2OR WEST COAST HAVANA, CUBA MINNESOTA 
Nutritionol Products Co. El Ave Newsome Commission 
Sczemen, Mont. Sen Rafeet. 456 Minneapolis, Minn, 
2 IN CANADA: Whitmoyer taborotories, itd. ¢ 
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(Continued from page 17) 


ducts, C. O. Turner; brewery products, 
Robert T. Thornburg; citrus products, E. 
Peck Greene; corn products, D. M. Stalter; 
cottonseed products, J. F. Fudge; distillery 
products, H. R. Walls; dog food, F. W. 
Quackenbush; lespedeza products, A. C. 
Summers. 

Linseed and flax products, G. G. Frary; 
marine products, W. C. Supplee; milk pro- 
ducts, H. A. Halvorson; miscellaneous pro- 
ducts, W. L. Hunter; molasses, F. D. Brock; 
mineral feeds, Bruce Poundstone; oat pro- 
ducts, I. Levin; peanut products, C. R. 
Clark; penicillin byproducts, V. E. Munsey; 
rice products, George H. Marsh; rye pro- 


ducts, W. C. Geagley; screenings, C. R. 

Plumb; sorghum products, R. W. Ludwick; 

soybean products, V. L. Fuqua; vitamins, 

W. B. Griem; wheat products, Parks A. 

Yeats; and yeast, W. C. Supplee. 


@ DELMAS EATON, Steelville, Ill., has 
purchased the feed business formerly op- 
erated by his brother Noel. 
NAMED TERRITORY SUPERVISOR 
Harry G. Covert has been appointed 
territory supervisor for southwestern Iowa 
by the Mississippi Valley Grain & Feed Co., 
Muscatine, Iowa, W. F. Schafenacker, sales 
manager of the firm, has announced. Mr. 
Covert was formerly associated with the 
Des Moines Register & Tribune and also 
served with several feed concerns. 
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NON- 
PROTECT SCHUTTE 


ELECTRIC MAGNETS 


HAMMERMILL 


Pat. Pending 


Pending 


Hinged types approved by 
Mill Mutual Fire Preven- 
tion Bureau for Class A 
or Class B installation 


aes GNIZING the importance of protecting their hammermill 


from the tramp iron menace, Schutte Pulverizer Company include 
the Eriez Non-Electric Permanent Magnet in the feeding chute... 
Thus buyers of Schutte Hammermills need not fear damage to the 
machine, contamination of feedstuffs, nor subsequent destruction of 
their customers’ livestock due to tramp iron or steel, The elimination 
of fire hazards and dust explosions from sparks caused by tramp 
iron passing through processing machines is sufficient cause for in- 


stalling Eriez Magnets in machines now in use, in feed tables, 
spouts, chutes or conveyors of wood or steel. Approved by Mill 


Mutuals everywhere, Eriez Magnets are proving “worth their. 


weight in gold” to the milling industry. 


Your copy of Bulletin 101 awaits your request. 


When U's Magnetic Protection... See Erviey First . 


MANUFACTURING. COMPANY 
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Kennedy New Secretary Of 
Minnesota Feed Groups 


Ron F. Kennedy has been appointed sec- 
retary-treasurer of the Northwest Country 
Elevator association and secretary of the 
Minneapolis Terminal Elevator association, 


RON F. KENNEDY 


officials of both groups have announced. 
Mr. Kennedy had served as secretary-treas- 
urer of the Grain & Feed Dealers National 
association since March, 1946. Don F. Clark 
has been promoted to secretary of the Na- 
tional group to succeed him. 

Mr. Kennedy, a native of Spokane, Wash., 
served in the army air forces for five years 
during the World War II- period. He was 
discharged with the rank of colonel after 
intelligence service overseas. 

Prior to entering service, Mr. Kennedy 
was secretary of the Western Grain & Feed 
association, serving that organization from 
1937 to 1940. From 1934 to 1937 he had 
been secretary of the Pacific Northwest 
Grain Dealers association. Earlier Mr. Ken- 
nedy had been a reporter on the Spokane 
Daily Chronicle. He is a graduate of Stan- 
ford university. 

Mr. Kennedy succeeds James F. McEIli- 
gott as secretary-treasurer of the Northwest 
elevator group. Mr. McElligott resigned re- 
cently on his physician’s orders. Mr. Ken- 
nedy will make his headquarters at Minnea- 
polis. 

@ J. R. MAC DONALD, Fort Dodge, 
Towa, and associates have incorporated Dr. 
Mac Donald’s Vitamized Feed Co. for 
$150,000. 


HENSLER ON LEAVE OF ABSENCE 


Harold W. Hensler has been granted a 
leave of absence from the Arcady Farms 
Milling Co., Chicago, Ill., W. D. Walker, 
president of the firm, has announced. Mr. 
Hensler had requested the leave. Well 
known throughout the feed industry, he 
has been associated with Arcady for 27 
years including service as secretary and as 
assistant to the president. 
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The Secretaries’ 
ELS 


Lucky Lloyd N. Case, executive secretary 
of the Colorado Grain, Milling & Feed 
Dealers association and other Rocky moun- 
tain area groups, spent his vacation splash- 
ing in the surf at Santa Cruz, Calif. Mr. 
Case had a tussle with a big breaker and 
came out second best, suffering a broken 
toe. 

Another California visitor was G. E. 
Blewett, secretary-treasurer of the Texas 


Blewett is emphasizing to his members the 
importance of Texas grain raisers producing 
wheat of uniformly high quality. He reports 
that some Texas wheat is well below that 
grown in other states in quality. 

Hugh piles of wheat in open fields were 
no novelty but a common occurence in 
Kansas this year, writes Orris E. Case, sec- 
retary-treasurer of the Kansas Grain, Feed 
& Seed Dealers association. Mr. Case says 
the field piles convinced him that estimates 
on the 1947 Kansas wheat crop were well 
below the actual production. 

C. V. Thomas, secretary of the Ohio 
Grain, Mill & Feed Dealers association, was 
complaining about his state’s excessive rain 
during the summer months. Now he re- 


Grain & Feed Dealers association. Mr. ports that almost from the time he voiced 


Some of America’s Most 
Successful Dairymen Say... 


IN BENEFITS 
PROMOTE 


FAST GRO 
RUGGED HEALTH! 


No longer 


er frot ion! | FITTING 
\ RATION 


ntr 
other special 


ch sources. 


Help Your Customers Raise Profitable Heifers 
by Featuring the Ful-O-Pep Plan! 


Cash in on today’s profit opportunity by recommending and selling Ful- 
O-Pep Calf Starter and Ful-O-Pep Fitting Ration. These vitamin-rich 
feeds build satisfied customers and repeat business, and open the door 
to big tonnage on other Ful-O-Pep Feeds. For more information write to 


THE QUAKER OATS COMPANY, CHICAGO 4, ILL. 


*Reg U. S. Pat. Off. 


his first complaint, the weather has turned 
drier even than he wanted it. Corn, oats, 
and soybean production in Ohio is way 
down this year, Mr. Thomas reports. 

Political brothers under: the skin are Don 
Clark, the new secretary of the Grain & 
Feed Dealers National association, and Fred 
K. Sale, secretary of the Indiana Grain & 
Feed Dealers association. Mr. Sale writes 
that since Mr. Clark is a Republican “he 
is all right with me.” 

The Northwest is experiencing the worst 
boxcar shortage in its history, reports Pete 
Stallcop, secretary of the Pacific Northwest 
Grain Dealers association, who comments 
that “you fellows in the Midwest have more 
senators plugging for you than we out here 
in the forgotten Pacific Northwest.” 

Two special railroad cars were reserved 
by members of the Nebraska Grain & Feed 
Dealers’ association to carry them to the 
Grain & Feed Dealers National association 
convention at St. Louis, Mo., according to 
Howard W. Elm, chief book custodian of 
the Nebraska group. 

Iowa had a hot summer (as usual) and 
Mark G. Thornburg, secretary of the West- 
ern Grain & Feed association, blames the 
tropical winds which heated his state on 
neighboring Kansas, over the objections of 
Orris E. Case, Kansas secretary. 

Don Clark, successor to Ron Kennedy as 


-secretary of the Grain & Feed Dealers 


National association, is a native of Minne- 
sota and a graduate of the agricultural 
economics curriculum at the University of 
Minnesota. He is 39 and was formerly asso- 
ciated with the AAA and CCC. 

D. A. Meinershagen, secretary of the 
Missouri Grain, Feed & Millers association, 
is convinced that the new bulletins issued 
by the Grain & Feed Dealers National are 
doing a lot of good in proving to farmers 
the merits of -formula feeds. Mr. Meiner- 
shagen tosses a bouquet to Ed Cherbonnier 
of the National for his work on the new 
publications. 


@ A & B FEED & SEED STORE, Ed- 
wardsville, Ill., is planning to construct a 


new 23,760 bushel concrete grain storage 
bin. 


"I'm a helluva poor speaker so I'll just 
pass out copies of my speech and you 


can read it anytime." 
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Mr. X, a first-rate product, traveled sec- 
ond class, which he felt was a necessary 


Dampness made him a drip... sapped 
his vitality enroute to work. Then he learn- 
ed about Bemis Waterproof Bags... 


Bemis Waterproof Laminated Textile 
Bags are light in weight yet are the 
strongest shipping bags made. They 
are tested before they’re put to work. 
These pre-tests stop protests... assure 
complete satisfaction. 


Waterproof Department 
Nation-wide Production and Sales 


* 


r= 
= 


But, by traveling this way, heat and dry- 
ness stole his energy. 


and got quick relief from travel hazards. 
Now he gets this first-class accommodation 
which actually costs less in the long run. 


If the exact Waterproof Bag you need 
doesn’t exist, the Bemis Research Lab- 
oratory will design it for you. For 
prices and full information about 
these safe, economical packages, mail 
the coupon today. 
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— Danforth 


(Continued from page 15) 


an all time high of approximately 30,000,- 
000 tons annually of formula feeds. 

So much for history. Now where do we 
go from here? Let’s not kid ourselves. Have 
we reached an artificial peak from which 
we must decline in normal times—or have 
we just caught our stride and are we going 
on to new heights? Look again at the 
growth pattern. After the stimulus of World 
War I feed consumption had grown to 5, 
000,000 tons, and everyone expected it to 
decline—but instead of slumping off, it 
increased to 13,000,000 tons by 1939. 
There is only one reason in the world. 
Through the scientific use of formula feeds 
production is stepped up, animals produce 
more efficiently, and farmers make more 
money. 

Today our industry, which for the first 
time is recognized as a vital and effective 
force in America, is still in its swaddling 
clothes. We are now doing 30,000,000 tons 
annually; but the livestock and poultry pop- 
ulation of America requires and should 
consume 120,000,000 tons of feed annually, 
exclusive of hay and roughages. With our 
present population we should be doing four 
times today’s volume of business. Our prop- 
osition is economically sound and all that is 
required is time and effort and education. 
I hope this demonstrates to you that there 
is an almost unique growth opportunity in 
the feed business—not only nationally and 
sectionally, but for you right in your own 
town. You can quadruple your volume— 
but you, and you alone, are the key to this 
business. 

This brings me to the second question— 
What is the profit opportunity for you as 
feed and grain dealers in handling a for- 
mula feed franchise? The answer depends 
on a number of important factors: 

First, do you insist upon having an ex- 
clusive franchise with a protected sales area 
and protected profits? 

Unless you have this your profit oppor- 
tunities, regardless of volume, are decidedly 
meager; and my advice would be to stay 
away from the formula feed business. Surely 
you have all had enough experience in 
handling raw ingredients and unprotected 
farm supplies sold by every cut-price artist 
in town to realize the importance of this! 

Second, do you handle a nationally known 
quality of feeds? 

In my opinion the day of cheap feeds, if 
it ever did exist, is now gone forever. Today 
American farmers are educated to the point 
where they are only interested in one thing 
—greater production at the lowest possible 
cost per unit. This demands quality feeds 
backed by competent research and put out 
by honest management. It is no longer pos- 
sible for you to build a business on cheap 
feeds sold at knock-down prices. I urge you 
to consider only nationally known and na- 
tionally advertised brands. Don’t ever over- 
look the importance of a good reputation. 

Third, is the feed salesman handling your 
territory thoroughly trained in selling con- 
sumers, in helping you with your merchan- 
dising problems, and in assisting you in 
properly training your employes? Does the 
manufacturer have an adequate advertising 


SHOWN above are members 
of the panel which discussed 
current feed topics at the 
Grain & Feed Dealers Na- 


tional convention at St. Louis 


Sept. 14-16. Left to right 
standing are John Hinck, Red 
Star Mills Corning, lowa, chair- 
man of the organization's re- 
tail feed committee, and E. G. 
Cherbonnier, St. Louis, the as- 
sociation's feed consultant. 
Seated are Donald Danforth, 
president of the Ralston Purina 
Co., St. Louis, and Walter C. 
Berger, Chicago, Ill., president 
of the American Feed Manu- 
facturers association. (Photo 
by The Feed Bag) 


program, as well as a cooperative local ad- 
vertising service to offer you? You have a 
perfect right to expect all of this help from 
your manufacturer. If you don’t get it you 
are being cheated out of part of your legiti- 
mate profits. 

Fourth, what is your own standing with 
the feeders in your trade territory? 

Always remember that your profits de- 
pend upon what your boss, and my boss— 
the men and women in your community 
who make up your customers—think of you 
and the service you render them. 

Now to get to the answer to the question 
as to what is the profit opportunity for you 
as feed and grain dealers in handling a 
formula feed franchise. If you have an ex- 
clusive feed franchise; if you handle a na- 
tionally known quality line; if you are get- 
ting adequate help in sales, advertising, 
merchandising, and training from your 
manufacturer and his salesman — if you 
yourself have the respect of your customers 
and they like your service and want to do 
business with you—then your feed fran- 
chise should be the most valuable account 
in your town, and should be a gold mine 
to you in profits. 

Most of the money and property in your 
community comes from agriculture — the 
average farmer spends more money with his 
feed and farm supply dealer than any other 
merchant in town. Given service and results, 
the farmer is the most loyal customer in 
America. The farmer must buy feed month 


in and month out—and in spite of booms 
and depressions, hell or high water. In a 
growing business, with protected margins, 
what greater opportunity could you want? 

But now the final question and the final 
answer. What must you, as dealers, do to 
turn such profit opportunities into cold 
cash dollars? You must make your custo- 
mer’s business your business. You can’t stop 
with selling him feed. You must give him 
a service and management program that will 
make him increased profits—so that you in 
turn will be entitled to hold his business and 
make profits on repeat sales to him. This 
service must be a genuine service, not just 
lip service. You must show a basic knowl- 
edge of the farmer’s problems, what causes 
his losses, and what makes his profits. You 
must have an understanding of the feeding 
and management program that will fit the 
farmer's particular needs and have the cour- 
age to recommend such a plan of operation 
to him. In other words, you cannot stop 
with being a salesman—you must also be a 
wise counsellor and a genuine friend of your 
farm customers. 

Every product you sell—-whether it be a 
bag of feed, a water fount, or a disinfectant 
—is designed in one way or another to help 
a customer carry on his livestock or poul- 
try operation on a more profitable basis to 
himself. You are furnishing the tools and 
supplies to be used in a business, and the 
service to insure the use of those tools and 
supplies for maximum profits. Your custo- 
mer’s relationship to you has no parallel in 
the vast retail field. He does not come to 
you for a luxury item, for a convenience 
item, or even for one of the necessities of 
human existence. In all of these—automo- 
biles, deep freeze units, vacuum cleaners, 
clothing, books, refrigerators, shoes—yes, 
even food—the customer's. choice is often 
influenced by color, convenience, and other 
factors of individual taste and preference. 
But your customer comes to you for the 
tools and supplies upon which he and his 
family depend for their means of making 
a living. No greater obligation is placed on 
anyone in business today than is placed on 
you by the feeder who says, “Here is my 
feeding operation, my animals, my equip- 
ment, and buildings. What feeding and 
management program will make me the 
greatest profits?” 

Greater effort, greater service, and greater 
consciousness of our obligation to the custo- 
mer is the key to greater growth. In step- 
ping up efforts on behalf of the customer 
the feed dealer is strengthening the founda- 
tion upon which his business rests—his cus- 
tomers’ profits. And by such unselfish ser- 
vice you will be turning your profit oppor- 
tunities into cold cash dollars. 

Feed men are prosperous business men. 
You are in a basic business because feed 
must be consumed in good times and bad. 
The country and the world has recognized 
your importance in your community. It is 
my firm belief that a good feed and farm 
supply franchise has opportunities unequal- 
led in any similar field. It is better than the 
automobile business; it is better than the 
refrigerator business; it is better than any 
other business in town because you do more 
than any other dealer to affect the farmer's 
profits; and the more you make for him the 
more he is going to make for you. 
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_ profit isn’t all in the salt. Most of it is in the extra feed 
you sell when livestock get all the salt they want and need. On 
the basis of tests at Purdue University, hogs eating 100 pounds of 
salt will eat 270 extra pounds of protein supplement. They'll put 
on weight as much as 100 per cent faster than hogs that get no salt 
and be ready for market weeks earlier. You profit from the sale of 
more feed . . . your feeds get credit for doing a better job... : 
the farmer makes more money . . . his overall feeding cost is e 
lower—all because salt helps the animal to get more nutrients is 
out of feeds, Morton’s Free Choice Salt is especially developed 
for livestock feeding — and is nationally advertised in more than 
60 important farm magazines. Write for copy of booklet “Free Choice 
Salt for More Profitable Livestock Feeding.” 


MORTON SALT COMPANY, Chicago 4, Illinois 
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Ohio Nutrition Meet Nov. 6-7 


University Plans Varied Program 


@ FEED men who attend the Ohio animal 
nutrition conference, which is scheduled to 
be held Nov. 6-7 on the campus of Ohio 
State university at Columbus, will get first- 
hand reports on current problems both do- 
mestic and foreign from experts eminently 
well qualified to discuss the subjects they 
have chosen. 


Reporting on the international farm pic- 
ture, Mervin G. Smith, former assistant agri- 
cultural attache at the American embassy in 
Mexico City, will discuss ““Mexico—Custo- 


mer or Competitor?” Widely experienced in 
farm matters south of the border, Mr. Smith 
is expected to explain in simple terms the 
features that make Mexico a customer and 
those that identify her as a competitor. 

Speaking on the morning program Nov. 
6 will be Damon Catron, swine specialist 
from Iowa State college whose topic will 
be “Practical Swine Nutrition” and Pro- 
fessors J. S. Coffey and L. E. Kunkle of 
the host school’s animal husbandry de- 
partment. They will tell “What Becomes of 
Your Hog Feed.” 


30% MORE SUCTION 4 


CLEANS BAGS FASTER AND BETTER! 


uniquely designed suction unit, 
this speedy, efficient Type 
Bag Cleaner 30% more suction pe 
H.P. Saves power... 
s better. 
CLONE collects 
dust... tubular cloth filter catches 
balance . . . returns air to = 
space. Saves heat. Nozzle has drop- 
out screen for easy cleaning. 
Comes complete with 
CLONE Dust Collector, fan an 


motor, nozzle, filter, dust-tight box | 


with bagger, angle iron frame an 
require 


down ... just bolt it together. 


leaner sells for 3 less! 

thy oe but without cloth filter 
and bagger box. Has 5 H.P. 
Requires very little floorspace. 7 
haust from DUAL-CLONE piped out- 
ide. Write for details! 


DUAL- | 


fittings. Shipped knocked | 


Ew! Type E 


Write to-DAY for information. 
No obligation. 


24447 


818 3rd Avenue N. E., Minneapolis 13, Minn. — 


IN CANADA: P.O. Box 70, Ft. William, Ont. 


Representatives in principal cities. 


Scheduled to speak in the afternoon Nov. 
6 are Dean L. L. Rummell of the Ohio 
State college of agriculture; H. D. Branion, 
head of the nutrition department at the 
Ontario agricultural college; G. S. Vickers, 
Ohio Poultry Improvement association; and 
Dr. R. M. Bethke of the Ohio experiment 
station. Dean Rummell will talk on “Your 
Service Station” with Mr. Branion discuss- 
ing “Feeding Poultry in Canada.” Mr. Vick- 
ers has chosen as his topic “What the Flock 
Owner and the Hatcheryman Expect of the 
Feed Man.” In the final afternoon talk, Dr. 
Bethke will review nutrition research work 
done in Ohio. 

The annual conference banquet session 
will be held the evening of Nov. 6 at the 
Neil House in downtown Columbus with 
Dean Rummell as toastmaster. Guest speak- 
er will be Robert West Howard, whose sub- 
ject will be “For Whom the Bull Toiled.” 

Leading off on the morning program 
Nov. 7 will be Prof. John Slipher of Ohio 
State speaking on “Soil Management for 
Feed and Food Production.” The second 
speaker will be W. E. Krauss, chairman of 
the Ohio State department of dairy hus- 
bandry. Mr. Krauss will speak on “Calf 
Feeding and Management.” Third speaker 
on the second morning's program will be 
W. E. Glennon, Chicago, IIl., secretary of 
the American Feed Manufacturers associa’ 
tion. Mr. Glennon will present facts and 
figures on “The Feed Outlook.” 

Mr. Smith will deliver his talk on Mex- 
ico on the afternoon program Nov. 7. He 
will be followed by Gus Bohstedt, chairman 
of the department of animal husbandry a 
the University of Wisconsin. Mr. Bohstedt’s 
subject will be “Feeding the Milk Herd.” 
Concluding the conference program, Pro- 
fessors Kunkle and Coffey will return to 
tell “Here’s What Became of Your Hog 
Feed.” 

Chairmen who will preside at the four 
meeting sessions are: Prof. T. S$. Sutton, 
department of animal husbandry; Prof. E. 
L. Dakan, department of poultry husbandry: 
C. D. McGrew of the Ohio State staff; and 
D. J. Kays, department of animal husbandry. 
Discussion sessions will follow each address. 


oe 
@ KANSAS SOYBEAN MILLS, INC. 
Emporia, Kan., has been merged with Kan- 
sas Soya Products, Inc., Kansas City, Mo. 
The new firm is known as the Kansas Soys 
Products Co., Inc. 


“Junior doesn't mind watching for hawks 
since | let him use the plane!" 
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KELLOGG MILLING CO. 
| MANUFACTURERS 
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STOCKS 


GRANITE GRIT 


Month by month more poultrymen and turkey growers 
join the STONEMO family—for good reasons: 


FEEDERS LIKE STONEMO 


“We tind that our chicks are more 


vigorous and there is a more defi- 
nite use of feed. We consider 
STONEMO is of great value to 
our progress.” 

(Pennsylvania) 


“STONEMO is the most satis- 


factory Grit we have ever used 
in our 45 years raising poultry.” 


(Virginia) 


“Over the years believe 


STONEMO has helped us raise 
more husky well grown birds 
that can really take it under 
stress of high egg production.” 
(Georgia) 


“We have found STONEMO the 


most satisfactory brand of grit 
we have ever used.” 
(New Hampshire) 


ALL SIZES= CHICK TO 
TURKEY~ IN CLEAN - 
SACKS~ FREE FROM 
WASTE- GUARANT 


They note more and more winners in the Egg Laying 
Contests are STONEMO-fed. 


They find that losses from cropbound and digestive 
troubles are practically eliminated in STONEMO-fed 
flocks. 


They learn that in growing chicks, STONEMO shows 
its importance by grinding feed finer for fuller nutri- 
tion and—the flock makes swifter and sounder growth 
—brings to maturity in a greater percentage of sound, 
healthy pullets — well equipped for the production 
job ahead. 


Those are the major points which concern most poultry 
farmers. If all these “break” in their favor, they bank 
profits. 


Mr. Dealer :—you could not be more helpful to your 
poultry feed buyers than to make it a point to “sell” 
them STONEMO Granite Grit. 
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AUSTIN W. CARPENTER 


@ SCHOOL days are here again. In the 
central and high schools of the coun- 
try, boys and girls are studying agriculture 
and home economics. They are the farmers 
of tomorrow. 

How well do the feed merchants of 
America knows the instructors who tutor 
these boys and girls? 

Feed industry folks have been doing bet- 
ter in recent years in making contact with 
teachers in state agricultural colleges and 
with agricultural extension workers. Un- 
questionably, from the closer acquaintance 
thus developed, these leaders in agricultural 
education have developed greater respect 
for feed manufacturing and distributing 


Austin W. Carpenter is executive director 
of the Eastern Federation of Feed Mer- 
chants and managing editor of Business 
Farming. His opinions as expressed in this 
column are his own and not necessarily 
shared by the publishers of The Feed Bag. 


businesses of the country. This is as it 
should be. 

Of equal importance, however, is the 
development of a similar relationship with 
the agricultural and home economics teach- 
ers in every agricultural community school. 
Contact and acquaintanceship with these 
educators constitutes a grass roots philo- 
sophy of approach that seems sensible— 
the kind of approach that starts at the bot- 
tom and works up, rather than working 
from the top down. 

These paragraphs were prompted from 
a recent experience in meeting with a group 
of agricultural teachers from a number of 
central schools within my home county. 
Visiting with these teachers, I quickly and 
surely discovered they possessed very little 
understanding of the problems involved in 
the operation of a feed mill and a store in 
its relationship of supplying economical 
service to feeders. Only two of the dozen 
men in the group had been through the 
feed mills located in the villages where they 
taught. Only one of them had more than a 
street speaking acquaintance with the own- 
ers and managers of the feed businesses in 
their towns. 

The batting average of the feed men in 
the towns from whence these teachers came 
was even worse so far as relationships are 
concerned. To my inquiry as to how fre- 
quently feed dealers visited their classrooms, 
every teacher answered “never”. 

Recently, a good many businessmen have 
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been wondering how public thinking be- 
comes prejudiced against the profit system 
of business. Some wonder why so many 
farmers lay the blame for high feed prices 
at the doors of feed merchants. 

Perhaps in the experience I have related 
with agricultural educators, we have at least 
part of the answers on adverse public opin- 
ion. Quite likely, it is the* failure of feed 
men to thoroughly acquaint farm people 
with the fundamental factors involved in 
the rendering of satisfactory and economical 
feed service. 

It may be appropriate then to emphasize 
the suggestion that a good place to start on 
a practical public relations program for feed 
merchants is at the local school where the 
boys and girls from farms form thinking 
which is carried home and passed on to par- 
ents and which is carried out in operating 


practices years hence when the present stu- 
dents of our agriculture and home econ- 
omics take over farming for themselves. 
In a few instances, of which I have per- 
sonal knowledge, the agricultural instructor 
in a central school is just about the best 
salesman a local feed merchant could ask to 
have. He sells the value of formula feeds 
to his students and to their parents. He 
does this because he believes in formula 
feeds. His confidence in them stems from 
a close acquaintance with the feed merchant 
in his town who has deemed it good mer- 
chandising to cultivate his acquaintance and 
friendship and to thoroughly inform him on 
fundamentals of the feed business. 


@ TRI-COUNTY FEED & PRODUCE 
store, Kingsley, Iowa, has been opened by 
Oscar Seller and Emmett Mohrhauser. 


DO YOU HAVE: 


dependable source 
quality meal 


tor this winter 
? 


WAREHOUSES 


ELK VALLEY 


operate 12 months a year 
insuring you delivery to 
fit your production schedule. 


DIVISION, MIDLAND INDUSTRIES, | 


NDEPENDENCE, KANSA 
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HAMMER MILLS 


Good Grinding with GOOD PROFITS 


e LOW FIRST COST 
¢ LOW POWER COST 
¢ LOW UPKEEP COST 


grain reaches the screen. 


of iron get into the mill. 


open the cover. Can 


able. 


Write for details, 
stating capacity re- 
quirements 


GEHL BROS. MFG. CO. 


Established 1867 
DEPT. HR-58! 


@ Most of the grinding in a 
Gehl mill is actually done over 
the lip of the heavy steel 
breaker plate just before the 


@ Hammers are tool steel, swing- 
ing, 4-way reversible, making 
all four corners usable .. . less 
likely than rigid hammers to 
cause damage should a piece 


@ Screens are extra long, and 
easily removed without tipping 


changed without stopping the 
mill. Saves time and power 
(14 mesh sizes, 1/16" to 2"). 


® Positive auger feed, instead 
of suction pickup, prevents 
clogging . . . permits the use 
of a smaller blower and a com- 
pact dust collector . . . The 
blower is driven by a V-belt. 


© Various size pulleys available 
to meet elevating requirements. 
Heavy boiler plate housing... 
rigid and practically unbreak- 


WEST BEND, WISCONSIN 


SPEEDY . 
SMOOTH 
ACCURATE ** 
GRINDING 


Gehl Mills are noted for fast, clean cutting 
. .. big capacity with low power requirements 
and high economy .. . long life. Many in use 
fifteen years and more are still: giving good 
service, 


For Electric Motor, Belt Drive 
or Direct-Connected Gasoline Motor 


There are two models of the Gehl commercial 
mill—No. 20, with grinding chamber 20" wide 
by 34" in diameter; No. 17 with grinding 
chamber 17" wide by 28" in diameter. Either 
mill may be had for any of the three types 
of power listed above. 


Mills may also be equipped 
with magnetic separator, 
feed mixer, feed conveyor 
and other accessories. 


Fall Meeting of Wisconsin 
Seed Men Attracts 200 


Approximately 200 seedsmen were in 
attendance Oct. 3 at the Park hotel, Madi- 
son, as the Wisconsin Seed Dealers as- 
sociation staged its annual fall meeting and 
tour of University of Wisconsin experi- 
mental plots. 

President J. D. Hopkins, Madison, con- 
ducted the morning meeting which con- 
sisted of talks by prominent industry lead- 
ers. Gager T. Vaughan, Chicago, IIl., wel- 
comed the Wisconsin association into the 
state seed association section of the Ameri- 
can Seed Trade organization. 

Dr. J. R. Holbert, president of the Amer- 
ican Seed Trade association, spoke briefly 
and advised that in the future seed dealers 
must do more than sell merchandise—they 
must provide real service to customers. 

“In the long pull the best product can- 
not survive without advertising but a pro- 
duct that can’t be sold without advertising 
won't be sold long with it,” Dr. Holbert 
advised. He predicted that farmers and 
growers are going to need better strains of 
corn, alfalfa and clover in the future. 

J. M. Anderson, publisher of Seed World 
magazine, Chicago, told the group that seed 
dealers merchandise commodities which 
have not been as competitive as other lines. 
As a result, he related, some dealers have 
been careless about their service and have 
failed to advertise adequately. 

“Make your customers feel they are ap- 
preciated,” Mr. Anderson advised. “Your 
advertising will bring the customer in for 
his first visit and you can make him a steady 
customer if your service and quality is 
good.” Mr. Anderson declared that prices 
of seed will be determined exclusively by 
supply and demand. He indicated that seed 
men who follow sound business practices 
should be able to look forward to a long 
period of good business. 

Prof. A. H. Wright, who is in charge of 
seed certification for the University of Wis- 
consin, explained the Wisconsin plan of 
certification. He told of the following quali- 
fications under the Wisconsin plan: (1) 
Seed will not be certified unless it is from 
foundation stocks; i.e., from an experiment 
station or equivalent; (2) seed- must be 
field inspected and sampled in the condi- 
tion in which it is offered for sale; and (3) 
if seed is found satisfactory it must be 
tagged and sealed by an official of the 
certifying agency. 

After a noon luncheon, the members 
were conducted on an afternoon tour by 
Prof. N. P. Neal of the University of Wis- 
consin. Corn plots treated with 2, 4-D 
were examined along with hybrid corn 
plantings and fields of corn and other grains 
which had been treated with various prepa- 
rations. 

@ W. H. BRISTER, Yazoo City, Miss., 
has opened the Yazoo Seed & Feed store. 
@ B. STERN CO., Amite, La., has opened 
a new feed and seed store. 


@ OWEN NOTT, Oklahoma City, Okla., 
is enlarging and modernizing the N & R 
Feed store. 
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J. E. STREETMAN 


J. E. (Jack) Streetman has been ap- 
pointed sales manager of the newly estab- 
lished Nashville division of the Ralston 
Purina Co., St. Louis, Mo., L. C. Stevenson, 
southern region sales manager, has an- 
nounced. Mr. Streetman was formerly as- 
sistant sales manager of the company’s 
southeastern division from which the new 
division is largely partitioned. 

Mr. Streetman’s territory includes most of 
Tennessee and Kentucky as well as sections 
of Georgia and ‘Alabama. District salesmen 
who will serve under him include: Clyde 
Bland, G. C. Crowe, C. I. Doss, I. L. Fears, 
J. W. Freeman, H. H. Horton, L. C. Jacobs, 
R. H. Jarrett, Nolan Smith, J. H. Watson, 
A. B. Young, Fred T. Smith, and Forrest 
Crowe. 


Synthetic Methionine is 
Now Selling for Less 


Low cost synthetic methionine is now 
available for commercial consumption, U. S. 
Industrial Chemicals, Inc., New York City, 
has announced. The price of the essential 
amino acid has been reduced 97 per cent 
and production increased considerably, the 
firm reported. 

Synthetic methionine has a great poten- 
tial use in the manufacture of formula 
feeds, since additions of small quantities to 
vegetable protein increase biological effi- 
ciency and permit replacement of animal 


or marine protein now in short supply, 
USI stated. 


@ TIOSA ELEVATOR, Rochester, Ind., 


has installed a new gasoline power unit. 


@® ALBERT GEHLBACH, Lincoln, IIl., 
has completed modernization of his feed 
mill and elevator. 


®@ E. J. CRANE & SONS, Chippewa Falls, 
Wis., are enlarging their feed mill and 
warehouse at Abbotsford. 
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Effective, Economical Ingredients 


for Improved Farm Production 


N ADRIS Q| is an excellent source of the 
Vitamin B-G complex and con- 
tains a valuable potency of pantothenic acid, niacin, 


choline and biotin. 


PR ODUL AC supplies an equally important 
potency of the Vitamin B-G 

complex. This valued ingredient and Nadrisol Corn 
Solubles have been subjected to numerous tests 
which have proved their ability to promote maxi- 
mum utilization of the feed—hence faster growth 


and increased production. 


Mix Produlac Dried or Nadrisol —also in hog and cattle rations 
Corn Solubles in all rations for . and for dogs, horses, game 
chickens, turkeys and ducks. birds, fur bearing animals. 


PRODUCTS OF 


NATIONAL DISTILLERS PRODUCTS CORPORATION 
GRAIN PRODUCTS DIVISION © 120 BROADWAY @ NEW YORK 


DISTILLERS CORN DI IED 
CORN TH SOLUBLES STILLERS 
GRAINS SOLUBLES 
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BREWERS DRIED YEAST 
Don't confuse it with fer- 
menting type yeast cultures. 
SCHLITZ is rich in protein 
and vitamin B complex fac- 
tors. Excellent for fur, hog 
and poultry feeds. Get our 
folder and es formula book. 


INSURE FEED QUALITY! 
Use Fleischmann's Irradiated 
Dry Yeast for sunshine vita- 
min D in your dairy and hog 
rations. F.I.D.Y. for 4-footers 
helps assimilation of calcium 
and phosphorus and better 
utilization of feed intake. 


WORK WANTED.... 
KODDY-MIX makes a good 
helper in busy feed mills. 
Free-flowing, dry vitamin D 
with cod liver oil. Easy to 
add, economical to use. 100- 
D or 400-D. Try a 100 pound 


drum. 


USE MIRICOL.... 
To add trace minerals, includ- 
ing iodine, manganese and 
cobalt to your feeds. Made 
with a special process that 
"locks" in the iodine for 
greater stability. You'll like 
Miricol Trace Mineral. Made 
by the makers of Anadex Kaf- 
Kaps, Hornex and Dairy-O. 


COMING TO TOWN? 
You can always pick up CLO- 
TRATE oils, "Dry D", butter 
or skimmilk, Peebles Fortified 
Whey and the above at Atlas 
Whse. Phone us on feed and 
grain when in the market. 


DISTRIBUTORS OF 


BRAND FEEDS 


STRATTON GRAIN 
COMPANY 


Grain and Feed Merchants 


MILWAUKEE 2, WISCONSIN 
MARQUETTE 7411 


Heading the birthday parade this month 
is Troy V. Cox, vice president of the Albers 
Milling Co., Seattle, Wash., and a director 
of the Grain & Feed Dealers National asso- 
ciation. Mr. Cox has been associated with 
Albers since 1916 when he started selling 
cereals house to house. In 1920 he was 
named sales manager and from 1921 to 
1936 he served as district manager for 
Seattle and Los Angeles. 

Since 1936 Mr. Cox has been vice pres- 
ident in charge of the Albers feed depart- 
ment. Despite his west coast location, he is 
a familiar figure throughout the feed indus- 
try and regularly attends conventions in the 
Midwest and East. 

A native of Missouri, Mr. Cox is an avid 
golfer and fisherman. He is especially fond 
of salmon fishing and has caught hundreds 
of splendid specimens. Mr. Cox’s birthday 
is Nov. 24. 

Other November birthday celebrants in- 
clude: 


NOVEMBER 2 — Ralph F. Fosshage, 
Marblehead Lime Co., Chicago, IIl.; 
Colby A. Porter, C. S. Porter, Fox Lake, 
Wis. 

NOVEMBER 4—James D. Hopkins, Madi- 
son, Wis. (The Albert Dickinson Co. & 
Seedburo Equipment Co.); E. J. Lind- 
hardt, National By-Products Co., Des 
Moines, Iowa. 

NOVEMBER 6—Roy W. Coolidge, West- 
ern Condensing Co., Appleton, Wis. 
NOVEMBER 7—Henry E. Kuehn, King 
Midas Flour Mills, Minneapolis, Minn.; 
L. C. Newsome, Minneapolis, Minn.; 
Angus D. Smith, Cromwell, Conn. (Park 

€& Pollard Co.). 

NOVEMBER 8—J. Marshall Hunter, The 
Beacon Milling Co., Inc., Cayuga, N. Y.; 
M. A. McClelland, M. A. McClelland Co., 
Kansas City, Mo.; George H. Schaaf, 
Schaaf’s Feed Store, Des Moines, Iowa; 
Ken M. Walters, Atkins & Durbrow, 
Inc., New York City, N. Y. 

NOVEMBER 9—A. F. Seay, Ralston Pu- 
rina Co., St. Louis, Mo. z 

NOVEMBER 10—John F. Bullard, Bul- 
lard Feed Co., Chicago, Ill; H. H. 
Humphrey, Northern Milling Co., Wau- 
sau, Wis.; George S. Rairigh, Maryland 
Feed Co., Baltimore, Md. 

NOVEMBER 11—Eugene T. Frith, E. E. 
Frith Co., Dubuque, Iowa; Dr. H. H. 
Havner, The Borden Co., New York, 
N. Y. 

NOVEMBER 12 — Glenn H. Campbell, 
Campbell-Sanford Adv. Co., Cleveland, 
Ohio; Donald Danforth, Purina Mills, 
St. Louis, Mo.; James M. Flinn, Blatch- 
ford Calf Meal Co., Waukegan, Ill.; John 
W. Jouno, Stratton Grain Co., Milwau- 
kee, Wis. 

NOVEMBER 13—Quin Johnstone, John- 
stone-Templeton Co., Milwaukee, Wis.; 
Walter Holstein, Mohr-Holstein Comm. 
Co., Milwaukee, Wis. 

NOVEMBER 14 — George W. Smith, 
Archer-Daniels-Midland Co., Minneapolis, 
Minn. 

NOVEMBER 15—Frank C. Bowes, New 


TROY V. COX 


England By-Products Corp., Boston, 
Mass.; Harry F. Fowler, Albers Milling 
Co., Oconomowoc, Wis.; Forrest H. Gar- 
butt, The Merchants Creamery Co., Cin- 
cinnati, Ohio; Walter B. Krueck, Allied 
Mills, Inc., Fort Wayne, Ind. 

NOVEMBER 16—O. B. Kent, The Qua- 
ker Oats Co., Chicago, Ill. 

NOVEMBER 17—S. E. Evans, Myles Salt 
Co. Ltd., New Orleans, La. 

NOVEMBER 18—Martin Hennessey, P. 
W. Hennessey & Sons, Highland, Wis.; 
Winston M. Lee, Superior Advertising, 
Inc., Fort Wayne, Ind. 

NOVEMBER 19—R. F. Benkert, Western 
Condensing Co., Appleton, Wis. 

NOVEMBER 20—A. W. Gerber, J. J. Ger- 
ber Sheet Metal Works, Minneapolis, 
Minn. 

NOVEMBER 21—Warren Anderson, Flour 
& Feed, Milwaukee, Wis. 

NOVEMBER 22—A. Casler, Darling & 
Co., Chicago, IIl.; Dean M. Clark, Grain 
€& Feed Journals, Chicago, Ill.; Norbert 
F. Schaefer, Anderson Box Co., Indian- 
apolis, Ind. 

NOVEMBER 23—C. J. LaFleur, Kasco 
Mills, Inc., Waverly, N. Y.; J. G. Mon- 
fort, The O & M Seed Co., Green 
Springs, Ohio. 

NOVEMBER 24—W. G. Kellogg, Bunge 
Elevator Corp., Minneapolis, Minn.; Troy 
V. Cox, Albers Milling Co., Seattle, 
Wash.; Tom E. Ibberson, T. E. Ibberson 
Co., Minneapolis, Minn. 

NOVEMBER 25—S. M. Lien, Northern 
Supply Co., Amery, Wis.; J. H. Riley, 
Riley Feed Co., Kansas City, Mo.; A. E. 
Sargent, Sargent & Co., Des Moines, 
Iowa. 

NOVEMBER 26—Donald E. Fraser, Cereal 
Grading Co., Minneapolis, Minn.; Don- 
ald F. Schroeder, North East Feed Mill 
Co., Minneapolis, Minn.; H. M. Soars, 
Sprout Waldron & Co., Muncy, Pa.: 
T. E. Stephenson, Checkerboard Eleva- 
tor Co., Kansas City, Mo.; Bernard Wer- 
than, Werthan Bag Corp., Nashville, 
Tenn. 


(Continued on page 91) 


THE FEED BAG — October, 1947 


a 
é 
| 
4 
i 
. 


NOVEMBER 27—B. O. Anderson, Kellogg 
Milling Co., St. Paul, Minn.; Hazel De- 
Hoff, Fred DeHoff Co., San Francisco, 
Calif.; John G. Wilson, Washington State 
Feed Assn., Seattle, Wash. 

NOVEMBER 28—Albert Pacini, Sunland 
Mfg. Co., Minneapolis, Minn. 

NOVEMBER 29—John H. Boll, Superior 
Advertising, Inc., Fort Wayne, Ind. 


Mrs. Steenbergh, 71, Mother 
Of Publisher, Passes 


Mrs. Louise Huntington Steenbergh, 71, 
mother of David K. Steenbergh, publisher 
of The Feed Bag, died Sept. 27 at Atlanta, 
Ga., following a lengthy illness. Mrs. Steen- 
bergh was the wife of the late Dr. Hubert 
S. Steenbergh, a practicing physician and 
surgeon in Milwaukee, Wis., for many years 
and later a medical officer in the United 
States army. 

Other survivors include a son, Gerald H., 
Arlington, Va.; two daughters, Mrs. Harriet 
Turner, Arlington, and Mrs. Clarice Kelly, 
Atlanta; nine grandchildren; and a sister, 
Mrs. Laura Bremmer of Chicago, III. 

Funeral services were held Oct. 2 from 
St. Bernard’s church in Wauwatosa, a sub- 
urb of Milwaukee, with interrment at the 
national cemetery at Wood, Wis. 


Michigan Employe Schools 
Attract 261 Registrants 


Four employe training meetings which 
were held during September under the 
sponsorship of the Michigan Associated 
Feed Men attracted 261 registrants, Charles 
S. Force, Kalamazoo, president of the group, 
has reported. The one-day meetings were 
held Sept. 9 at Saginaw, Sept. 10 at Ann 
Arbor, Sept. 16 at Kalamazoo, and Sept. 17 
at Grand Rapids. 

The one-day sessions were held in coop- 
eration with the institute of short courses 
and the school of agriculture of Michigan 
State college, East Lansing. “Merchandising 
Feeds and Balancing Rations at the Grinder 
and Mixer” was the title of the meetings 
with experts advising feed mill employes on 
how they could do a better milling and 
selling job. 


Bruce Smith Resigns From 
Staff of The Feed Bag 


Bruce W. Smith has resigned as associate 
editor of The Feed Bag to become affiliated 
with the Hardware Mutuals Casualty Co., 
Stevens Point, Wis. In his new capacity, 
Mr. Smith will launch publication of a 
company magazine for the insurance firm's 
3,000 employes. He joined The Feed Bag 
staff two years ago after three years’ service 
in the army air forces.. 


@ GEORGE DE LEEW, Cologne, Minn., 

has purchased the F. G. Dobmeyer feed 

mill at Millerville near Brandon. 

@ SOLOMON DEHYDRATING CO., 

Abilene, Kan., has been incorporated with 

$80,000 authorized capital. 
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NATIONAL Sales 
are Sales 


The Calf's Best Friend Since 1885 


In National No-Milk Calf Food you'll find the sales performante you've always 
wanted — steady monthly turn-over around the calendar, increasing volume year by 
year. That's the record National No-Milk has put on the books of thoughtful dealers 
everywhere . . . feed men who have weighed their lines by the results reported 
by customers. These men will tell you that no other line of calf food has established 
the brand loyalty that National No-Milk enjoys in their community. Time-tested and 
time-proved by three generations of dairymen. Write today. 


NATIONAL FOOD COMPAN 


FOND DU LAC, WISCONSIN 
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to protect livestock 
and poultry from goiter 
and related conditions 


Nutritional experts have long recognized the value of 
IODINE in the nutrition of livestock and poultry. Manufac- 
turers of high-grade feed include topinE in their products. 

Farm animals, just like human beings, require 10DINE. 
To be sure, only a little is needed — but that small amount 
is vital to prevent goiter and related conditions. 

In goiter areas, IODINE is a ‘must’. In other areas, it is a 
wise precaution. 

Buyers naturally look for 1opinE in the feed they buy. 
They know how essential it is in the proper nutrition of 
livestock and poultry. So make sure your feed contains 
IODINE. The cost per ton of feed is negligible. 


W. M. BELL COMPANY 


COMMISSION MERCHANTS 
SPECIALIZING IN 


BARLEY and RYE 


AT MILWAUKEE 


INQUIRIES ON FEED GRAINS INVITED 


Norman Hogg Forms Own 
Feed Firm at Toronto 


Norman D. Hogg, prominent member of 
the Canadian feed industry, has announced 
the organization of his own firm, N. D. 
Hogg & Co., with offices at 95 King street 


NORMAN D. HOGG 


E., Toronto. The company will handle a 
full iine of feed ingredients and will also 
offer a complete feed consultant service. 
Mr. Hogg was formerly manager of feed 
promotion for the Maple Leaf Milling 
Co., Toronto. A graduate of Ontario Agri- 
cultural college, he served five years in the 
Canadian army during World War II. 


Arcady Holds Annual Sales 
Convention at Chicago 


The annual general sales convention of 
the Arcady Farms Milling Co., Chicago, Ill., 
was held Oct. 2-5 at the Edgewater Beach 
hotel in the Windy city. Sales representa- 
tives of the firm from all over the eastern 
United States were present. 

The four-day meeting opened Oct. 2 with 
a conference of division and department 
managers. Speakers Oct. 3 included Wirt D. 
Walker, president of the firm; A. J. Mc- 
Loughlin, general sales manager; Fred A. 
Rech, chief chemist; Ken Evans, American 
Feed Manufacturers association; and H. G. 
Herrlein, Rockland Diets. 

Other speakers heard during the meeting 
were: S. J. Meyers and S. S. Nordvall, Ar- 
cady vice presidents; E. F. McDonnell, com- 
pany treasurer; Damon Catron, Iowa State 
college; F. A. Rasmussen, Magill-Wein- 
sheimer Co.; and T. L. Mitchell, assistant 
general sales manager. 

Wives of company officials and represen- 
tatives and women employes who attended 
the four-day meeting had a special entertain- 
ment program planned for them. An “all- 
Arcady” banquet was held in the main ball- 
room of the Edgewater Beach the evening 
of Oct. 4, followed by entertainment and 
dancing. 
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Truman Asks Food Conservation 


Feed Industry is Directly Affected 


@ THE world-wide food shortage was 
brought to the attention of the American 
public spectacularly Oct. 5 as President 
Truman asked for a voluntary food conserv- 
ation drive in a fireside chat. The President's, 
program involves the following four points: 
(1) use no meat on Tuesdays; (2) use no 
poultry or eggs on Thursdays; (3) save a 
slice of bread every day; and (4) public 
eating places will serve bread and butter 
only on request. 

In addition the President asked that feed- 
ing of grain to poultry and livestock be re- 
duced in order to provide more for export. 
The distilling industry was expected to ac- 
cede to a request for a 60 day shutdown 
and brewers promised to curtail their use of 
grain and release their stocks of wheat. 

The President set an absolute minimum 
goal for export of 570,000,000 bushels of 
grain. This is 100,000,000 bushels above 
that recommended as being safe by the cabi- 
net food committee. 

The new program’s threat to the feed 
industry was plainly evident. Both the Grain 
€& Feed Dealers National association and 
the American Feed Manufacturers associa- 
tion were getting ready information to con- 
vince the farmer that he can stretch avail- 
able grain supplies by balancing them with 
commercial feeds. Such action during World 
War II helped produce greater amounts of 
meat, milk and eggs than ever before. 

Industry leaders are aware of the fact that 
any substantial curtailment of feeding op- 
erations at this time would be unwelcome 
yet they indicated approval of the objective 
of feeding starving millions in other parts 
of the world. However, the possibility of 
still producing large amounts of food while 
cutting down on use of grain by feeding 
scientifically and eliminating wasteful prac- 
tices must be explored to the fullest extent, 
it was indicated. ; 

Several feed industry organizations are 
planning special programs to help acquaint 
dealers with the facts. R. C. Tesch, Knauf 
& Tesch Co., Chilton, Wis., who is presi- 
dent of the Central Retail Feed association 
announced that his group is going to hold 
four special district meetings during early 
November. Programs at the meetings will 
be designed to help dealers understand the 
crisis and learn what the industry can do to 
maintain its volume. Tentative plans call for 
meetings at Janesville, Eau Claire, Green 
Bay and Fond du Lac on dates to be an- 
nounced, 

It is also expected that the Illinois Feed 
association will hold some district meetings 
in the near future, according to Lloyd S. 
Larson, Chicago, executive secretary. These 
meetings will follow along similar lines. 

Market reaction in the first few days after 
the announcement of the President's pro- 
gram indicated a downward trend in grain 
and feed prices. After sharp dips prices 
stabilized at slightly higher levels. 

In line with a request from President 
Truman, the Chicago, Minneapolis and Kan- 
sas City commodity exchanges increased 
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minimum margin requirements on new 
speculative futures transactions in grain 
to 334% per cent. The exchanges advised 
that “we take this action with great reluc- 
tance since we well know that such a move 
will neither alleviate nor correct the situa- 
tion for which the President is seeking a 
remedy, namely, high prices. If the Presi- 
dent has been allowed to build his hope 
that in such a panacea lies the cure for high 


price, then he has been sadly misinformed. 
Grain prices are only influenced by the laws 
of supply and demand and the facts are 
that there just isn’t enough grain to meet 
our own normal domestic needs and at the 
same time carry out the government's plans 
for exports.” 

CHASE BAG PROMOTES STEVENS 

R. J. Stevens has been appointed sales 
manager of the Buffalo, N. Y., branch of 
the Chase Bag Co., Chicago, Ill., Paul Ull- 
mann, manager of the branch, has an- 
nounced. Mr. Stevens has served as a sales 
representative at the Buffalo branch for 
three years. He served as an officer in the 
army air forces during World War II. 


FINAL 
SIZING 
HERE 


Produce the Granular Grind 


Blue Streak primary reduction 
(1) reduces the material to 
proper size so that secondary 
reduction with peripheral feed- 
ing (2) and final sizing (3) of 
the Prater Triple Reduction 
Process of Pulverizing function 
at full efficiency to produce 


PRATER PULVERIZER COMPANY 


1515 SOUTH 55th COURT 


PRIMARY REDUC ON 


SECONDARY 
REDUCTION 
HERE 


the granular grind. 

We believe that the Blue 
Streak Triple Reduction Process 
will give you results that you 
want, to a degree that you have 
never secured before. 

Send the coupon for full 
information. 


CHICAGO 50, ILLINOIS 


Blue Streak 
Advance 


Blue Streak 
rb Standard 


Blue Streak 
Streamliner 


THAT PRODUCES 


THE 


GRANULAR 


GRIND! 
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Fishing is just starting to be good but the 
duck season is also opening so from now on 
the fisherman who couldn't find the fish all 
summer will be hunting the ducks whose 
flights he will probably miss all fall. 

Two directors of the Central Retail Feed 
association hurried away from a board meet- 
ing at Milwaukee on Monday so that they 
could be out in their blinds waiting for the 
ducks early on opening day, Oct. 7. They 
were Ray W. Biel of the Water Street Mill, 
Sparta, Wis. and Frank Shekey of the Farm 
& Home Cooperative, Fort ‘Atkinson, Wis. 
Frank recently blasted a ditch so he can now 


row instead of walk in hip boots from the 
shore to his blind. 

Tom G. Dyer of the Tanvilac Co., Des 
Moines, has been holding a series of sales 
meetings throughout Wisconsin, the first of 
which was held at Somerset where 100 per 
cent of the dealers signed on the dotted 
line. For years, Tom had nothing to sell in 
Wisconsin but he was a favorite speaker at 
many association meetings. 

Ernest H. Kieser of Kasco Mills, Toledo, 
hasn't picked a winner for the hit parade 
but his “Oh See ‘Em Layee” is popular in 
every home with one of the Kasco records 
given away at the Cleveland meeting of the 
International Baby Chick association. 

John W. Jouno of the Stratton Grain Co., 
Milwaukee, reports that while driving along 
west shore of Lake Winnebago recently, he 


WORE OF ¥OUR. 
) 18% CAV WASH, JOE. 
MV MENS ARE 


FORTIFY POULTRY AND LIVESTOCK FEEDS WITH 


IFCO 


VITAMIN TWINS...BOTH 2 and 3...make your good feeds better 


IFCO VITAMIN D-2 D-activated plant (yeast) sterol 
for four footed animals 
Potent. Dependable. Easy-to-add. Supplies at least 4,000,000 
U.S.P. units of vitamin D per pound. Higher potencies also avail- 
able. Write for complete information and new low prices. 


IFLOK VITAMIN D-3 D-activated animal 


sterol for all poultry 


Forced growth, forced production demand 
year ‘round addition of dependable IFLOK 
to add. Low in cost. Supplies 
over 900,000 AOAC units per pound. 


D-3. Easy 


Other potencies by request. 


Provide needed phosphorus plus impor- 
tant trace minerals with KELLPHOS 
. @ Soft phosphate with colloidal clay 


A natural, untreated, unheated product, from our 
own mines and plant at OCALA, FLORIDA... 
KELLPHOS offers feed men a tested dependable 
bone meal replacement. Used by leading commer- 
cial and mineral feed manufacturers. Investigate 
this low cost, easy-to-use source of phosphorus and 
trace minerals today. Write for facts today. 


IT COSTS SO LITTLE MORE TO BUILD A BETTER FEED 


IOWA FEED 


COMPANY 


618-620 Des Moines Bldg. “Stormy” Des Moines 9, lowa 
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saw a couple of so called fishermen, more 
asleep than fishing, later identified as Frank 
J. Holt of the Holt Products Co., Aurora, 
Ill., and Eldon H. Roesler of The Feed Bag. 
John claims that while these boys were out 
on the lake fishing (?) he caught several 
big northerns, one 31% inches long. 
Frank and Lefty retaliate by saying the bait 
John used came from his pocket book. 

An endorsement of the principle of for- 
mula feeds is published in an advertising 
circular of the Eastman Kodak Co. This 
circular advertises Kodak Photo-Fix which 
“comes to you at a cost little higher—if 
any—than the price of the ingredients .. . 
when you figure in the trouble connected 
with buying separate chemicals—possible 
wastage of materials—occasional inaccuracies 
— time. expended in mixing — you will 
readily see that Photo-Fix wins by the pro- 
verbial mile. Photo-Fix will, without doubt, 
enable you to fix prints at lower cost than 
ever before.” And just so, formula feeds 
enable the farmers to produce milk, meat 
and eggs at lower cost than ever before. 

Herbert K. Clofine, the Philadelphia milk- 
man, has evidentally been investigating Chi- 
cago restaurants. Among restaurants listed 
in the telephone directory, he found Strong- 
hold Screw Products, Inc., which firm is 
evidentally a seller of screws to industry 
and builders. Herb says only a_ sword 
swallower could be interested in this estab- 
lishment as a restaurant. 

Charles L. Davidson, president of the 
Stone Mountain Grit Co. and mayor of 
Lithonia, Ga., is receiving many compli- 
ments on his administration of that city. 
Neighboring city newspapers carry editorials 
about his achievements but what interests 
this reporter is that Charlie is also municipal 
judge as well as mayor of Lithonia, Ga. 
More power to Judge Davidson. 

We are still asking for fishing stories and 
if you happen to get a few ducks or geese, 
don’t be bashful. Please write——D.K.S. 


Missing Billfold Turns Up 
In Mill 700 Miles Away 


How a billfold lost in a load of grain 
near Cullom, IIl., turned up at the John W. 
Eshelman €& Sons feed plant at York, Pa., 
has been reported in the Cullom weekly 
newspaper. The wallet traveled from Cullom 
to a Chicago grain firm and then to the 
Eshelman feed mill. 

Earl W. Spahr, an Eshelman employe, 
found the billfold with its contents intact 
at the Eshelman plant and returned it to 
its owner, Lyle Jehle of Cullom, who was 
identified by his auto registration card and 
driver’s license. 


@ LADD SOYA, INC.,, Peru, Ind., is re- 
modeling its plant. 
HEADS GRAIN DEPARTMENT 

Harold W. Boyd has been appointed 
manager of the grain department of E. H. 
Beer & Co., Inc., Baltimore, Md., the firm 
has announced. Mr. Boyd was formerly as- 
sociated with C. F. Morriss, Charlotte, N. C.: 
the Bunge Corp., Minneapolis, Minn.; and 
Cargill, Inc., of Minneapolis. Beer operates 
the 4,000,000 bushel Baltimore & Ohio ele- 
vator and conducts a general grain business. 
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UP FEED SALES 
STEPPED UP EFFICIENCY 
WWE ME SOM VEE 
SORE CAVING SIMCE rent 
LOK-y. 
“SSS 
| 


FOR SHORT CORN CROPS 
USE CONDENSED BUTTERMILK 
TO GET MORE OUT OF YOUR FEEDS 


@ PLAIN CONDENSED BUTTERMILK PLANTS THROUGHOUT 


FORTIFIED CHICK MILK WITH VITAMINS D AND WRITE US FOR PRICES 
THE MERCHANTS CREAMERY CO. 


536 LIVINGSTON STREET CINCINNATI 14, OHIO 
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DISTRIBUTORS 


MIXED CARS 
TRUCKLOADS — CARLOADS 


FEED AND GRAIN 


GRAIN EXCHANGE 
MILWAUKEE 2, WIS. BROADWAY 5643 


BROKERS...JOBBERS 


GOOD NEWS! 


@ CLO-TRATE Cod Liver 
Oils with Added Vitamins 


Y—_A and D...in the popular 
- alse 


@ LIVEX Natural Ribo- 
flavin Supplements 


@ CLO-TRATE “Dry D” 


JARK, NEW JERSEY, U.S.A. 


DEHYDRATED 


ALFALFA MEAL 


ALSO DISTRIBUTORS OF 
STALEY’S 
NOPCO oi" 
ARMOUR'S 
PACIFIC MOLASSES Co's. 


Cane Blackstrap Molasses 


MANAMAR 
OMALASS 
PILOT BRAND:::i: 
TAT Waliviite - Weedette 
AIROSOL Bug Bombs 


Established 1884 


MANEY BROTHERS 
MILL & ELEVATOR CO. 


Staley’s ins 


PROTEIN 


For guaranteed quality, uniformity and dependability insist 
upon STALEY’S Protein Feeds. STALEY’S Protein Feeds were 
introduced and have been maintained on a “top quality” 
basis to meet the specific needs of the feed trade. 


@ Corn Oil Meal @ Soybean Oil Meal Pellets 
@ Corn Gluten Feed @ Pea size Soybean Oil Meal 
@ Corn Gluten Meal @ Soybean Oil Meal (41% or 44%) 


DECATUR, ILLINOIS FEED DIVISION PAINESVILLE, OHIO 
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(Continued from page 25) 


The British food ration is low, but there is no complaining 
about the situation. In the first class hotels there is strict adherence 
to food regulations; a three-course dinner consisting of soup, the 
main course fish or fowl, and a dessert. Cofkee or tea is extra. 
This kind of meal will cost from $3.50 to $4.50. There appeared 
to be a unanimity of opinion that the food regulations must be 
observed. There is but little black market operation in food and 
clothing. I came away from England with the feeling that it will 
come through the present crisis, even though belts may have to be 
tightened still farther, because the spirit of the people is sound. 


FRANCE AS SEEN FROM PARIS 


This city is by no means representative of France. It is, how- 
ever, the hub city and here is lodged the seat of government. We 
came to talk to officials and private citizens in an effort to become 
informed about conditions. 


Paris is relatively free from war destruction, as is most of France, 
except for the Normandy section which the American forces 
smashed as they started their drives across Europe. The boule- 
vards are clean and impressive, as usual, but the buildings inside 
and out have had but little attention in the past ten years. Ex- 
pensive swank hotels are no exception. A general house cleaning 
is in order, but paint is a luxury and skilled help is scarce. 


The black market operates on a big scale in France and espe- 
cially in Paris. There are big transactions in money which involve 
the American dollar. For $100 I received 11,895 francs. In the 
black market it is possible to get 20,000 francs for one dollar. 
With this kind of inflation all incentive is destroyed and French 
morale is shattered. 


The French people are heavily weighted in politics. Every econ- 
omic crisis brings on a political upheaval. But it seems that it has 
always been so. The Communists have a substantial voting block. 
In the last election they polled almost six million votes and have 
one-third of the seats in parliament. Yet they are a minority and 
if the other parties would agree on a program the Communists 
would not be effective. There are at least eight political parties 
and it is difficult for them to find a common ground upon which 
to meet. However, the present difficult situation may force agree- 
ment between them. The political situation in France is not so 
much different from the one in England, in that economic troubles 
will force the hands of recalcitrant politicians who play for per- 
sonal and party gains at the expense of the general welfare. 


SWITZERLAND AND LUXEMBOURG 


These two small countries were free from war damage. In spite 
of their sizes they remained neutral and today are quite prosperous. 
In Switzerland I saw more lumber in lumber yards than any place 
in the United States, or elsewhere. Also there is a lot of con- 
struction under way, especially in the building of homes. Not so 
much of this in Luxembourg. There are no austerity programs in 
these countries; stores seem to be well stocked, and except for 
bread and fats rationing is not present. Nor did we find upset 
political conditions. Switzerland is a republic and here we found 
the French and German communities working as a unit. Luxem- 
bourg is a small monarchy and turbulent political conditions never 
seem to occur. It has been a relief to spend a few days in these 
pleasant countries. 

* * * 


A woman was talking with a friend about the athletic achieve- > 


ments of the latter’s son. 

“Your boy must be an exceptionally fast runner; I see by this 
morning’s paper that he fairly burned up the track with his record- 
breaking speed. I suppose you saw him do it?” 

“No, I didn’t see him do it,’ replied the boy’s mother, “but I 
saw the track this morning and there was nothing but cinders 
there.” 
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YOUR Geoz 
FOOT FORWARD 


How does your merchandise 
appear in the buyer's market 
of today? Do you have your 
BEST FOOT forward? Pack- 
age Appeal built into bags 
produced by WERTHAN can 
help your product capture 
the buyer's attention quickly. 
WERTHAN'S engineering de- 
partment is at your disposal 
to enable you to gain that 
PACKAGE APPEAL so neces- 
sary to make sales in a com- 
petitive market. Let us sit 
down with you and discuss 
your packaging problems — 
we would appreciate the 
opportunity. 


PROMPT SERVICE 


You'll like the way WERTHAN 
supplies your requirements in 


the fastest possible time. We 
at WERTHAN value our cus- 


tomer contacts and make 
every effort to fit our pro- 
duction schedules to your 
needs. You'll be pleasantly 
surprised once you try our 
service. 


WERTHAN BAG CORP. 


8th Ave and Howard St. 
| NASHVILLE e TENN. 
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F E E D l N G R N THE ORIGINAL LEGUME, 
SUGAR MOLASSES FRESH HIGH BACTERIA count 


Read Guarantee 
MANY BILUON LEGUME 
Hydrol adds to the 
palatability of any live 
stock feed mixture— 
including pellets and 
cubes. 

The dextrose con- 
tent of Hydrol is an 
economical health pro- 
moting quickly assim- 
ilated carbohydrate. 


CORN PRODUCTS 


SALES COMPANY 
17 BATTERY PLACE 
NEW YORK 4, N. Y. 


NITRAGIN. They have used it for nearly fifty years 
and they know it gets results. NITRAGIN is the 
most widely used inoculant in the world. This lead- 
ership helps the sale of seed and other items for 
Nitragin dealers. 


FARM PAPER ADVERTISING SELLS THE } 


NITRAGIN is widely advertised in farm papers— 
75 farm periodicals carry more than 75 million 
NITRAGIN messages to all parts of the country— 
that’s more than 12 messages to each farm. These 
messages help stress the value of legumes and the 
importance of their inoculation. 
ADIO ANNOUNCEMENTS CREATE A DEMAND 


Hundreds of broadcasts go out to farmers every 

year. They tell of the benefits gained from inocula- 

tion of legumes—of the proved quality of the 

NITRAGIN product. Dealers can cash in on this 

demand if they carry NITRAGIN and display it 
to advantage. 


Signs and posters in dealers stores, booklets by 
mail, bulletins on specific legume crops and many 
other sales-building helps make farmers ask for 
NITRAGIN. If you are not already a Nitragin 
dealer, call your jobber today or write to— 


THE NITRAGIN CO. INC. 
3855 N. BOOTH ST. MILWAUKEE 12, WIS. 
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Alsike Clover Seed Production is 
Estimated at 24,564,000 Pounds 


Total production of alsike clover seed 
this year is estimated at 24,564,000 pounds 
of thresher run quality, the department of 
agriculture has reported. This figure com- 
pares with 26,172,000 pounds in 1946 and 
the 1936-45 average of 19,225,200 pounds. 
The 6 per cent decline from 1946 levels 
is attributed to a small reduction in acreage 
which has been offset only partially by a 
slightly greater yield per acre. 

Crops smaller than last year’s are fore- 
seen in New York, Ohio, Indiana, Illinois, 
Wisconsin, Iowa, Idaho, and Michigan. 
Larger crops are forecast for Minnesota, 
California, and Oregon. 

Total harvested acreage this year is ex- 
pected to be 151,200 acres, 7 per cent less 
than the 162,100 acres harvested in 1946 
but 4 per cent above the 10-year average of 
145,720 acres. In a majority of states, acre- 
age is only two-thirds of that harvested in 
1946. 

Yield per acre is indicated as the same 
as last year or slightly smaller in all pro- 
ducing states except Illinois, yet the na- 
tional average is forecast at 163 pounds or 
1 per cent above the 1946 figure and 19 
per cent higher than the decade average. 

Loss in cleaning the alsike clover seed 
this year is estimated at 19.8 per cent. The 
1946 loss was 20.8 per cent and the 1941- 
45 average was 20 per cent. Some 90.5 per 
cent of the 1946 crop was sold to dealers. 
Should this percentage hold true this year, 
dealers will get 17,800,000 pounds of clean 
seed from the 1947 crop compared with 
18,800,000 pounds a year ago. 


Sweet Clover Seed Crop Declines 
19 Per Cent from 1946 Levels 


The nation’s sweet clover seed crop this 
year is estimated at 19 per cent below 1946 
production, the department of agriculture 
has announced. Current production is fore- 
cast at 501,900 bushels, which would be 
the smallest total since 1924 with the ex- 
ception of 1943. The crop is estimated at a 
total of 30,114,000 pounds. 

Farmers produced 37,104,000 pounds in 
1946 and 52,419,000 pounds per year in 
the 1936-45 period. Smaller crops than in 
1946 are forecast for Illinois, Iowa, Mis- 
souri, North Dakota, South Dakota, Ne- 
braska, Montana, and Colorado. An increase 
over 1946 is shown for Ohio, Michigan, 
Minnesota, Kansas, and Wyoming. Produc- 
tion in Indiana and Wisconsin is about the 
same as last year. 

About 188,200 acres will be harvested 
this year. This figure is only 10,000 acres 
higher than the record small acreage of 
178,000 harvested in 1943. In 1946 232, 
800 acres were harvested and the 10-year 
average is 339,250 acres. 

Yields per acre are expected to be larger 
this year only in Minnesota, North Dakota, 
and Kansas with yields in the eight other 
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states smaller than last year. The 1947 na- 
tional average of 2.67 bushels or 160 
pounds per acre is almost the same as last 
year’s figure and only slightly above the 
2.6 bushels 10-year average. 


Forecast Total Winter Cover Seed 
Production Down 2 Per Cent 


Production of winter cover crop seeds 
this year is estimated at 241,300,000 pounds, 
18 per cent above the 1941-45 average but 
2 per cent below 1946, the bureau of agri- 
cultural economics has reported. The drop 
from last year is attributed to a smaller 
average yield per acre for the seeds as a 
group which more than offsets the in- 
creased acreage. 

Smaller crops than 1946 are forecast in 
common vetch, Willamette vetch, Hun- 
garian vetch, purple vetch, and common 
ryegrass. Crimson clover production is also 
less than a year ago. Larger crops are seen 
in Austrian winter peas, hairy vetch, and 
perennial ryegrass as well as lupine. 

Austrian winter pea production is esti- 
mated at 60,950,000 pounds or 8 per cent 
above 1946. This figure is still 24 per cent 
below the 1941-45 average. Vetch seed 
production is forecast at 62,420,000 pounds, 
11 per cent below 1946 and 8 per cent be- 
low the five-year average. 

Purple vetch production has fallen to the 
lowest level in six years with common and 
Willamette vetch crops 23 per cent below 
1946 although 12 per cent higher than the 
five-year average. 

The expected 51,000,000 pounds crop of 
common ryegrass seed is the second largest 
on record and is only 12 per cent smaller 
than the ‘record 1946 production. Perennial 
ryegrass production is estimated at 6,200,- 


Seed Meetings 


Louisiana Seedmen’s Association, 
Washington-Youree Hotel, 
Shreveport, La.............. Nov. 14-15 


Texas Seedsmen’s Association, 
Adolphus Hotel, Dallas, Tex. 
Nov. 17-19 * 


North Carolina Seedsmen’s Asso- 
ciation, Hotel Sir Walter, Ral- 


American Seed Trade Association, 
LaSalle Hotel, Chicago, Il. 
Jan. 24-26 


Southern Seedmen’s Association, 
Baker Hotel, Dallas, Tex. 
June 17-19 


American Seed Trade Association, 
French Lick Springs Hotel, French 
June 23-26 


000 pounds compared with 5,600,000 
pounds last year. 


All Unredeemed Blue Lupine Seed 
From 1947 Loans is For Sale 
The Commodity Credit Corp. is currently 


offering for sale all blue lupine seed which 
has not been redeemed by producers in 
connection with the 1947 seed loan pro- 
gram. The loans matured Sept. 1. All un- 
redeemed seed which the government ac- 
quired is being sold by CCC to enable farm- 
ers to increase their 1947-48 acreage of win- 
ter cover crops. 

Approximately 18,000,000 pounds of blue 
lupine seed, now stored in commercial ware- 
houses in Georgia, is being pooled for sale 
by the CCC. All proceeds from the sale of 
this seed above farmers’ indebtedness plus 
costs to CCC will’ be prorated among pro- 
ducers of the seed. 

Some of the seed has been dried mechan- 
ically and all contained less than 14 per 
cent moisture when placed under loan. Its 
quality is considerably better than that of 
previous years. 

Southern farmers have been urged to 
plant blue lupine seed to help replenish soil 
nitrogen. The seed can be procured through 
Arnold Ferguson, County Agricultural Con- 
servation association, Americus, Ga. 


Hybrid Oats are Not Running Out 
Purdue Crop Experiments Show 


Hybrid oats are not reverting or “run- 
ning out” but are maintaining the same 
characteristics they showed when originally 
developed, according to K. E. Beeson, ex- 
tension agronomist at Purdue university, 
Lafayette, Ind. Mr. Beeson pointed out that 
hybrid oats are not new and that most 
varieties planted in recent years are the 
result of hybridizing by experienced plant 
breeders. 

The following varieties are all hybrids: 
Cartier, Marion, Tama, Vicland, Clinton, 
and Benton. Columbia selected from Ful- 
ghum is believed to have been a natural 
hybrid. 

Because cats fertilize themselves, the new 
varieties are not hybrids in the same sense 
as hybrid corn, Mr. Beeson noted. Once a 
plant breeder has made his final selection, 
the hybrid oat continues to show the same 
characteristics every year. Disease or insects 
may modify its performance, however, and 
as other varieties are mixed with it through 
combines, fanning mills, and other sources 
it may show other variety types. 


@ RAWLINGS FEED STORE, Tonga- 
noxie, Kan., is constructing a new feed 
warehouse. 


TO ADDRESS TEXAS SEEDSMEN 

. Featured speaker at the annual conven- 
tion of the Texas Seedsmen’s association, 
which will be held Nov. 17-18 at Hotel 
Adolphus, Dallas, will be Dr. J. R. Holbert, 
president of the American Seed Trade asso- 
ciation. Special luncheon sessions are plan- 
ned for retailers who handle seed during the 
two-day meeting and dealers’ wives also 
figure prominently in the planning of con- 
vention entertainment. 
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Crested Wheatgrass Seed Crop is 
Above 1946 but Below Average 


Although the 1947 crop of crested wheat- 
grass seed is about one-third larger than 
1946 production, it is still 31 per cent 
below the 1941-45 average, the bureau of 
agricultural economics has estimated. Cur- 
rent production totals 2,640,000 pounds of 
clean seed compared with 2,010,000 pounds 
in 1946. The 1941-45 average was 8,492,- 
000 pounds. 

The increase over last year is attributed 
to greater acreage harvested in South Da- 
kota, Montana, and Nebraska and to larger 
yields per acre in a majority of the pro- 
ducing states. The acreage harvested for 
seed is estimated at 22,800 compared with 
22,100 in 1946 and the average of 77,300 
acres. The average of 116 pounds yield per 
acre is 25 pounds higher than last year and 
10 pounds above average. 


In the year which ended last June 30, 
134,600 pounds of crested wheatgrass seed 
were imported compared with 746,100 
pounds a year edrlier and the 1941-45 aver- 
age of 980,500 pounds. All imports were 
from Canada. 


Estimate Timothy Seed Production 
Will Total 66,420,000 Pounds 


The 1947 timothy seed crop is estimated 
at 66,420,000 pounds of thresher run qual- 
ity by the department of agriculture’s bu- 
reau of agricultural economics. This is 10 
per cent higher than the 1946 crop of 1,- 
337,000 bushels or 60,165,000 pounds but 
is 1 per cent less than the 1936-45 average 
of 1,487,540 bushels or 66,939,300 pounds. 

Larger timothy seed production is noted 
in Ohio, Illinois, Iowa, and Missouri with 
smaller crops evidenced in Pennsylvania and 
Indiana. Production in Wisconsin and Min- 


HIGHEST 


BOX 1392 


JOHNSTON’S 


OFFERS YOU ASSURANCE OF 


ALFALFA SEED 


OKLA APPROVED—OKLA COMMON—KANSAS COMMON 


SWEET CLOVER 


ASK FOR DELIVERED PRICES 


JOHNSTON SEED CO. 


ENID, OKLA. 
Oklahoma's Largest Seed Processors 


QUALITY 


PHONE LD 2 


Certified Clinton Seed Oats 


Truck Loads or Car Loads 


653 W. Wash. Ave. 


Buyers and Sellers in L.C.L. or 
Car Load Lots, Alfalfas, Clovers, and 


Grasses 


Complete Line Feed Ingredients, 
and 


Capital Brand Mixed Feeds 
STANDARD SEED & FEED Co. 


Madison, Wisconsin 


nesota probably will be about the same as 
in 1946. 

Timothy seed acreage this year is esti- 
mated at 413,600 acres, which is 10 per 
cent higher than 1946 but 3 per cent under 
the 10-year average. Yields per acre are 
forecast at 161 pounds, the same as last year 
and above the average of 155 pounds. 

Yields per acre are higher this year in 
each of the states except Iowa and Indiana 
where the yields are smaller than in 1946. 
Loss in cleaning the seed this year is esti- 
mated at 8 per cent, slightly under last 
year's figure of 8.2 per cent but above the 
1941-45 average of 7.9 per cent. 

Current supplies of timothy seed total 
79,491,000 pounds of clean seed. This 
includes production and carry-over. This 
total is 5 per cent higher than the 1946 
figure but is still 10 per cent below the 
1941-45 average. 


Government Will Conduct Research 
In Marketing of Grasses, Legumes 


Development of more efficient methods 
of marketing the seeds of improved varieties 
of grasses and legumes to maintain their 
identity is the aim of a project approved 
recently by the department of agriculture. 
The project will be conducted under pro 
visions of the research and marketing act 
of 1946. 

The seed industry advisory committee 
recommended the project stating that, 
“There are few problems of American agri: 
culture as important or more urgently in 
need of attention than increasing the seed 
supply of improved grasses and legumes.” 

Studies will be made to determine the 
effectiveness of records in maintaining seed 
identity in trade channels and the extent o! 
supervision which is necessary to guard 
varietal identity. New methods of bulking 
small lots of seed will be sought and studies 
will be made to ascertain what size or sizes 
of containers will best serve consumers’ 
needs, 

The project will study alfalfa, red clover, 
sweet clover, timothy, bromegrass, and other 
important forage crops. All segments of the 
seed industry have pledged their coopera- 
tion in carrying out the project. 


©. J. SAWIN RETIRES 

O. J. Sawin, vice president in charge of 
sales for Rogers Bros. Seed Co., Chicago, 
Ill., has announced his retirement after 30 
years of service with the firm. Well known 
throughout the seed industry, Mr. Sawin 
will continue as a member of the board of 
directors of Rogers Bros. He has purchased 
a ranch near Idaho Falls, Ida. 

CARGILL INSTALLS NEW EQUIPMENT 

The seed division of Cargill, Inc., Min- 
neapolis, Minn., has announced the addi- 
tion of cleaning equipment to its Min- 
neapolis plant which will double its capacity 
of seeds and grains. A new drier is also 
being installed and improvements are also 
being made at the Cargill hybrid plant at 
St. Peter. 

@ PROTEIN BLENDED, INC., Iowa City, 
Iowa, is constructing a new quonset type 
40 by 220 foot elevator. 
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Current Bromegrass Seed Crop is 
140 Per Cent Higher Than 1946 


The current year’s production of brome- 
grass is 140 per cent higher than the 1946 
crop, the bureau of agricultural economics 
has reported. Production this year totalled 
10,820,000 pounds of clean seed compared 
with only 4,510,000 pounds last year. The 
1942-45 average production was 11,000,000 
pounds. 

Largest increases are reported in Nebraska 
and Kansas where seed crops last year were 
very small. Production in these two states is 
estimated at 9,200,000 pounds, the bulk of 
it in Nebraska where growing conditions 
were excellent. 

The yield per acre was larger this year 
in most states with the national average of 
199 pounds being 58 pounds above the 
1946 average. The acreage harvested for 
seed this year is estimated at 54,400 com- 
pared with 32,000 last year and the average 
of 60,650 acres. 


Forecast 4 Per Cent Decrease in 
White Clover Seed Production 


The current year’s production of white 
clover seed is estimated at 4 per cent below 
the record 1946 crop, the bureau of agri- 
cultural economics has reported. Estimates 
place 1947 production at 3,820,000 pounds 
of clean seed compared with 3,980,000 
pounds in 1946 and the five-year average of 
1,901,000 pounds. 

Larger crops have been harvested in 
Louisiana and Mississippi but have been 


O & M CLINTON 
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YOU CAN DEPEND ON THESE 
3 OUTSTANDING VARIETIES 


OF SEED OATS 
© & M COLUMBIA 
© & M WHITE (Swedish Type) 


Write for free literature and prices on any quantity from a bushel to a carload 


THE O & M SEED COMPANY 


GROWERS 
Green Springs, Ohio 
Specializing Since 1912 in the Finest Varieties of 


Seed Corn and Seed Oats 


more than offset by decreased production in 
Wisconsin, Tennessee, Idaho, and Oregon. 
Dry weather in Louisiana during June and 
July enabled raisers to save much more seed 
than had been expected earlier in the year. 

White clover seed acreage is estimated at 
32,100 acres which would be the most acres 
ever harvested, 11 per cent higher than the 
1946 figure of 28,900 acres. The acreage 
is also 54 per cent above the five-year aver- 
age of 20,900 acres. 

Yield per acre in four of the six pro- 
ducing states is expected to be less this 
year than last. The 1947 yields for the 
country as a whole are expected to average 
119 pounds of clean seed compared with 
the five-year average of 91 pounds and 1946 
yields of 138 pounds. 


NEW SEED FIRM 

Ohio Field Seed Co., Chatfield, Ohio, has 
been opened by L. E. Zucker. The plant is 
equipped with up-to-date seed cleaning and 
processing machinery including a Crippen 
screen cleaner and Sutton, Steele & Steele 
Buckhorn coating unit. The firm is located 
at Chatfield, a village of 300 located 35 
miles south of Sandusky. 


BUY HYBRID CORN BUSINESS 

Fred and Ray Deaver have announced 
the purchase of the Glenn L. Sewell hybrid 
corn business at Sabetha, Kan. They plan 
to use the newly acquired property for their 
Kansas developed hybrid seed corn busi- 
ness. The Deavers work in cooperation with 
Kansas State college, Manhattan, in de- 
veloping seed corn varieties adapted to the 
Kansas climate and soil. 


q 


George C. Eicher Appointed Staff 
Executive of O & M Seed Co. 


George C. Eicher has become an execu- 
tive of the O & M Seed Co., Green Springs, 
Ohio, officials of the firm have announced. 
Mr. Eicher was formerly executive vice 
president of the G. E. Conkey Co., Cleve- 
land, and the Sheets Elevator Co. He man- 
aged plants at Toledo and at Nebraska City, 
Neb. The Sheets Elevator Corp. is now 
successor to the two firms. 


— 

@ ANTON C. PATZER, Grove City, 
Ohio, was honored with a festive open house 
celebration on his resignation as president, 
director, and manager of the Farmers Ex- 
change Co. Mr. Patzer is well known 
throughout the Buckeye feed industry. 


Here Is Seed 
You Sell With 
CONFIDENCE 


Here's the nationally adver- 
tised corn that is actually 
officially field inspected, 
sampled, tested, and sealed. 
The big red "W" means that 
this seed is produced directly 
from new foundation stocks 
supplied each year by the 
University of Wisconsin Col- 
lege of Agriculture. Write 
for names of growers. 


WISCONSIN CERTIFIED 
SEED PRODUCERS 


MADISON 6, WIS. 
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— Convince Farmers 
(Continued from page 23) 


store he tries through all-out service to keep 
him as a steady patron. “One customer gets 
results from using my feeds and he recom- 
mends them to his neighbors,” Mr. Franklin 
asserted. “That's how most of my increased 
business has been built up.” 

Mr. Franklin’s business is about evenly 
divided between straight cash sales and 
charge accounts. The latter are run strictly 
on a 15 day and 30 day basis. Mr. Franklin 
has had little difficulty with delinquent 
accounts. “That’s because we pick our 
charge customers carefully before we extend 
credit,” he declared. “If you're just a little 
careful in the beginning, you needn't have 
a lot of collection trouble later.” Farm op- 


erators, even of small enterprises, in this 
trading area are situated in a profitable mar- 
ket section, and enjoy relatively stable cash 
income the year around. Generally, the sec- 
tion is one of small farms. The biggest 
dairy operator Mr. Franklin serves, for ex- 
ample, has only 35 cows. However, there 
are many poultry farms as well as some 
diversified country places. The Franklin 
business falls about equally into feeds for 
poultry, hogs, and cattle. Considerable hay 
is purchased from local farmers for re-sale 
to smaller operators. 

“I've found that the community feed 
dealer has to be a specialist,” Mr. Franklin 
stated. “His customers have a right to ex- 
pect that he'll take care of their needs, 
whatever those needs may be. I try to give 
advice that will make money for my farm 


For Making PREMIUM PROFITS 


Stock and Sell Blended and Balanced 
STERLING PIG AND HOG BALANCER 


Quality in pork depends on quality in the feeding ration. 
That's why Sterling Pig and Hog Balancer contains only the 
finest of animal and vegetable protein blended and balanced 
with selected minerals and vitamins. Fed free-choice with 
corn, Sterling helps farmers conserve corn, cut feed bills, 
improve pork quality, increase pork profits. Limited corn 
supplies mean big demand. Be ready to cash in — place 


orders now. 


NORTHRUP, KING & CO. 


PIONEER FEED MANUF 
Minneapolis 


TURERS FOR 


THE UPPER MIDWEST 
Mines ota 


customers, and save them money at the 
same time. I've found it pays off in more 
profits for my own firm.” 


Government Goals Call for More 
Acres of Winter Cover Crops 


Increased acreages of principal winter 
cover crops are called for in new national 
goals announced by the department of agri- 
culture. The goals for 1948 call for a 48 
per cent increase in the harvested acreage 
of Austrian winter peas, a 30 per cent in- 
crease in crimson clover, a 39 per cent in- 
crease in hairy vetch, an 8 per cent increase 
for Willamette and common vetch, and the 
same acreage of blue lupine as was harvested 
this year. : 

The goals call for a decrease of 28 pe: 
cent in the 1948 harvested acreage of com- 
mon rye grass. Requirements for winter 
cover crop seed are currently at a high level 
and the demand is expected to continuc 
strong for several years. Although their 
export market has been reduced consider- 
ably, domestic use of winter cover crop 
seeds is increasing. 

The department of agriculture has recom- 
mended that increased planting of winter 
cover crops be continued for the next sev- 
eral years to rehabilitate soils which have 
been heavily cropped for the past six years. 

National goals are as follows: Austrian 
winter peas, 74,000 acres; crimson clover, 
92,000 acres; hairy vetch, 159,000 acres; 
common and Willamette vetch, 90,000 
acres; common rye grass, 68,000 acres; and 
blue lupine, 57,000 acres. 

ENTERTAIN MEXICAN VISITORS 

Members of the Mexican government's 
corn commission were recently guests of 
the Funk Bros. Seed Co., Bloomington, III. 
The corn commission is headed by Gabriel 
R. Millan, prominent government official 
who is president of the Mexican senate. The 
commission’s chief duty is to perfect ways 
and means of increasing corn production 
in Mexico. 


JOINS LOWE SEED CO. 

Maurice L. McCullen has been appointed 
sales manager of the Lowe Seed Co., Aroma 
Park, Ill., the firm has announced. Mr. Mc: 
Cullen was formerly associated with the 
Corn States Advertising Service as field 
promotional representative in northern Iowa 
and Wisconsin. Recently he served as man- 
ager of the Basic Mineral Corp. 


SOUTH DAKOTA SEED CO. SOLD 
Tri-State Milling Co., Rapid City, $. D. 
has announced the purchase of the Dakot 
Improved Seed Co. at Mitchell from Rich: 
ard Burn. Policies and operations will rc 
main unchanged and Tri-State will con: 
tinue to use the Disco trademark, accordin:: 
to officials of the firm. Mr. Burn has been 
active in the seed business for 55 years. 


MERGE HYBRID GROUPS 

Merger of the Blackhawk Cooperativ: 
Hybrid Seed Corn association with the 
Producers Crop Improvement association 
has been announced by E. H. Cassen:, 
chairman of the board of directors of the 
Blackhawk group which has members 
throughout Illinois. The crop improvement 
organization maintains offices at Piper City. 
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Soybean Oil Content is Unchanged 
By Storage Before Processing 


Soybeans lose none of their oil while in 
storage prior to processing, research by the 
department of agriculture has revealed. 
Previously it was believed that the soy oil 
content decreased while in storage. Reports 
on the new discovery were made at the 
recent convention of the American Soybean 
association by Dr. G. E. Hilbert, director of 
the USDA northern regional research labo- 
ratory at Peoria, Ill. 

Dr. Hilbert stated that the study on the 
oil content of soybeans was initiated on be- 
half of American farmers who would get 
smaller returns if their stored soybeans were 
purchased on the assumption that their oil 
content had decreased during storage. 


Allocate 788,800 Long Tons of 
Grain For Export in November 


November grain export quotas totalling 
788,800 long tons or 29,514,000 bushels 
have been announced by the department 
of agriculture. The total includes wheat, 
fiour, and grain sorghums. The October 
grain export quota was 1,213,400 long tons 
or 45,685,000 bushels. 


The production and marketing adminis- 
tration will supply 33 per cent of the No- 
vember flour export quota, the remainder 
being procured through commercial chan- 
nels. The PMA will supply flour for the 
American and British zones of Germany 
and for Italy and Austria under the state 
department's foreign relief program. Grain 
sorghums for India will be procured com- 
mercially. 

Total July through November grain quo- 
tas total 253,200,000 bushels, including 
133,400,000 bushels of wheat, 74,500,000 
bushels of flour, and 45,300,000 bushels of 
other grains, 


Chicago Board of Trade Sets Up 
Sliding Scale on Grain Futures 


Minimum margin requirements on grain 
futures transactions on the Chicago Board 
of Trade are now based on a variable or 
sliding scale, J. O. McClintock, president of 
the exchange, has announced. The new scale 
became effective Sept. 29. 

New margin requirements on grain fu- 
tures transactions will show an increase of 
5 cents per bushel on all grains with each 
10 cents per bushel increase in price over 
each of all grains, as of noon Sept. 27. 


One Stop 


sale warehouse. 


Every feed ingredient you want under one 
roof when you send your trucks to our whole- 


GOOD STOCKS RIGHT NOW OF: 


43 OTHER COMMODITIES. 


CALF MANNA, LAB MIX, CONDENSED BUTTERMILK, 
CALCIUM CARBONATE, GRANITE GRIT, SANI-FLOR 
LITTER, DEHYDRATED PEAVINE AND SOYAVINE MEAL, 
DEHYDRATED ALFALFA MEAL, CODLIVER OIL CONCEN- 
TRATE, REGROUND OATFEED, DAIRY FEED, COLLOIDAL 
PHOSPHATE, FOX AND MINK FEEDS, DOG RATIONS, 
KILLER-DILLER RAT & MOUSE EXTERMINATOR, PEANUT 
MEAL, SOYBEAN MEAL, LINSEED MEAL, BREWERS 
GRAINS, MALT SPROUTS, DISTILLERS DRIED SOLUBLES, 
SKIMMILK, BUTTERMILK POWDER AND MILLFEED AND 


FEED SUPPLIES, 


3328 W. Cameron Ave. 
NORTH MILWAUKEE, WIS. 


Barley 


WwW Oderbrucker VW Soybeans 


As an example, December wheat which 
closed at $2.76 Sept. 27 will have its initial 
margin requirement boosted from 45 to 50 
cents when its price reaches $2.86 per bu- 
shel. Another increase, from $2.86 to $2.96, 
would boost the margin requirement to 55 
cents. Maintenance margins will be increased 
accordingly. 

“Future trends in the market will be 
guided by the force with which government 
activities are found in the market place,” 
Mr. McClintock stated. 


Foreign Demands for Dried Eggs 
From U. S. Take Big Tumble 


Foreign demands for dried eggs produced 
in the United States have tumbled, Dr. Cliff 
D. Carpenter, president of the Institute of 
‘American Poultry Industries, has reported. 
Accordingly, the Institute has queried the 
poultry branch of the production and mar- 
keting administration for information on 
what the department of agriculture plans 
to do with the eggs it has left over from 
the 1947 support program and eggs and 
poultry products it may buy under the 1948 
program. 

“Whatever the new policy is, it’s bound 
to have some effect on baby chick purchases 
and shell egg storage activities next spring, 
as well as the marketing and storing of 
chickens and turkeys during the fall and 
early winter months of 1948,” Dr. Car- 
penter stated. “That's why we want the 
question cleared up so the industry will have 
the facts and can plan their operations with- 
out this question confusing the outlook.” 


HARVEST extra 


profits with OLDS’ 
Old Gold SEEDS 


Specializing in Wisconsin W VERY progressive feed 
Brand Certified Grains, and 
Hybrid Seed Corn 


dealer is interested in mak- 
ing more money this year 
. and OLDS’ SEEDS fur- 
nish one sure way. Olds’ Seeds 


have been recognized by farm- 
4 Ww ers and gardeners for over 60 
80-120 Day years as top quality for Middle 
W Blackhawk West cultivation. 
Wheat 
W 38 W Henry Extensively Advertised 
Barley Wheat And that’s another reason 


why feed dealers like to feature 
them . . . for they are easier 
to sell, and automatically build 


WISCONSIN 


REED CANARY GRASS 
CERTIFIED LADINO CLOVER 
CERTIFIED 
SEED POTATOES 


repeat business. Write us today 
for information and prices ot 
Olds’ Old Gold Brand Seeds 
and how you can increase your 
profits. We shall be pleased to 
put you on our mailing list of 


INC. 
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MADISON 1, WISCONSIN 


© 103 


| 
| 
4 
| 
. 
‘ 


— Income Tax 
(Continued from page 21) 


farmers are filing their income tax returns, 
is highly important to Moseley & Orr not 
only for the tax business but also because 
the big influx of farmers during this period 
gives them an excellent opportunity to cre- 
ate new accounts for their feed store. 

“We suggest improved methods and 
money making ideas for taxpayers so they 
can buy more feed, make more money, and 
have more taxes to figure,” Mr. Moseley 
explained jestingly. 

Operating an income tax service and a 
feed store in conjunction with each other 
has produced some interesting incidents for 
Jim Moseley and Theron Orr. One of the 


Users know this 
Crown of Quality 


Stands for the BEST 
in calf feeds 


TAKES THE PLACE 
OF at LESS 
THAN HALE THE COST 


FLAKES 


Sold only through dealers 


Co. 


5425 W. Roosevelt Rd. Chicago, Ill. 


area's large hog raisers, a custome: of the 
tax service, had a highly profitable year. 
While filling in this man’s tax forms, Jim 
Moseley suggested to him that he make a 
large purchase of formula hog feed. The 
hog raiser pondered the idea, then signed 
a check for $1,000 in payment for the feed 
which was to be delivered as needed at 
market prices at time of shipment. 

“Here's the interesting part,” Mr. Mose- 
ley stated, “the $1,000 investment in feed 
enabled the hog raiser to rate a lower in- 
come tax bracket and made his feed cost 
him considerably less.” Today this hog 
raiser, like hundreds of other Iowa farmers, 
is a regular customer at the Moseley & 
Orr feed building, a yearly tax service user, 
and a real booster for the two service-first 
dealers. 


Ask the Man 
who sells 
Pay Way-- 


Ask him about the results 
his customers get from Pay 
Way Feeds . . . ask him 
about the increased good 
will and confidence result- 
ing from the use of Pay 
Way Feeds . . . ask him 
about the interest, cooper- 
ation and assistance Pay 
Way extends every dealer 


—then ask us about selling 
Pay Way Feeds! 


PAY WAY FEED MILLS, Inc. 


Oscar Straube, Pres. 
KANSAS CITY, MO 


Vermont Feed Men to Hold 
1947 Conference Oct. 23 


Four outstanding speakers will headline 
the program of the fifth annual feed con- 
ference scheduled to be held Oct. 23 at 
the University of Vermont, Burlington, ac- 
cording to an announcement by O. M. 
Camburr, director of short courses and 
educational conferences at the school. The 
one-day meeting will incorporate the annual 
meeting of the Vermont Feed Dealers & 
Manufacturers association. 

Dean Joseph EF. Carrigan of the host 
school’s agriculture college will speak on 
“The Agricultural Coilege.” Dr. A. L. 
Franklin, Lederle Labciatories, Pearl River, 
N. Y., will discuss “Some of the Newer 
Aspects of Poultry Nutrition.” Current 
available feed supplies as contrasted with 
present demands will be the subject of an 
address by Dr. H. B. Ellenberger, head of 
the Vermont department of animal and 
dairy husbandry. 

C. A. Cary, who heads the nutrition and 
physiology division of the agricultural re- 
search administration, will present two re- 
ports, “To What Extent is It Economically 
Practicable to Improve Vitamin A Potency 
of Winter Butter?” and “Existence of Un- 
identified Nutrients in Milk and Certain 
Cattle Feeds.” 


Cargill Opens New Branch 
Office at Baltimore, Md. 


Cargill, Inc., Minneapolis, Minn., has an- 
nounced the opening of a new branch office 
at Baltimore, Md., to serve grain customers 
in the middle ‘Atlantic region. Grain opera- 
tions formerly carried on at the Cargill 
office in Washington, D. C., have been 
transferred to the new location although the 
Washington office will continue to be main- 
tained as an information and government 
relations center. 

Arne Lukko has been named manager of 
the new Baltimore branch office. He has 
been associated with Cargill for 16 years, 
having served in the merchandising and 
traffic departments at Buffalo, N. Y. The 
Baltimore office is located at 300 Water 
street. 


Double Gran-I-Grit Output 
With New Plant Equipment 


New, almost completely automatic sack- 
ing equipment at the plant of the North 
Carolina Granite Corp., Mount Airy, N. C., 
has enabled the firm to nearly double its 
original capacity for the production of 
Gran-I-Grit, officials of the company have 
reported. Recently the firm also supplied 
316 cars of Mount Airy granite for use in 
the construction of a new $4,000,000 bridge 
across the Mississippi river. Piers on the 
giant new bridge, which carries the Memphis 
highway, are 105 feet high. The granite 


used in the construction cost $500,000. 


@ GRAHAM BROS., INC., Washington, 
Ind., is planning to construct an addition 
to its feed mill. 
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General Mills Names Three 
Vets to Larrowe Staff 


Three World War II veterans have been 
appointed to the staff of the General Mills 
Larrowe division, 


Detroit, Mich., Searle 
Mowat, division pres- 
ident, has announced. 
The three are: Henry 
Witz, M: F. 
Lawatsch, and Fred 
E. Phillips, jr. 

Mr. Witz has been 
named swine and rab- 
bit project supervisor 
on the Larro research 
staff. He recently 
completed graduate 
work at Purdue uni- 
versity where he was 
active in research in- 

volving the effects of thyroprotein and thy- 

rouracil on the growth and fattening of 
hogs. 

Mr. Lawatsch, a graduate of the Univer- 
sity of Minnesota, will supervise the Larro 
research staff's poultry project. He is ex- 


Henry L. Witz, jr. 


M. F. Lawatsch 


Fred E. Phillips, jr. 


perienced in poultry husbandry and has 
been active in poultry judging. 

Mr. Phillips has been appointed to the 
Larro advertising staff. A graduate of Iowa 
State college, he was formerly associated 
with the Iowa extension service. His duties 
will include editing the Larro Feeder. 


Vy-Lactos Laboratories is 
Rocked by $50,000 Blast 


Vy-Lactos Laboratories, Inc., Des Moines, 
Iowa, suffered a severe explosion Sept. 4 
which critically injured two employes, W. I. 
Sargent, president of the firm, has revealed. 
Production has been delayed a month or 
more by the blast which caused damage 
estimated at $50,000. 

A heavy demand for the firm’s products 
had taxed equipment to capacity and no 
reserve stock was on hand at the time of 
the explosion, Mr. Sargent reported. The 
blast is believed to have been caused by a 
blowtorch spark igniting propane gas fumes 
used in the firm’s feed driers. 


@ S. A. BRUSH, Chelsea, Iowa, has re- 
tired and has announced plans to move to 
McAllen, Tex. 


® HADDAM GRAIN & FEED CO., Had- 
dam, Kan., is planning to construct a new 
elevator. 
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Dust Collectors 
Malt Cleaners 
Reels, Bins, Tanks 
Feed Hoppers 


MILL AND ELEVATOR EQUIPMENT 


Our Service Includes 


Elevator Casings 
Elevator Legging 
Elevator Heads 
Elevator Boots 


Fire and Dust-Proof Elevators 


Conveyors and Fittings 


_L. BURMEISTER CO. 


4535 W. MITCHELL STREET 
MILWAUKEE 14, WIS. 


Save money and extend your 


production with dependably 


uniform Florida High-Protein 
Cane Molasses which offers 
you these big advantages: ~ 


1 Exceptionally high in amides and 

* amino acids and with approximately 
three times as much crude protein as 
average cane molasses. 


2 Rich and well balanced content of 
* Vitamins B,, B, and B, as well as 

Vitamins C, E (fertility factor), H 

oo P-P (Niacin), and Pantothenic 
cid. 


3 High content of digestible carbo- 
" hydrates in form of various sugars 

and polysaccharides, including the very 

nutritious pectin and soluble gums. 


/nquities 
Solicited 


Many minerals and elements essen- 

" tial to animal health including iron, 

calcium, phosphorus, magnesium, potas- 

sium, sodium, chlorine, sulphur, manga- 
nese, aluminum and copper. 


5 Uniformly high quality, plus other 

" advantages of dealing direct with 
producer as we market only our own 
production. 


8 Ideally located to serve customers 
"in the Southeastern territory. 


UNITED STATES SUGAR CORPORATION 
\ 


CLEWISTON, FLORIDA 


‘ 
PROTEIN 
4 from Sugar ba a 
he high- 
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Specifide Reduces Prices, Despite . . . 


HIGHER FEED COSTS 


In the face of higher ingredient costs, Specifide Vitamin 
Source is now selling at a lower price than ever before. 


Specifide Vitamin Source provides scientific vitamin forti- 
fication. There’s a Specifide for each type of feed. 

When you buy Specifide Vitamin Source you get: 

1. Specified quantities of vitamins as shown on each label, 


in amounts which meet the requirements of the National Re- 
search Council. 


2. Fresh Vitamins, better preserved by packaging in air- 
tight Tins, under inert gas. 


And—AT A LOWER PRICE THAN EVER BEFORE! 
More feed dealers are making their own feeds, and making 
them better with Specifide! 


Write us today! 


Specifide, Inc. 


Delaware & South Sts., Indianapolis, Ind. 


CHOLINE CHLORIDE 


One of the B Vitamins used in poultry 

feed formulas by such prominent experi- 

mental stations as Storrs, in Connecticut. 
VALUABLE ALSO FOR ITS ADJUNCTIVE RELATIONSHIP 
TO THE AMINO ACID METHIONINE. IN 5-LB. TINS 


OR 50-LB. BAGS. IN DRY CARRIER FOR EASY MIXING. 
NOW AVAILABLE. 


Wire or Phone at our expense! 


Specifide, Inc. 


Delaware & South Sts., Indianapolis, Ind. 


MODEL F-1 BAG AND BOX 
ELEVATING CONVEYOR 


Cuts Costs in Piling, Stacking and Shelving Operations 


The ATLAS F-1 is particularly adapted for the stacking or piling of 
feed, grain, flour, cereals or other sacked products, enabling the opera- 
tions to be performed with greater speed, greater economy and in 
greater safety. 
Lowering or raising the discharge end and locking it into a new 
position can be done while the machine is in operation. This is done 
through a gear-and-cable self-locking device with a parallel arm lift. 
The conveyor can handle bags, boxes and parts weighing up to 100 
pounds, and has a total load capacity of 200 lbs. It operates smoothly 
and swiftly. Ball bearing swivel casters and 4” 
diameter metal wheels mounted on roller bearings 
‘make moving the conveyor from one place to 
another amazingly easy. Write for full particulars 
and prices. 


ATLAS CONVEYOR COMPANY 
CLINTONVILLE, WISCONSIN, U. S. A. 


Manufacturers of Boxcar Loaders, Boxcar Unloaders, Por- 
table Elevators, Portable Flight Conveyors, Stationary Belt 
Conveyors, Portable Belt Conveyors, Bucket Elevators and 
other Special Industrial Conveying Equipment. 
The applicati 
ATLAS MODEL Fi are 
many, and varied. This 
model is used for con- 
veying sacked and pack- 
aged materials from one 
floor to another, for 
truck loading and un- 
ATLAS MODEL FI 
with the discharge Of different levels, 
highest 


ATLAS MODEL Fi at end eet at its 
its lowest adjustment. adjustment. 
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Jack Frost’s Visit 
By EMIL J. BLACKY 


There’s something about a silvery frosi 

And the tang in the air it brings 

That quickens the blood and goads the 
mind, 

And makes you want to do things. 


It’s a harbinger of those seasons two 
Fall and winter and a new year bright ; 
It’s the scent of turkey roasting brown— 
Of pumpkin pies and a soft, still night. 


It’s the magical palette provided fo: 
The invisible artist whom nature sends 
Each year to daub the woods and hills 
Into a thousand, alluring blends. 


It cloaks the earth with majestic gray— 
A topcoat to wear in the early morn’, 
And in the cribs, there’s a golden glow 
That radiates from the yellowed corn. 


And the herd that’s grazing on pastures 
green, 

Knows well the meaning of that chilly 
sheen, 

Yet worries not, for provident man 

Has stores in the barn and silo to glean. 


Yes, frost means autumn and winter's 
snow, 

And livestock and poultry housed for 
a spell; 

It gives you a zxip—makes you rarin’ 
to go; 

Yes, frost is your signal to go out and 
sell. 


@ BURRELL BRADLEY, Marshall, Mich., 
has joined his father Forest Bradley in the 
feed business at Bellevue. 


"| hafta laugh when | think of him going 
away to take mud baths.” 
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All research laboratory facilities of the 
Ralston Purina Co., St. Louis, Mo., have 
been consolidated in the new four-story 
building shown above, Donald Danforth, 
president of the firm, has announced. The 
new structure provides 30,000 square feet of 
floor space and includes analytical, organic, 
inorganic, and cereal laboratories as well 
as complete biological units to accommo- 
date 50 dogs, 500 rats, and 12,000 chicks 
and poults, 

Nutritional and other developments 
evolved at the new St. Louis research head- 
quarters are applied at the Purina research 
farm at Gray Summit, which has an ani- 
mal and poultry population of more than 
25,000. The new building provides facili- 
ties also for research in disease control, 
parasite control, agricultural chemicals, and 
farm supplies. 
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@ FARMERS GRAIN CO., Hart, Tex., is 
planning to construct additional warehouse 
facilities to accommodate 125,000 bushels 
of grain. 

@ FARMERS UNION COOPERATIVE, 
Superior, Neb., has purchased the feed 
plant and elevator of the Southern Nebraska 
Feed Co. 


NEW HUDSON CAMPAIGN 

Consumer and trade paper advertising 
for the new Lektrik-Spray line manufac- 
tured by the H. D. Hudson Mfg. Co., Chi- 
cago, Ill., will be handled by John W. Shaw 
Advertising, Inc., R. A. Tobias, Hudson 
merchandising director, has announced. Ev- 
ans Associates will continue to handle the 
balance of the company’s advertising, ac- 
cording to Mr. Tobias. 


These Chlorine Twins Will Help 


THE 


560 EAST 42nd STREET 
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Write for literature 
and our favorable 


dealer terms. 


N ALKALI WORKS (INC) 


NEW YORK 17, N. Y. 


Brokers 
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— Lem Jones 
(Continued from page 26) 


beamed. “Mind if I sit in on that meeting. 
I'll just take time out and make it.” 

“Why, sure, anytime, Mickey. See you 
Friday night,” Arch declared as he headed 
toward his father’s car parked at the curb. 

The Cornhay 4-H club on Friday evening 
went through its usual preliminaries of re- 
ports of activities since the last meeting and 
then Arch, the president, asked if there 
was any new business. 

Mickey clambered to his feet. 

“IT don’t know if I’m out of order, not 
being a member of your club, but I have 
something to say I’m sure you'll all be 
interested in,” he began. 


“This is Mickey, of the Hickory Grove 
Feed store,” Arch Kinney interposed. “A 
good friend of mine and always a friend of 
the 4-H.” 

The group listened intently as Mickey 
unfolded his plan. 

“Y"know,” he said, “the 4-H club has 
done wonderful work in improving crops, 
raising blooded hogs, cattle and chickens, 
and in general improving this community. 
But there is another thing which the 4-H 
club is in a logical position to do. 

“Well, what got me to thinkin’ about it 
was our friend Grady Kartner who's run- 
ning into a little hard luck with sickness at 
his home and will hafta sell his hogs before 
they're ready for market if he doesn’t get 
some help. Now, why couldn't we have a 
group in the 4-H club of Cornhay county 


450 Tons Daily 
Pulverized 
. Grains 
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or 
Wire 
for 
Quotations 


It doesn't 
cost to 
sell 
FLAMBO 


It Pays 


FLAMBEAU MILLING CO. 
Phillips, Wisconsin 


Phone 
L. D. 44 or 21 
Teletypewriter 
Phillips 14 


Ask Us About 
Our Private 
Label Service 


ELTON CONVEYING 


THESE STACKERS ARE MADE 
IN 10, 14, 16, & 20 FT. 
LENGTHS. 


ARE QUICKLY ADJUSTABLE 
FOR VARIOUS HEIGHTS. 


ONE MAN CAN MOVE 
THEM WITH EASE. 


YOU CAN GET A MACHINE 
TO FIT YOUR WAREHOUSE. 


THEY WILL 

SPEED UP YOUR 
WORK AND SOON 
PAY BACK THEIR 
LOW COST. 


CHANTLAND MFG. 


Pat d& Applied For 


CO. BADGER, 


EQUIPMENT 


to be known as the Farm Scouts? Your job 
would be to act in the time of emergency, 
even in case of fires, helping people through 
tough stretches, and lots of other things that 
it takes a well organized gang to do?” 

From the nods of approval and affirma- 
tive buzzing throughout the room it was 
evident that Mickey's suggestion had struck 
a responsive chord. 

As Mickey sat down Arch Kinney arose 
and asked for discussion. More than a half 
dozen boys and girls arose and voted af- 
firmatively. 

Then Arch interceded. 

“I'm all for this idea, too, on one condi- 
tion,” he announced. “If we take Mickey 
in as an honorary member and make him 
president of the Cornhay Farm Scouts.” 

The applause that followed was the har- 
binger of the final vote which was 100 per 
cent “for.” 

“Gosh,” Mickey mused on his way home 
from the meeting. “Wait till the boss 
hears about this. We're up to our ears in 
work at the store and here I go and take 
on some more work.” 

Several weeks later the telephone on Lem 
Jones’ desk rang. A grateful voice—that of 
Grady Kartner—came over the wire. 

“Lem,” the hog raiser said, “I want you 
to know that you've got one of the smartest 
boys in Cornhay county in your outfit. 
Those Farm Scouts that Mickey organized 
with the Cornhay county 4-H club sure 
pitched in and helped me out and I won't 
hafta sell my hogs after all. The hired man 
and my son are up and around again and 
my wife's feelin’ better. Even the 4-H girls 
pitched in and helped her, too.” 

For a moment Lem was dumbfounded, 
for the organization of the Farm Scouts 
was a military secret as far as he was con- 
cerned. But he decided not to show ignor- 
ance. 

“Glad to hear it, Grady,” he said. 
“Mighty glad. And I'll see that Mickey gets 
a bonus.” 

It was with fear and apprehension that 
Mickey stood before Lem’s desk in answer 
to his brusque call.: 

“Mickey,” he said. “One of these days 
you're gonna get yourself into an awful 
lotta trouble doin’ things without my con- 
sent. Grady Kartner just called me and told 
me something about these here Farm Scouts. 
You know danged well we're busy here and 
you shouldn’t be monkeying around with 
any new-fangled organizations. So I'll make 
out a check for two weeks’ pay and you 
can say goodbye to the Hickory Grove Feed 
store and go to work for the Farm Scouts.” 

As Lem pulled out his checkbook and 
the scrape of the pen sounded like a death 
knell, Mickey stood frozen, his heart drop- 
ping down to his shee -tops. 

“Look what it reads on the back of this 
check,” Lem ordered as he handed it to 
him. 

Mickey’s eyes misted as he read: “Pay to 
the order of the Farm Scouts $50 as a 
revolving fund for its treasury and to help 
it carry on its wonderful work.” 

Mickey just couldn't talk after he read 
it. But a million words couldn't have substi- 
tuted for the pat on the back and the hug 
Lem gave Mickey as the boss walked back 
into the warehouse to talk about final plans 
for installing that conveyor with Joe. 
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Ultra-Life Holds Sales Convention 


Territorial managers and salesmen from 
46 states attended the summer sales conven- 
tion-of Ultra-Life Laboratories, Inc., which 
was held at the firm’s home office at East 
St. Louis, Ill. Shown left to right in the 
photo above are: back row—Dr. C. E. Blye, 
F. G. Wellinghoff, R. Childress, E. E. Vilm, 
M. H. Kelly, C. E. Warren, Sales Manager 


@ FARMERS EXCHANGE, Ada, Ohio, 
has completed construction of its new 40,- 
000 bushel elevator. 
NEW FEEDING FILM 

Philip R. Park, Inc., San Pedro, Calif., 
has announced the release of a new color 
picture, ““ManAmar Makes It Easier’, de- 
picting the steps in the manufacture of the 
product from the harvesting of kelp through 
the finished stage. The film runs 55 minutes 
in length and organizations interested in 
booking it should write Philip R. Park, Inc., 
608 S. Dearborn St., Chicago 5, Ill. 


O. W. Jones, J. A. Ellen, C. Bederske, 
E. W. Harris, Vice President E. L. McKee, 
P. C. Blaeuer, and C. H. Vilm. Front row— 
B. G. Gregory, F. G. Reiners, F. I. Reiners, 
R. A. Richter, H. H. Lough, jr., President 
E. C. Andrews, E. E. Oakley, G. Swanson, 
H. H. Schneider, J. V. Huffman, I. M. 


Selser, and R. L. Steinhauser. 


JANESVILLE MILLS EXPANDS 

Janesville Mills, Inc., Janesville, Wis., has 
begun production of livestock and poultry 
concentrates, A. Roger Hook, manager of 
the company, has announced. The firm pre- 
viously produced only soybean meal. It is 
now manufacturing 32 per cent dairy con- 
centrate, 34 per cent poultry concentrate, 
40 per cent hog concentrate, and 41 per 


cent pure old process soybean oil meal. 


@ EZRA GERBER, Petromeum, Ind., has 
purchased the Bluffton Milling Co. feed 
mill at Bluffton. 


JOHN MECKING and GEO. BARRETT 


Announce the Opening of Their Offices 
September 8, 1947 to Operate as 


J-M TRADING CORP. 


at 


111 West Jackson Blvd., Chicago 4, Ill. 
Telephones Wabash 2065-2066-2067 


Manufacturers Representatives and Brokers 


Feed Ingredienté—Vitamin Products—Peat Moss 
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FEED 


from Armour 


Well-fed pigs should multiply their 
farrowing weight forty times in the 
first hundred days. With an efficient 
ration they can produce one hundred 
pounds of pork with three hundred 
and fifty pounds or less of feed! How 
efficient is the ration you sell for pigs? 


* 


You can make most feeds 
more efficient by adequately 
fortifying them with meat 
proteins. For meat proteins 
contain a newly discovered 
“animal protein factor” 
which science reveals is re- 
sponsible for the better per- 
Fan of meat proteins 
in swine and poultry feeds. 


* 


Naturally, the source of the proteins 
used in feeds is very important. 
Good protein supplements must be 
easily digestible; they must contain 
a sufficient amount of protein, proper 
amino acids, and the “Animal Pro- 
tein Factor.”” Armour Digester Tank- 
age is the answer to these protein 
requirements. 


You'll help your customers 
produce more profitable 
pork when you start them 
feeding Armour Digester 
Tankage to their pigs—and 
more quickly,too.Tell them 
to watch for faster growth, 
greater productivity and 
more resistance to disease 
as a result of this feed sup- 
plement. 


ANIMAL FEED DEPARTMENT 


UNION STOCK YARDS 
CHICAGO 9, ILLINOIS 


Armour Digester Tankage 


* Armour Meat and Bone Scraps 


Armour Special Steamed Bone Meal 
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Ask Us 


A penny post card or a phone 
call to us will save you money when 
in the market for: 


* 


MOLASSES OAT FEED 
MOLASSES ALFALFA CHOPS 
BLACK STRAP MOLASSES 
CHOICE WHEAT FEEDS 
WASCO CORN FEED 


BREWERS’ GRAIN 
MALT SPROUTS 
CORN DISTILLERS' GRAINS 
BUTTERMILK POWDER 


La Budde Feed & Grain Co. 


AT MILWAUKEE 


We know a bright fellow 
named Meade, 

A poultry man, bound to 
succeed. 

His hens all lay well, 

For they get oyster shell, 

And it’s Shellbuilder—just 
what they need. 


3 UNIFORM SIZES 3 BAG SIZES 


Shellbuilder Co. 


THE TRUTH 


@ More and more feed mixers are using 
REX Wheat Germ Oil in breeding 
rations. 

@ More and more breeders are using 
REX Wheat Germ Oil in breeding 
live stock. 

@ More and more Veterinarians are 
recommending REX Wheat Germ Oil 
in correcting breeding disorders. 

@ Year after year, after year the TRUTH 
is being proved by experience. 


iment sufficient oil, 
“out charge, for such atest. 


—VioBin Corporation — 


Monticello, Hlinois 


Eagle Roller Mill Co., New Ulm, Minn. 


We Save You Money 


When you employ us, our skill, ex- 
perience and buying power safeguards 
your interest. Before building or remod- 
eling, find out what we can do for you. 
Costs nothing. Write today. 


E. IBBERSON 


gineers and Contractors Minneapolis, Mir 


THE FEED BAG — October, 1947 


= 
= = 
feed | mixer desir to make a t 
1 R 
poe 
\\buil eT Chick 25 Ibs. 
e — Pallet 50 Ibs. 


Western division salesmen of King Midas 
Flour Mills, Minneapolis, Minn., were 
shown an attractive dress made from the 
firm’s new cotton print flour sacks at an 
advertising meeting held recently at Mil- 
waukee, Wis. Shown above from left to 
right are: first row seated—Ben Bastyr, An- 
tigo, Wis.; H. H. Shurbert, Oshkosh, Wis.; 
Mark Schaefer, Madison, Wis.; and Paul 
Sather, Minneapolis, western division sales 


manager. Second row seated—Bernie Ron- 
yak, Milwaukee; Clarence H. Ives, Mil- 
waukee; W. M. Haslett, Madison; and Nor- 
man Graham, Milwaukee. Standing— Chet 
A. Cook, Milwaukee branch manager; Jack 
Paine, Milwaukee; A. J. Jarrett, Oshkosh; 
Bud Wiseman, Marquette, Mich.; James 
Robets, Iron Mountain, Mich.; Ira Desbrow, 
Oshkosh; and Clayton Lisy, Minneapolis, 
King Midas advertising manager. 


Livestock Feeds. 
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THE COMPLETE LINE... 


Tonnage builders . . . profitable 
specialties . . . priced to win your 
market, built to hold it........ 


VITALITY MILLS ING., Board of trade, Chicago 4, Ill. 


Manufacturers of famous VITALITY 
Poultry, Turkey, Hog, 


Dairy and 


@ J. W. ORR GRAIN CO., Greentown, 
Ind., has been opened for business at the 


site of the former Kimmel Elevator. 


@ WILLIAM A. MILLER, Tiskilwa, IIl., 
has purchased the Keener Feed Service 
from Wendell Keener. 
JOINS PILLSBURY MILLS 

F. Leslie Toof has been appointed head 
of the packaging section of the research 
and products development department of 
Pillsbury Mills, Inc., Minneapolis, Minn., 
Dr. Frank L. Gunderson, vice president of 
the department, has announced. Mr. Toof 
served with Proctor & Gamble for 16 years 
and has -recently been associated with the 
Corning Glass Co. and the Carborundum 
Co. Ross Eastor, who has been with Pills- 
bury since 1940, will assist Mr. Toof. 


- 
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Livestock GROWS with PROVICO. 
Feeder Profits GROW with PROVICO. 
Dealer Profits GROW with PROVICO. 


Check the PROVICO DEALER PLAN 
by mail or = you too can GROW 
with PROVICO. 

Kentucky Chemical Industries, Inc. 


Phone Poplar 0200 — Cincinnati 32, Ohio 


Highest 


The famous Arcady Farms Milling Co. 
quadruplets are growing up fast and have 
won themselves two attractive girl friends. 
The photo above shows the quads with D. 
E. Beatty and Coit Beatty, their caretakers, 
and Misses Mary Agnes Branney and Mary 
Walsh at the Ohio State fair at Columbus. 

The quads were flown to Columbus in a 


E blackstrap MI 


FOR FEED MIXING 


TANK CARS ° 
Shipments from Gulf 


NATIONAL MOLASSES 


‘PHILADELPHIA 34, PENNA. 


LATTIN COMPANY, Inc. 


Manufacturers Representatives 


PEP 


Jobbers Feed Stuffs — 


Chamber of Commerce 
Buffalo 2, N. Y. 


327 So. LaSalle St. 
Chicago 4, Ill. 


TWA cargo plane and had tremendous 
appetites on landing, due to three extra 
hours in the air necessitated by bad weather. 
From left to right the quads are: Eloise, 
810 pounds; Emma, 805 pounds; Eunice, 
815 pounds; and Elmer, 850 pounds. They 
were born May 27, 1946 in Jefferson 
county, Ohio. 


Launch New Ad Campaign 
For Peebles’ Products 


Peebles’ dried and condensed whey are 
currently being featured in a nationwide 
advertising campaign by the Western Con- 
densing Co. of Appleton, Wis., and San 
Francisco, Calif., Roy Coolidge, vice presi- 
dent in charge of sales at the Appleton 
office, has announced. The first advertise- 
ment in the new series is appearing in Octo- 
ber numbers of feed and hatchery trade 
publications, poultry newspapers, and news- 
papers with wide farm coverage. 

The new condensed whey product, de- 
scribed as mold-free and uniform in con- 
sistency, is featured in the advertising. The 
semi-solid whey products is fortified with 
Peebles’ Ribolac, a whey fermentation pro- 
duct designed to guarantee uniform levels of 
riboflavin. It also contains vitamin D; and 
niacin and is marketed in 50, 100, and 500 
pound containers. 

According to the manufacturer, the pro- 
duct can be fed free choice or mixed with 
mash or grains. Western Condensing Co. 
operates 28 plants across the country, pro- 
cessing fresh liquid whey under the three 


' phase, low temperature condensing process 


invented and patented by Dave Peebles, 
president and founder of the firm. The con- 
cern is the nation’s largest producer of whey 
products. 

@ COLE MILLING CO., Chester, IIl., has 
purchased the Marissa Farmers Cooperative 
Elevator Co., Marissa. 
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Corn Products Refining Co. 
Promotes Three Officials 


Three promotions designed to implement 
the expanding sales program of the Corn 
Products Refining Co., New York City, 

en have been announced 
by W. H. Gamble, 
general sales manager 
of the firm. 

Alexander MacFar- 
lane has been pro- 
moted to executive 
assistant to Mr. Gam- 
ble. He will continue 
administrative super- 
vision of chemical 
sales in addition to 
his new duties which 

Alex MacFarlane include direction of 

market and product 
research and coordination of research, sales, 
and home service departments. 

Harold Francis has been promoted from 


Harold Francis Warren Winter 


manager of the company’s office at Chi- 
cago, Illt, to assistant general sales man- 
ager of the eastern division. Warren Winter, 
formerly head of the Indianapolis, Ind., 
office, has been appointed manager at 
Chicago. 


Borden Launches $25,000 
Calf Naming Competition 


Elsie, the world famous bovine represen- 
tative of the Borden Co., New York City, 
has given birth to a son and the firm has 
launched a $25,000 contest designed to 
get a name for the new offspring. The prizes 
include $20,000 for consumers and $5,000 
for dealers handling Borden products. 

National advertising and promotion is 
heralding the contest from coast to coast. 
The two months’ competition ends Oct. 31 
and announcement of winners will be made 
by Jan. 1, according to Borden executives. 


@ ROY F. MILLER, Tecumseh, Okla., has 
opened a new feed and produce store. 


ROGER HAAS DIES 

Roger V. Haas, 42, owner of the H. G. 
Haas & Son Milling Co., Evans Mills, N. Y., 
died Sept. 21 from self inflicted bullet 
wounds. Mr, Haas had suffered almost un- 
bearable pain from a long-standing spine 
injury. He succeeded his father, H. G. 
Haas, as head of the milling firm on the 
senior Mr. Haas’ death five years ago. Mrs. 
Doris Cable Haas survives her late husband. 
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KELLY 


YEATICAL FEED 
MIXER 


FEEDS | One Machine or Complete 


Feed Mill Equipment 


It’s ® Kelly Duplex, with more than 
QUALITY FURST | you and to 


build the mill machinery you need. 


Dependable the They will be glad to help you with 
year round. your problems. Whether you are 
purchasing only one machine or 

| poultry equipping a mill complete, get 


suggestions and esti- 
mates from Kelly 
Duplex. 


and livestock. 


EAGLE ROLLER MILL CO. 


NEW ULM, MINN. The Duplex Mill and Mfg.Co. 
Springfield, Ohio 


"Premier Litter Absorbs Quicker" 


The fast-selling peat moss—in long-lasting bales! 
There's a size to meet every customer's needs! 
Nationally advertised—to make selling easy! 


PREMIER PEAT MOSS CORP., 535 FIFTH AVENUE, NEW YORK 17 


The Gal who's a to 
Northwest Feed Dealers— 


LAND 0’ LAKES 


FEEDS * SEEDS * FERTILIZERS 
e Land 


“Better Feeds & Seeds for Northwest Needs” “Ths land 
Indian Girl Trade Mark Reg. 


LAND O'LAKES CREAMERIES, INC. 


2300 N. E. KENNEDY e MINNEAPOLIS, MINN. 
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HONEGG 


ills MANSFIELD, OHIO 
& CO., INC. FAIRBURY, FORREST, ILL 


CAMEL 


WHEAT MIXED FEED 


for 
“All in 


Poultry-Dairy Cows-Pigs one bag” 


EXCELSIOR MILLING COMPANY 
Minneapolis e Minnesota 


ATTENTION Feed Manufacturers... 


CANADIAN REFUSE SCREENINGS 
HALLET and CAREY CO. 


Grain Exchange Building 
Minneapolis 15, Minnesota 
Members: 


American Feed Manufacturers Association 
The Grain and Feed Dealers National Association 


FEED PLANT MACHINERY 


THE PERFECTION SCALPER—3 machines in one—Feeder, 
Scalper, Magnetic Separator. It is the only machine of this 
type in which the grain passes over the ENTIRE magnetic 
field. Construction is all-metal, sturdy and trouble-free . . . 
Heavy demand for Howell Equipment may prevent prompt 
shipment. We are doing our level best. Order now for future 
requirements, and be safe. 


Everything from Pit to Cupola — Since 1879 


WRITE FOR 
SPECIAL FOLDER 


MINNEAPOLIS, MINNESOTA 


PENNSYLVANIA FEEDING STUFFS 
REPORT, 1946 
Bulletin Vol. 30, No. 4, Pennsylvania 
Department of Agriculture, Harrisburg, Pa. 


ANNUAL REPORT OF ARIZONA FEED 
CONTROL OFFICE 
Special Bulletin, Agricultural Experiment 
Station, University of Arizona, Tucson, 
Ariz, 
* * 
TEXAS FEED LAW 
Circular 115, Texas A & M College, 
College Station, Tex. 
* * & 
BAR-NUN SIFTERS 
Catalog 101, B. F. Gump Co., 431-37 
S. Clinton street, Chicago 7, Il. 
* * 


SEED INSPECTION 
Bulletin 131, Massachusetts Agricultural 
Experiment Station, Massachusetts State 
College, Amherst, Mass. 
* * #* 
NON-ELECTRIC PERMANENT MAGNETIC 
PULLEYS 
Bulletin 501-A, Eriez Mfg. Co., Erie, Pa. 
* * 
RAISING AND FEEDING BEEF CATTLE 
Circular 613, College of Agriculture, Uni- 
versity of Illinois, Urbana, IIl. 
* * & 
COMMERCIAL FERTILIZERS REPORT 
Bulletin 502, Connecticut Agricultural 
Experiment Station, New Haven, Conn. 
* * 
HOW GENERAL MILLS GREW LAST YEAR 
19th Annual Report, General Mills, Inc., 
400 Second Ave., South, Minneapolis 1, 
Minn. 
* 
SPRING OATS VARIETIES FOR ILLINOIS 
Circular 616, Agricultural Experiment 
Station, University: of Illinois, Urbana, III. 
* * 


VALUE OF LIMITED TRAPNESTING IN 
POULTRY BREEDING 
Bulletin 438, Massachusetts Agricultural 
Experiment Station, Massachusetts State 
College, Amherst, Mass. 
* * 
PROTECT YOUR PLANT FROM FIRE 
Bulletin 7, Mill Mutual Fire Prevention 
Bureau, 400 W. Madison Street, Chicago 
6, Ill. 
* * 
VARIETIES OF WINTER WHEAT FOR 
ILLINOIS 
Circular 617, Agricultural Experiment 
Station, University of Illinois, Urbana, IIl. 
FIFTY YEARS OF PROGRESS 
(Company history.) Dow Chemical Co., 
Midland, Mich. 
@ OHIO VALLEY SEED CO., Evans- 
ville, Ind, has purchased the Hartmann 
mill and elevator at Ford Station. 
@ RED FRONT FEED CO., Eau Claire, 
Wis., has been purchased by the Eau Claire 
County Cooperative Farm Supply. 
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Wins Sales Award 


JAMES A. WATSON 


Three time winner of the John W. Bar- 
well award presented by the Blatchford Calf 
Meal Co., Waukegan, IIl., for outstanding 
sales achievement is James A. Watson, Min- 
neapolis, Minn., who was honored at the 
firm’s annual district sales managers’ meet- 
ing held Sept. 4-5. J. M. Flinn, president of 
Blatchford, made the presentation and also 
commended L. J. Neumann and W. E. 
Blomfield who worked with Mr. Watson in 
the firm’s northwestern sales territory. Mr. 
Watson is shown above with the Barwell 
trophy. 


Archer-Daniels Income is 
Up 135 Per Cent in 1947 


Archer-Daniels-Midland Co., Minneapolis, 
Minn., has reported a net income increase 
of more than 135 per cent in the year end- 
ing June 30, 1947. The firm’s earnings were 
$15,673,041 compared with $6,604,149 for 
the year which ended June 30, 1946. The 
figure amounts to $9.58 per share of com- 
mon stock compared with $4.03 for 1945- 
46. 

Sales volume in 1946-47 totalled $297,- 
429,912 compared with $186,255,175 for 
the 1946 fiscal year, representing an in- 
crease of 60 per cent. The net profit for 
1946-47 is 5.26 per cent of the sales com- 
pared with 3.54 per cent the year before. 
Working capital of the company was $39,- 
355,184 on June 30 compared to $29,662,- 
903 a year earlier. 


®@ JOHN LADEHOFF, Gooselake, Iowa, is 


constructing a new feed store. 


@ B. J. WALLACE, Clifton, Ill., is plan- 
ning to construct a new 100,000 bushel 
elevator. 


® NEW HAVEN EQUITY ELEVATOR, 
New Haven, Ind., has installed a new corn 
sheller and cleaner, cob burner, and other 
equipment. 
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=, Dealers should stock the 
IMPROVED (purple) K-M 


mam — A GOOD PRODUCT MADE BETTER — 


A disinfectant keeps the water free from harmful bacteria. Helps 
kill disease germs and helps prevent their spread through con- 
taminated drinking water, when used as directed. Poultry of all 
ages like it and drink it readily. 


WARNS WHEN NO 
LONGER EFFECTIVE 
Always safe and 
reliable 
HILLTOP PRODUCTS meet the 


Demand—give you Extra Profits 


LABORATORIES 


~ ids for Poultry 


718 Washington Ave. N., Minneapolis 1, Minn. 


NOW — ORIGINAL 


TEHR-GREEZE 


FABRIC CEMENT 
AVAILABLE FOR IMMEDIATE DELIVERY 


THE FACT 


STILL REMAINS 


that 
SUPERIOR 
ELEVATOR CUPS 


WHITE — Repairs all types of 
cloth, canvas and leather goods. 
A tough, versatile adhesive with 
thousands of uses in home, repair 
shop and farm. 


Write for Trade Prices. 


VAL-A COMPANY 


700 W. Root St., 


Chicago 9, Ill. 


are 
MADE STRONGER 
will 
FOR REPAIRING GRAIN Bacs | | LAST LONGER 
have 


GREATER CAPACITY 


and will operate more 
efficiently at less cost 
than other elevator 
cups. 
WRITE TO: 
K. |. Willis Corporation 
Moline, Illinois 


for names of distributors and capacity 
analysis form No. 20 


Brokers of ... 


QUALITY FEED 


INGREDIENTS 


U. M. C. Calcium Carbonate — Feed Mixing Limestone 
Limestone Grit — Bentonite — Oil Meals 
Mill Feeds — Packing House By-Products 


UNITED FEED PRODUCTS CO. 


205 W. WACKER DR. 


CHICAGO, ILL. 


im HT = By A drinking water disinfectant that is better than an antiseptic. 
Write for Catalog 
ta 
Ay 
FABRIC CEMENT || 
; 


THE 
STANDARD 
OF THE 
INDUSTRY 


€ 
BRINGS YOUR ELEVATOR LEGS UP TO 
THEIR HIGHEST POTENTIAL CAPACITY 


_ The scientifically built 
“Nu-Hy” grain bucket has won an 
enviable reputation among grain 
elevator operators. It has saved 
many vital man hours, cut costs, 
and a increased capacities where- 


ca analysis 
elevator 
leg. Write for our 
Form 76. 


ever installed. 


Screw Conveyor Corporation 


PROOUCTS 


719 Hoffman St. Hammond, tnd. 


CEREAL 


GRADING CO. 
MINNEAPOLIS 
Specialize in 
GOOD 
CORN and OATS 


For 


WISCONSIN TRADE 


Prices Right — Service Prompt 
TRY US 


MINNESOTA 
GIRL FLOUR 
and finest 


MILL FEEDS 


Capital Flour Mills 


Division of INTERNATIONAL MILLING CO. 
General Offices: Minneapolis - Mills: St. Paul 


BUYERS 


Bran, Shorts, 
Middlings, Red Dog 
and Mixed Feeds 
In Any Size Quantities 
Wire Us Your Offerings 


C.J. Martenis Grain Co. 


Produce Exchange @ New York City 


Members Chicago Board of Trade 


EASTERN 
COMMODITIES 
CORPORATION 


Grain Dealers and 
Brokers 


Bourse Building, Philadelphia 6, Pa. 


R. J. Barnes, Pres. W. P. Jones, Sec’y. 
F.J. Faber, Vice-Pres. C. E. Donegan, Treas. 


FERTILIZER 


for the 
FEED TRADE 


write 


UNION SERVICE 
COMPANY 


117 E. Wilson Madison, Wis. 


COBURN 
SPREADER | 


Spreads bagged lime, su- 
perphosphate, etc., better, 
easier and in one-tenth the % 
time with an even 4-foot 
spread. Lime your barn 


DAIRY 
floor in 85 seconds. Write K7S BARN 
for Trial Offer Plan. FLOORS 
COBURN MFG. CO., 

WHITEWATER 14, WISC, 


Manufacturers of the 


HIRED MAN BAG-HOLDER 


Automatically adjusts to any size bag. Port- 
able and rugged—thousands in use. Send $1.00 
for sample. Retails at $2.25. Regular dealer 
price $1.50. Immediate delivery. 


Fine for Starting Pigs and Calves 


DEMON 


Steamed 
Rolled Oats 
Full 
Line of 


Des Moines Oat Products Co. 


Des Moines, Ia. 
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Heads Northwest Linseed 


D. J. BUNNELL 


D. J. Bunnell has been named president 
and general manager of the Northwest Lin- 
seed Co., Minneapolis, Minn., the firm has 
announced. Mr. Bunnell was formerly vice 
president and director in charge of oil sales 
and bean purchasing of the Central Soya 
Co., Inc., Fort Wayne, Ind. Mr. Bunnell 
joined Central Soya in 1937. Earlier he 
had been in charge of the seed department 
of Allied Mills, Inc., Chicago, Ill., and also 
served with the Crawfordsville Seed Co., 
Crawfordsville, Ind. 


ANNOUNCE PERSONNEL CHANGES 


G. W. Bassett has been appointed as- 
sistant to R. J. Keeler, treasurer of Gen- 
eral Mills, Inc., Minneapolis, Minn., accord- 
ing to an announcement by Harry A. Bullis, 
company president. Mr. Bassett was for- 
merly a grain accountant for the firm. W. B. 
Dohoney, who previously served as assis 
tant comptroller of the General Mills south- 
western division at Oklahoma City, Okla., 
has been named grain accountant at Min- 
neapolis. 


COLLOIDAL PHOSPHATE 
For Mineral Feed Mixing or 
Direct Soil Application as 
Fertilizer 
New Lower Price on Either Grade 
$10.00 Per Ton FOB Mills 


ROBIN JONES PHOSPHATE COMPANY 
NASHVILLE, TENNESSEE 
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Service department for our readers. 
Low Rates: 50c per line; minimum, 
four lines including heading. 


HAMMER MILL FOR SALE 
Has 50 HP motor—used only short time. 
Like new. Bargain for cash. Write BA-120, c/o 
The Feed Bag, Milwaukee 3, Wis. 


UNIVERSAL YEAST 
Yeast enzymes are a great digestive aid in 
hog, poultry and dairy feeds. Rice Laboratories, 
Dassel, Minn. 


FOR SALE: Feed Mill in County Seat town, 
northeastern Iowa. Money maker, plan to see 
this mill. Write Box SE 7, The Feed Bag, 
Milwaukee 3, Wisconsin. 


CORN CUTTER FOR SALE 
Cutter—grader—polisher—aspirator, 3000 Ibs. 
per hr. A-1 condition, guarantee. Write LE-21, 

c/o The Feed Bag, Milwaukee 3, Wis. 


patching Year "Round — All Popular Breeds 

U.S. Approved—Pullorum Controlled. Re- 

fiahle she For Nutritional Research Labora- 

tories. Morris Hatchery, 860 West Jackson St., 
Morris, Ill. 


FEED MIXER FOR SALE 
One ton level feed has motor 
—latest style machine—used short time. Write 
KD-15, c/o The Feed Bag, Milwaukee 3, Wis. 


DEALERS! 

NEW CALF-TERIA NIPPLE PAIL sells on 
sight to calf raisers. 11 advantages. Endorsed by 
colleges, feed companies, top dairymen. Write for 
sample pail, full details. The Calf-Teria Co., 521 
W. Berry, Dept. 5-C, Ft. Wayne 1, Indiana. 


SALES EXECUTIVE AVAILABLE 

Seasoned sales executive whose 25 years ex- 
perience feed business includes: interviewing, 
aan. training salesmen, sales supervisors; ex- 
port selling; directing mail sales; building pros- 
pective dealer campaigns; developing accounts. 
Age 43, married, one child, excellent health, and 
ready to meet you at any time. Write Box OC 5, 
The Feed Bag, Milwaukee 3, Wisconsin. 


FEED SALESMAN familiar with feed manu- 
facturing problems to sell feed ‘grinders and 
mixers on straight commission basis. Old estab- 
lished firm, manufacturing high quality products. 
Territory open in States of Michigan, Kansas, 
West Virginia, and Mississippi Reply to: T. A. 
Daly, 1911 North Market Street, St. Louis, Mo. 


FEED SALESMEN WANTED 

Large, nationally advertised feed manufacturer 
operating several mills has attractive openings 
for several salesmen with followings, in excel- 
lent, established territories east of Mississippi 
River to Atlantic Coast. Good starting salary, 
expenses and bonus. Give full information in 
first letter, all replies will be held strictly con- 
fidential—our employes know of this ad. Ad- 
dress Box JL 9, The Feed Bag, Milwaukee 3, 
Wisconsin. 


WANTED TO BUY: Two % Ton Spiral 
Feed Mixers in good condition. The Lincoln 
Mill, Inc., Merrill, Wisconsin. 


@ RUSSELL-MILLER MILLING CO., 
Minneapolis, Minn., expects to have its new 
mill at Alton, Ill., in partial operation by 
the first of November. 
SALUTES FEED INDUSTRY 

The feed industry is saluted in a special 
issue of Bagology, house organ of the 
Chase Bag Co., Chicago, Ill., which was 
distributed recently. With a baby chick 
cover, the special issue traced the history 
and progress of the commercial feed in- 
dustry and noted the close relationship of 
Chase with feed manufacturers. A special 
16 page booklet describing Chase's first 100 
years in business may be obtained by writ- 
ing Chase Bag Co., 309 W. Jackson boule- 
vard, Chicago 6, Ill. 


GLF Mills Plans $150,000 
Seed Storage Building 


Cooperative GLF Mills, Inc., Buffalo, 
N. Y., has announced plans to construct a 
new $150,000 storage mill adjacent to its 
seed plant. The new structure will enable 
the firm to store greater stocks of seeds in 
its own buildings. Currently GLF is leasing 
some warehouse space for seed storage. 

The new storage mill will measure 108 
by 259 feet and will be one story in height. 
GLF is also contemplating expansion of its 
feed mill but no definite plans for the pro- 
gram have yet been made. Property on 
which future expansion of the feed plant 
can take place was recently acquired from 


the New York Central railroad. 


@ FARMERS FEED & SEED CO., Rector, 
Ark., has been opened for business. 


The Modern ‘‘SUCCESSOR”’ 


to Condensed Buttermilk 
HIGH IN VITAMIN CONTENT PLUS ALL 
ESSENTIAL AMINO ACIDS FORTIFIED WITH 


WHEAT GERM OIL 


Shearer’s Semi-Solid EmulsEast is a palatable, digestible “successor” 
to condensed buttermilk. The high Amino Acid content of semi-solid 
brewer’s yeast (richest source of Vitamin B Complex) is combined 
with semi-solid buttermilk and whey and enriched with pure wheat 


germ oil 


(Vitamin E Complex). The high Amino Acid content of 


Semi-Solid EmulsEast assures the greatest assimilation of proteins. 
This is a vital element essential in the building of healthier poultry 
... flesh of high quality ... higher egg production. And Semi-Solid 


EmulsEast is economical ... OVER 50% 


SOLIDS. 


SEMI-SOLID EMULSEAST INCREASES DEALER PROFITS 
In Semi-Solid EmulsEast dealers have a product with all the 


makings of a “best seller’. 


It enn be sold by the barrel or mixed 


with your own mashes to step up their efficiency ...and give them 
the Amino Acids so essential to poultry. 


You'll be interested in the exclusive dealer Profit Plan offered by 


Shearer’s. Write and we’ll send you the whole story about Semi 
Solid EmulsEast ... write today. 


A PRODUCT OF 


Shearer's Dried Milk Products Corp. 


PUBLIC LEDGER BUILDING e@ 


PHILADELPHIA 6, PA. 


NEW ENGLAND SALES AGENTS—KOLB & MARSH 
131 Clarendon St., Boston, 15, Mass. 


SALESMAN WANTED 

Experienced feed salesman for the state of 
Wisconsin selling a vitamin pre-mix which has 
been sold to feed mills for 25 years. (commis- 
sion and drawing account) Excellent opportunity 
for the salesman that can ns Inquire sales- 
manager, 521 South 3rd Street, Minneapolis, 15, 
Minnesota. 


SWIFTIDE Blended Fish Oil 
BIG CHIEF Meat Scraps 
Brewer's Dried Grains 
Linseed Meal ¢ Malt Sprouts 
Ss Mill Feeds 
CORN OIL MEAL 
CORN GLUTEN MEAL 
CORN GLUTEN FEED 
SOYBEAN OIL MEAL 


Deutsch & Sickert Co. 
741 N. Milwaukee St., Milwaukee, Wis. 


> 
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STATE BANK BLDG. 
75 STATE STREET 


MERCHANTS FEED CORP. 


Representing Reputable Sellers to Responsible Buyers 


ALBANY, N. Y. 


Receivers, Shippers and Elevator Operators 
Consignments Solicited 


ELECTRIC STEEL ELEVATOR Division of 
RUSSELL-MILLER MILLING CO. 
MINNEAPOLIS, MINN. 


FISH OILS” 


for Poultry 


MARDEN-'WILD CORP. 


sot 


COLUMBIA STREET: 


e1ize 
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FISH MEALS 


VITAMIN A — VITAMIN D OILS 
VITAMIN A & D IN DRY FORM 
BRITISH COLUMBIA PEAT MOSS 


J. J. WICKENS 


PHONES 402 PLYMOUTH, MICH. 


Order a Mixed Car of 


Golden Loaf Flour 


(The Flour with the Vim and Pep left in) 


Bran ana Middlings 


(Higher in Protein) 
e 


4. TENNANT & Hoyt Co. 


LAKE CITY, MINN. 


x Ke ke 


FOR YOUR 


WHEAT, RYE, CORN and OATS 
FEED WHEAT and FEED BARLEY 


IMPROVE FEED QUALITY — AND 
LOWER FEED COST . . . CONSULT. 
AMBURGO NUTRITIONAL 
ENGINEER IN YOUR TERRITORY. 


THE AMBURGO COMPANY, INC. 
1421 CHESTNUT ST. © PHILA. 2, PA. 


Joins B. I. Weller Co. 


H. C. EDWARDS, JR. 


H. C. Edwards, jr., has been appointed 
in charge of production of Calumet elevato: 
cups and other sheet metal equipment by 
the B. I. Weller Co., Chicago, Ill., officials 
of the firm have announced. Mr. Edwards 
was formerly associated with the American 
Can Co. During World War II he was on 
duty in the United States with the naval 
reserve, being discharged with the grade of 
commander. 


Ballard & Ballard Plans 


New Formula Feed Plant 


Ballard & Ballard, Inc., Louisville, Ky., 
is planning construction of a new formula 
feed plant and a bulk storage and packag- 
ing plant for flour, Rogers Morton, com- 
pany head, has announced. The new feed 
mill will have a capacity of 60 tons per 
hour and will replace the present feed plant 
which produces 20 tons per hour. 

The building which houses the presen‘ 
feed plant was constructed in 1874 and was 
acquired by Ballard & Ballard in 1918 
Some of the structures in the present plan: 
will be altered and incorporated into th: 
modernized layout, according to Mr. Mor 
ton. The new plant will be built on prop 
erty purchased from the Louisville Railway 


The bulk flour packaging and storage 
plant will have a capacity of 8,000 cwt 
daily. A new flour mill is included in future 
plans of Ballard & Ballard, eventually re 
placing the firm’s present mill. 


@ MIDWEST GRAIN CO., Cheney, Kan. 


is installing a new seed cleaner. 


ACQUIRE NEW FEED PLANT 
Merit Feed Mills, Oklahoma City, Okla. 
has announced the purchase of the feec 
plant of Hogan’s, Inc., at Muskogee, which 
will increase Merit feed production by one 
third. C. L. 'Allen has been transferred from 
Oklahoma City to manage the newly ac- 
quired plant. The firm also operates pi: >er- 
ties at Sayre and at Amarillo, Tex. 
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Southern Mixed Feed Manufacturers 
Association and L.S.U. Nutrition 
School, Baton Rouge, La. 

Oct. 20-21 


Association of American Feed Con- 
trol Officials, Shoreham Hotel, 
Washington, D. C........Oct. 23-24 


Texas Nutrition Conference, A. & 
M. College of Texas, College 
Oct. 23-24 


Wisconsin Hatchery Association, 
Hotel Schroeder, Milwaukee, Wis. 
Oct. 29-31 


Michigan Associated Feed Men, 
Michigan State College, East Lan- 
sing, Mich Oct. 30-31 


Millers National Federation, Jeffer- 
son Hotel, St. Louis, Mo. 
Nov. 3-4 


Ohio Animal Nutrition Conference, 
Ohio State University, Colum- 
bus, Ohio Nov. 6-7 


Cornell Nutrition Conference, Ho- 
tel Syracuse, Syracuse, N. Y. 
Nov. 6-8 


Western Grain & Feed Association, 
Fort Des Moines Hotel, Des 
Moines, Nov. 24-25 


American Dehydrators Association, 
Congress Hotel, Chicago, Ill. 
Jan. 15-16 


Poultry & Egg National Board, 
Hotel Bismarck, Chicago, Ill. 
Jan. 16-17 


Northwest Retail Feed Association, 
Hotel Nicollet, Minneapolis, 
Minn Jan. 26-27 


Midwest Feed Manufacturers Asso- 
ciation, Agricultural Forum, Kan- 


Colorado Grain, Milling & Feed 
Dealers Association, Denver, 
Colo. Feb. 23-24 


Central Retail Feed Association, 
Hotel Schroeder, Milwaukee, Wis. 
June 7-9 


Eastern. Federation of Feed Mer- 
chants, Hotel Commodore, New 
Work: June 14-15 


Indiana Grain & Feed Dealers As- 
sociation, French Lick Springs 
Hotel, French Lick, Ind. 

June 20-22 


Grain & Feed Dealers National 
Association, Hotel Fort Des 
Moines, Lowa. Sept. 20-22 


FEED GRAINS ... FOR THE FEED TRADE 


MULLIN & DILLON CO. 


Reliable Grain Merchants 


Main Offices — Minneapolis 
Telephone Main 3384 


@ FARMERS ELEVATOR CO., Manly, 


lowa, has constructed a new office. 


® HARTFORD ELEVATOR, Hartford, 
Wis., is remodeling and modernizing its 
plant. 
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 Over-all 


1000 A/100 A.O.A.C.D. 


FERTILIZERS 


2000 A/400 A.O.A.C. D _ For the Fall 
Vilamine Brand OILS 


TRADE MARK 


Pure bone meal, and mixed 
fertilizers containing a guar- 


(Cod Liver Oils with anteed substantial percent- 

ong age of bone meal and other 
added Vitamins A & D) organics. 

For—Flowers— grass — 

ied in the Fall, it is 
3000 A/400 A.O.A.C.D. sn in the Spring and car- 
ries through to make luxuri- 
Ss ant vegetation and dark fri- 
able soil—a lasting invest- 
ment with gratifying results. 
Reliable, economical, chick - tested Get in lite waa Red 


W dealer in your neighbor- 
hood or, if you do not know 
A and D. his name, communicate with 
us directand we willadvise you. 


sources of the so essential vitamins 


147-P Varick St., New York 13, N. Y. mae ees 


WILSON & CO 
Division of CHAS. L. HUISKING & CO., INC. : 


4100S. Ashland Ave., Chicago, Ill., Dept. 11 


Packers and Producers 
of Red W Brand Feeds and Fertilizer 


PEDER DEVOLD OL COMPANY 


JOBBERS OF FEED INGREDIENTS 
Distributors of Staley Soybean Oil Meal and Gluten Feed 


WILBER FEED CO., ING. 


WHEN IN THE MARKET FOR — Poultry Wheat, Feed 
Oats, Wheaty Barley, Feed Barley, Corn, Feeding Screenings, 
Ground Screenings — write or wire for quotations. 


HIAWATHA GRAIN COMPANY 


MINNEAPOLIS, MINNESOTA 
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Advance Seed Co. 120 
Allied Mills. 65 
Amburgo Co 118 
American Dry Milk Institute, Inc................. 64 
Arcady Farms Milling Co 14 
Armour & Co 109 
Atkins & Durbrow, Inc 36 
Atlantic Supply Co. 122 
Atlas Conveyor Co 106 
W. M. Bell Co 92 
Bemis Bro. Bag Co 81 
Blatchford Calf Meal Co. 2 
Brown-Forman Distillers Corp....................... 4 
Bryant Engineering Co 13 
Buffalo Feed & Supply Co 121 
Bunge Corp 118 
L. Burmeister Co. 105 
Calcium Carbonate Co 18 
Capital Flour Mills 116 
Central Mills, Inc 24 
Cereal Grading Co. 116 
Chantland Mfg. Co 108 
Chase Bag Co 44 
Herbert K. Clofine 40 
Coburn Mfg. Co. 116 
Commercial Solvents Corp 71 
G. E. Conkey Co 52 
Corn Products Sales Co 98 
Dawes Products Co 74 
Day Co 84 
Process Co 38 
Des Moines Oat Products Co....................-..--- 116 
Deutsch & Sickert Co 117 
Peder Devold Oil Co 119 
Donovan Feed Co 107 
Doughboy Mills. 95 
E. F. Drew & Co 68 
Dreyer Commission Co 120 
Duplex Mill & Mfg. Co 113 
E. I. du Pont de usarens & Co., tac... 67 
Eagle Roller Mills 113 
Eastern Commodities Corp 116 
Electric Steel Elevator. 117 
Elk Valley Alfalfa Mills 87 
Eriez Mfg. Co 78 
Ray Ewing Co. 111 
Excelsior Milling Co : 114 
Feed Supplies, Inc 103 
Flambeau Milling Co 108 
Franke Grain Co 12 
Fredman Bag Co 122 
Fruen Milling Co 12 
Gehl Bros. Mfg. Co 88 
Golden Eagle Milling Co 53 
Gruendler Crusher & Pulverizer Co................. Q 
Hallet & Carey Co. 114 
Hendy Feed Co 107 
Hiawatha Grain Co 119 
Hilltop Laboratories. 115 
Honeggers’ & Co 114 
R. R. Howell Co 114 
S. Howes Co., Inc 12 
Hubbard Milling Co 27 
H. D. Hudson Mfg. Co 20-73 
T. E. Ibberson Co 110 
Iodine Educational Bureau, Inc....................... 92 
Iowa Feed Co 94 
Iowa Limestone Co 12 

& M Trading Corporation 109 
acobson Machine Works. 32 
ohnston Seed Co. 100 
Max Katz Bag Co 120 
Kellogg Milling Co 85 
Spencer Kellogg & Sons, Inc 7 
Percy Kent Bag Co., Inc 8 
Kentucky Chemical Industries, Inc............... 112 
King Midas Flour Mills. 124 
Koelsch Grain Co 107 
Kraft Foods Co 10 
LaBudde Feed & Grain Co 110 
Land-O-Lakes Creameries, Inc.....................-.- 113 
Lattin, Inc 112 
Leary Grain Co 120 
Lederle Laboratories. 79 
Lindsey-Robinson & Co 31 
Maney Brothers Mill & Elevator Co................. 96 
Marden-Wild Corp 117 

J. Martenis. 116 
Mathieson Alkali Works, Inc 107 
McMillen Feed Mills 54 
Merchants Creamery Co 95 
Merchants Feed Corp 117 
Merck & Co., Inc 43 
Milwaukee Feed & Grain Co. 96 
Morton Salt Co. 83 
Mullin & Dillon Co 119 
Murphy Products Co. 123 
e120 


Herman Nagel Co = 
National Alfalfa Dehydrating & Milling Co..... 
National Distillers Products Corp rr 


GRAIN SORGHUM 


National Food Co 91 

National Molasses Co. 112 SWEET SUDAN 
Nellis Feed Co 107 

Newsome Commission Co 107 

New England By-Products Corp........................- 56 

The Nitragin Co., Inc 98 

Nopco Chemical Co 62-63 

North East Feed Mill Co 120 

Northrup, King & Co 102 

O & M Seed Co 101 

. L, Olds Seed Co 103 os 
Oyster Shell Products Corp...........................-- 22 KATZ BA 
Pay Way Feed Mills 104 
Pillsbury Feed Mills 49 ~ 
Prater Pulverizer Co 93 PLAIN or PRINTED 
Premier Peat Moss Corp 113 Truck Cover 
Purina Mills 11 Turines. 
Quaker Oats Co 80 INDIANAPOLIS, IND 
Robin Jones Phosphate Co 116 
Milling Co 

yde ° 104 
r. Salsbury Laboratories 46 
Sargent & Co 50 with 
Savage, Inc 41 
Screw Conveyor Corp 116 
Sea Board Sales Co 120 zx 
J. B. Sedberry, Inc 51 
Shearers’ Dried Milk Products.......................... 117 
Shellbuilder Co. 110 
Silmo Chemical Corp 60 
106 

prout, aldron ° 72 e 

R. Squibb & Sons. 42 
2 | Feed Ingredients 
. L. Stanchfield ° 120 e 
Standard Brands, Inc 28 o f a i ] K in d Ss 
Seed Co. 100 
tone Mountain Grit Co 86 i 
Stratton, Grain Co. 4 North East Feed Mill Company 
trong-Scott 3 H 
Sunset Feed & Grain Co 121 Minneapolis 13 Minnesota 
Superior Packing Co 120 
Swift & Company. 66 
Tennant & Hoyt Co 118 
Ultra-Life Laboratories, 59 SOYBEAN MEAL... MILLFEEDS 
nion Service Co 116 
122 LINSEED MEAL 
nite ee roducts Co 115 e 
U. S. Sugar Corp 10s | A. L. Stanchfield, Incorporated 
Vel-A Co 115 Wholesale Grain and Feed Merchants 
i- ° 120 500 Corn Exchange Bldg. 
Vio-Bin Corp 110 Minnespolis 
Vitality Mills, Inc 111 
Wallace’s Farmer. 121 
Waterloo Mills Co 58 
Werthan Bag Co 97 UFFS 
Western Condensing Co 35 
White Both Cash and Futures 
itmoyer Laboratories 

J. J. Wickens 118 DREYER COMMISSION CO. 
Wilber Feed Co 119 (At it since °92) 
Core 414-415 Merch. Exch. Bldg., St. Louis 2, Mo. 
Winthrop Steak io 16 Board of Trade Bldg. Kansas City, Mo. 
Wisconsin Certified Seed Producers................ 101 


Entertain Flying Farmers 
At Egg and | Breakfast 


The aviation age has caught up with 
“The Egg and I.” Flying farmers from two 
midwestern states recently piloted their 
own planes to Joliet, Ill., where they were 
guests at a special Sunday morning break- 
fast arranged by Corn Belt Hatcheries of 
Joliet. 

Following the breakfast, which was served 
at the airport, the farmers were escorted to 
downtown Joliet in regal parade style. They 
then were guests at a showing of “The Egg 
and I”, popular film starring Fred Mac- 
Murray and Claudette Colbert. Homer I. 
Huntington, general manager of the Poultry 
€& Egg National Board, was a featured 
speaker on the radio broadcast over WJOL 
which followed the screening of the movie. 


@ ADRIAN COOPERATIVE ELEVA- 
tor Co., Adrian, Mich., has been organized 
with Cox A. Knocke as president. 


NOW!-Buy SUPERIOR’S-PURES 


Meat and Bone Scraps 
Digester Tankage 
Bone Meal — Blood Meal 


Superior Packing Co. 
St. Paul, Minn. 


DRY VITAMIN 


GRAIN COMPANY _ 
1023 CHAMBER OF COMMERCE, 
Bridgeport 1231 
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Wenzel Thompson Named 
To Ohio Agriculture Staff 


Wenzel S. Thompson has been appointed 
specialist in charge of feeds and fertilizers 
in the Ohio state division of plant industry, 
Frank N. Farnsworth, director of the Ohio 
department of agriculture, has announced. 


WENZEL S. THOMPSON 


For the past several months Mr. Thompson 
has served as director of research for Cen- 
tral Mills, Inc., Dunbridge, Ohio. From 
1944 to 1946 he held the position of chem- 
ist in charge of the Ohio division of plant 
industry's agricultural laboratories at Col- 
umbus. 

Prior to coming to Ohio, Mr. Thompson 
was associated with the Wisconsin depart- 
ment of agriculture, the Great Atlantic & 
Pacific Tea Co., and the Russell-Miller Mill- 
ing Co., Minneapolis, Minn. In his new 
capacity Mr. Thompson will serve under 
the direct supervision of John W. Baringer, 
assistant chief of the division of plant 
industry. 


Forrest Daniels Promoted 
By Archer-Daniels Co. 


Forrest L. Daniels has been promoted 
to manager of the mixed feed department of 
the Archer-Daniels-Midland Co., Minnea- 
polis, Minn., Shreve M. Archer, president 
of the firm, has announced. Mr. Daniels 
succeeds George W. Smith who will devote 
his future activities wholly to management 
of the company’s linseed meal department. 

The changes were effective Oct. 1 when 
Carl Luther, who has been on an extended 
leave, returned to active management of the 
merchandising feed department. Mr. Daniels 
was formerly assistant merchandising man- 
ager of the department. He has been asso- 
ciated with Archer-Daniels for 10 years and 
served in the navy during World War II. 
Mr. Smith also has been with the firm for 
10 years. He has been in charge of the 
mixed feed department for eight years and 
the linseed meal department for six years. 
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“ALL YOUR NEEDS IN GRAIN OR FEEDS” 


Sunset Feed & Grain Co., Inc. 


FEED JOBBERS 


CHAMBER OF COMMERCE Distributors of: 
Hubinger (Keokuk) 


BUFFALO, N. Y. 


Corn Gluten Feed 


BRANCH OFFICE 
MIDDLETOWN, N. Y. 


Kellogg’s Hominy Feed 


CLO-TRATE PRODUCTS 


Fortified Cod Liver Oil and 
Vitamin A & D Feeding Oils 


Hercules Dried Whey 
Wheat Germ Oil 
Wheat Germ 
Calf Manna 
Stonemo Granite Grit 


SUNSET BRAND FEED 
(an exclusively milk product) 
High in flavin. milk albumen, 
and milk minerals. 


WRITE US FOR FURTHER INFORMATION 


BUFFALO FEED & SUPPLY CO., INC. 


SPECIALTY HEADQUARTERS 
FOR NEW YORK STATE 


401 Chamber of Commerce 


Buffalo 2, N. Y. 


ALFALFA 
MEAL 


Sun-Cured and 
Dehydrated 


NATIONAL ALFALFA 
DEHYDRATING AND 
MILLING CO. 


LAMAR, COLORADO 
ST. LOUIS, MO. - 


CHANDLER, ARIZ. 


Read in 9 out of 10 


FARM HOMES 


Jowa*Homestead 


How Much Work 


To Grow a Hog? 


DES MOINES, IOWA 
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pttlantic Weans Zuality 


Atlantic Vitamin Oils 
Atlantic Fish Meal 


Atlantic Meat Scraps 
Atlantic Di-Gra-Sol 
Defluorinated Phosphate 
Insecticides 
Sulpha Drugs 
Animal and Poultry Remedies 
Alfalfa Meals 
Vegetable Protein Meals 


Brewers Yeast 
“FOR THE FEED YOU NEED” 
THE ATLANTIC SUPPLY CO. 


31 S$. CALVERT ST. BALTIMORE 2, MD. 
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Style 21800 N bag closing machine 
equipped with Style 60000 D sewing 
head for making Union Special’s 
exclusive Dubl-Tape closure on 
paper bags. 


No two jobs are exactly alike—that’s why Union 
Special builds a wide variety of bag closing equip- 
ment. It’s also the reason why Union Special field 
representatives make a careful study of require- 
ments before giving you detailed recommenda- 
tions on the kind of equipment to install. If it’s 
“Union Special,” it’s right for the job! UNION 
SPECIAL MACHINE COMPANY, 448 North 
Franklin Street, Chicago 10, Illinois. 


BAG CLOSING MACHINES 


ure we're proud 
though we hate to brag 
—wVour Satisfaction is” 
 —"in the bag” 


Jredman 


OA 4114-330 EF CLYBOURN 


Company 


MILWAUKEE, WISCONSIN 


ESTABLISHED 1889 


THE FEED BAG — October, 1947 
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WITH 


Your Customers 
Need Your Help 


Every feed dealer knows the problem that 
mid-west farmers face this fall: bushels and 
bushels of soft corn . . . bushels and bushels 
of unmarketable corn. And the only way to 
use it up is to feed it out on the farm. You 
can be sure that every farmer with a sub- 
standard crop this year wants to s-t-r-e-t-c-h 
that corn as far as he can. It is your job to 
help him do this. Right now is the time to 
help your farmer customers by showing 
them how Murphy’s Concentrates and Mur- 
phy’s Minerals can balance up and fortify 
home grown farm grains and roughage and 
s-t-r-e-t-c-h what corn they have into better 
producing, money-saving rations. Murphy’s 
Concentrates and Minerals will do it. 


CONC 


Make More Money 


Helping Your Customers 


Every time you help one of your farmer 
customers s-t-r-e-t-c-h what corn he has, you 
make a staunch, loyal friend and you make 
money for yourself in extra sales and repeat 
business. Why don’t you start handing out 
those free Murphy sample bags... let your 
customers use Murphy’s Concentrates and 
Minerals in their own feed lot and see how 
mineral-hungry animals prove the need for 
them. Show your customers how it takes 
only a small amount of Murphy’s Concen- 
trates and Murphy’s Minerals to bring them 
many extra dollars in livestock and poultry 
returns. Help s-t-r-e-t-c-h that corn. . . and 
you will help yourself to more business and 
more sales this fall. 


@ MURPHY’S VIG-O-RAY CONCENTRATE for Poultry 
@ MURPHY’S CUT-COST CONCENTRATE for Livestock 


” BURLINGTON, WISCONSIN 
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Stretching the food dollar is be- 
coming increasingly important 
to housewives today. And with 
all flour at its present high price 
level, now is a good time to re- 
mind housewives that the best 
flour is always the most economi- 
cal to use. 

The housewife who uses King 
Midas Flour enjoys true econ- 
omy. The few extra pennies she 
pays for King Midas quality is 
so little that she cannot afford to 
take the risk of using cheaper 
flour of inferior quality. King 


Midas Flour produces more 
baked goods per sack and elimi- 
nates costly and embarrassing 
baking failures. Such savings, 
combined with the increased 
nutritive value of King Midas 
Flour because it is milled from 
choice, high protein wheat, 
means true economy and _in- 
creased satisfaction for the 
housewife and her family. 


When you sell King Midas 
Flour, remember you are selling 
results and satisfaction to your 
customers and assuring steady 
repeat business for yourself. 


KING MIDAS FLOUR MILLS 


MINNEAPOLIS 


MINNESOTA 
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